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Jerry  Lackey 
talks  turkey 
to  sheep  and 
cattle  raisers. 

The  people  who  listen  to  Jerry  Lackey  are  a  stout-hearted  breed. 

They  are  scattered  over  47  counties  in  the  stoney  reaches  of  West  and  Southwest  Texas, 
where  a  tree  taller  than  a  stunted  mesquite  is  a  curiosity. 

They  speak  often  of  rain,  keep  a  hopeful  eye  on  the  heavens, 
and  read  the  San  Angelo  Standard-Times. 

These  are  the  men  and  women  who  wrest  a  living  from  the  land 
by  raising  cotton,  grain,  cattle,  goats  and  sheep. 

And  it’s  Jerry  who  hits  them  where  they  live  with  his  daily 
agriculture  columns  in  the  Standard-Times. 

Jerry  writes  about  prices,  those  that  are  and  those  to  come. 

He  writes  about  the  effects  of  droughts  or  too  much  rain.  (If  it  does  rain,  it  usually  pours!) 
He  explores  new  land  management  practices  that  could  lead  to  better  farm  income, 
and  reports  on  the  ideas  Washington  has  in  mind  for  West  Texas. 

Mainly,  the  people  who  read  Jerry’s  columns  are  certain 
that  he  isn’t  a  city  dude  who’s  trying  to  pull  the  wool  over  their  eyes. 

He’s  a  man  who  writes  about  the  things  he  knows. 

He  still  works  the  ranch  that  has  been  in  his  family  for  four  generations. 

And  he’s  been  writing  for  agricultural  publications  since  he  was  1 1 . 

At  Harte-Hanks,  we  look  for  people  like  Jerry  Lackey 
who  can  “talk  turkey’’  to  our  readers. 

After  all,  our  product  is  information.  Tailoring  it  to  the  specific  regional  needs  of 
our  subscribers  is  the  way  we  keep  our  newspapers  growing. 


Jerry 
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CATCH-lines _ 

By  Lenora  Williamson 

THE  GRAMMAR  IN  THE  ECONOMY— The  Arizona  Star  in 
Tucson  carried  this  headline  question  on  the  economy: 
“Whom  Should  Be  Laid  Off  First?”  A  reader’s  letter  duly 
arrived  observing:  “The  answer  is  obvious.  Whom  wrote 
the  headline?  Him  should  be  laid  off  first.  Him  doesn’t 
know  enough  about  English  grammar  for  the  position  him 
has.” 

*  ♦ 

THE  NOW-REWARD  OF  INGENUITY— Stan  Arnold,  from 
out  San  Francisco  Chronicle  way,  writes  that  a  Catch-line 
mention  of  cartoonist  Ed  Fisher’s  whimsical  device  of 
framing  blank  space  in  the  World-Herald  and  captioning  it 
“Souvenir  Picture  of  Omaha  During  the  Great  1975  Bliz¬ 
zard”  reminds  him  of  a  similar  effort.  A  country  editor  of  a 
Sierra  town  told  Stan  that  after  the  great  Sierra  Blizzard 
of  1950,  he  captioned  some  blank  space  a  “View  from  Our 
Window.”  But,  all  he  got  from  readers  was  commiseration 
because  “the  picture  had  failed  to  print.” 

*  *  * 

A  REAL  PRIZE — Mary  Jo  Thompson,  vice  president  of  the 
Ohio  Press  Women,  writes  that  in  her  home  town  of  Tiffin, 
Ohio,  there’s  an  annual  Masonic-Knights  of  Columbus 
dance  and  the  other  night  Tom  Van  Camp  of  the  Tiffin 
Advertiser-Tribune  and  his  wife  won  the  door  prize.  The 
classification  was  correct:  the  prize  was  a  door,  gift- 
wrapped  and  be-ribboned. 

*  *  « 

THE  ETERNAL  SECOND  REFERENCE  GAME— John  Rhea, 
Pentagon  correspondent  of  Aerospace  Daily,  says  he’s 
been  meaning  to  send  this  anecdote  for  some  time.  When 
working  in  the  San  Francisco  bureau  of  a  paper  which 
probably  should  remain  nameless,  he  filed  a  story  re¬ 
peatedly  quoting  a  fellow  named  “Doc”  Dolan.  That  was 
his  name,  and  he  insisted  on  it,  explains  John.  To  be  sure 
the  copy  desk  got  it  right,  John  put  the  traditional  (CQ) 
after  the  first  reference.  How  did  it  come  out  in  print?  “Dr. 

C.  Q.  Dolan”  first  time  and  “Dr.  Dolan”  in  all  subsequent 
references. 

•  *  * 

HE  WASN’T  ASKED,  but  a  young  man  telephoned  the 
Detroit  News  city  desk  announcing  he  had  a  statement  to 
make.  He  identified  himself  as  George  Boomer,  the  college 
student  from  Grosse  Pointe  Farms  with  Anne  Randolph 
Hearst  when  she  was  questioned  in  Niagara  Falls.  The 
News  printed  his  statement  in  full:  “I  have  nothing  to  Say 
on  this  matter.” 

*  *  * 

WELL,  IF  EACH  DOLLAR  IS  SIX  INCHES  LONG,  President 
Ford’s  record  $349  billion  budget  represented  a  ribbon  “of 
astronomical  proportions.”  Gil  Smith,  executive  editor  of 
the  Utica  (N.Y.)  Observer-Dispatch,  after  reading  a  Catch¬ 
lines  item  about  the  height  of  a  million  $1  bills  (February 
14),  sends  along  a  piece  from  his  newspaper  by  David  E. 
Williams  estimating  that  one  dollar  bills  represented  in 
that  budget  would  make  a  ribbon  stretching  a  third  of  the 
way  to  the  sun — and  the  $52  billion  deficit  alone  would 
wrap  around  the  moon  a  few  times.  Just  to  make  it  all 
perfectly  clear  to  Utica  readers,  David  figured  out  that  if 
some  citizens  laid  out  a  six-inch  ribbon  of  bills  from  Utica 
to  Washington,  they  could  go  the  distance  110,794  times. 

*  *  * 

A  TRENCH-COAT,  FOREIGN  CORRESPONDENT  IMAGE 

that  comes  to  mind  in  reading  Vincent  Sheean’s  name 
contrasts  sharply  with  realization  he  was  75  when  he  died 
March  15  of  lung  cancer  in  Italy.  The  New  York  Times 
obituary  by  Paul  L.  Montgomery  comments  that  Sheean, 
fond  of  drink  and  song,  had  said:  “I  most  enjoy  getting 
drunk  in  my  own  company.  I  can  talk  with  myself,  but  not 
with  many  others.  When  I’m  talking  to  myself.  I’m  always 
telling  the  truth.”  And  in  an  interview  last  December,  he 
had  explained  why  he  refused  to  have  a  telephone  at  home. 
“It  makes  me  think  I’m  in  an  office.  I  won’t  want  to  die  in 
an  office,  if  you  know  what  I  mean.” 
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Springfield,  Massachusetts’  second  largest  market 
is  holding  the  line  in  the  battle  against  recession! 
Retail  sales  in  the  4-county  market  are  pushing 
$2  Billion  . . .  EBI  nearing  $3.5  Billion  and  outlook  for 
’76  is  revolutionary. 

Join  up  NOW  -  call  (413)  787-2476  or 
(212)  697-8020  and  see  how  the  Spring- 
field  Newspapers  can  put  a  “boom”  in 
your  profit  picture! 

Source:  Sales  Management 
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Statement  of  principles 

Members  of  the  American  Society  of  Newspaper  Editors  will 
consider  at  their  April  meeting  a  new  “Statement  of  Principles”  to 
replace  the  52-year-old  “Code  of  Ethics  or  Canons  of  Journalism” 
which  has  guided  the  Society. 

It  is  a  tribute  to  the  founders  of  ASNE  that  the  Canons  were 
phrased  so  well  that  they  have  stood  the  test  of  time  for  this  long. 

It  was  inevitable  that  they  be  revised  and  modernized  while  keep¬ 
ing  the  spirit  of  the  original  document.  The  Society’s  committee 
has  done  a  good  job. 

There  is  one  change,  however,  that  we  question.  The  original 
“Canon  11”  said:  “Freedom  of  the  press  is  to  be  guarded  as  a  vital 
right  of  mankind.”  The  new  paragraph  says:  “Freedom  of  the  press 
is  a  vital  right  of  the  people  in  a  free  society.” 

Certainly,  freedom  of  the  press  is  observed  only  in  a  free  society. 
But  does  the  new  language  mean  that  ASNE  is  abandoning  the 
principle  of  free  press,  freedom  of  information,  etc.,  as  a  basic 
human  right  for  all  peoples  of  the  world?  The  UN  Declaration  on 
Human  Rights  acknowledges  that  principle  for  all  peoples  even 
though  many  nations,  including  some  of  the  signatories  to  the 
covenant,  do  not  observe  it. 

ASNE  was  at  one  time  in  the  forefront  of  the  fight  for  worldwide 
freedom  of  information  and  at  the  close  of  World  War  II  sent  a 
mission  of  its  members  around  the  world  to  foster  it  in  the  post-war 
era.  It  was  not  eminently  successful,  although  it  received  a  lot  of 
lip  service  along  the  way,  but  it  demonstrated  that  ASNE  was 
dedicated  to  the  ideal  that  freedom  of  information  and  a  free  press 
are  fundamental  human  rights  everywhere. 

Many  ASNE  members  are  also  members  of  international  organi¬ 
zations  such  as  the  International  Press  Institute  and  the  Inter 
American  Press  Association  because  they  believe  in  doing  all  they 
can  to  preserve  freedom  of  the  press  where  it  is  under  attack,  to 
restore  it  where  it  has  been  suppressed,  and  to  carry  the  banner  of 
that  freedom  to  all  corners  of  the  world. 

We  hope  all  ASNE  members  will  agree. 

Cooperation  for  survival 

A  few  months  ago.  Guild  members  at  the  Washington  Star  agreed 
to  go  on  a  four-day  week  at  four-days’  pay  in  order  to  help  the 
financially  troubled  newspaper.  Two  weeks  ago  members  of  the 
Star  staff  from  all  departments  including  mechanical  contributed 
to  the  cost  of  a  quarter-page  ad  asking  Washington  readers  and 
advertisers  to  take  note  of  the  “fresh  new  look”  of  the  paper. 
Again,  it  was  an  example  of  the  employes’  concern  in  making  the 
paper  a  success. 

Last  week,  leaders  of  11  unions  refused  to  agree  to  a  year’s 
moratorium  on  wage  increases  and  changes  in  manning  require¬ 
ments  requested  by  the  publisher  of  the  St.  Louis  Post-Dispatch 
because  costs  are  escalating  at  a  faster  rate  than  revenues.  The 
union  heads  have  asked  for  more  financial  information  from  the 
paper  and  it  is  possible  they  may  change  their  minds. 

It  seems  to  us  the  new  attitude  of  employe-management  cooper¬ 
ation  established  in  Washington  makes  a  lot  of  sense — there  is 
more  economic  security  for  all  in  working  together  for  a  newspa¬ 
per’s  health  and  survival  than  in  obstinate  opposition  to  each 
other’s  interests. 
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FEEDBACK 


by  Vic  Cantoned 


Of?  THe  HOOK 


letters 

DISGUISED  RATE  INCREASE 

When  newspapers  reduce  roll  width 
from  58  to  56  inches  while  holding  the 
same  line  rate,  are  they  not  in  effect 
increasing  rates  by  approximately  3.5%  ? 
And  if  this  rate  increase  is  made  without 
30  days  notification  that  such  a  rate 
increase  is  being  made,  isn’t  this  a 
contract  violation?  We  are  paying  the 
same  and  getting  less,  and  I  think  this 
will  represent  a  per  unit  rise  in  price 
whether  our  dollars  buy  less  white  space 
in  a  newspaper  or  less  sugar  in  a 
supermarket.  Housewives  would  be  up 
in  arms  if  packages  of  sugar  were 
labeled  one  pound  and  were  overnight 
to  weigh  in  at  14  ounces. 

Morris  Pearlmutter 
(Pearlmutter  is  vicepresident,  advertis¬ 
ing — public  relations,  Eldison  Bros.  Shoe 
Stores  Inc.) 

•  4>  « 

NEGATIVE  SELLING 

I  am  disturbed  by  your  article  (3/1/ 
75)  stating  some  television  time  sales¬ 
men  have  been  passing  business  cards  to 
clients  containing  the  message:  “Save 
Our  Forests.  Cancel  your  newspaper 
advertising.  (65%  of  tbe  average  news¬ 
paper  is  advertising)”. 

This  negative  approach  is  not  the 
best  way  to  solicit  tv  spot  advertising. 
Should  I  just  mention  casually  that  the 
average  time  between  cluttered  tv  spots, 
according  to  my  measurements,  is  only 
6V^  minutes?  How  would  tv  like  those 
apples?  Be  that  as  it  may — Would  tv 
like  a  media  mix  or  should  we  mix  it  up? 

S.  Austin  Brew 

Ridgewood,  N.J. 

«  «  '«■ 

IN  SURGERY 

You  might  be  interested  to  know  that 


the  Glendale  (Calif.)  News-Press  also 
was  on  hand  for  a  double  coronary  by¬ 
pass  last  October,  and  our  reporter-pho¬ 
tographer  team  had  much  the  same  ex¬ 
periences  as  the  Albany  Knickerbocker 
News  duo.  Just  as  the  surgeons  were 
about  to  operate,  our  patient  suffered  a 
heart  attack,  and  had  she  been  any¬ 
where  else  but  in  the  surgery  suite  of 
the  hospital,  her  doctors  say  she  would 
not  have  survived.  It  was  a  story  that  we 
at  the  News-Press  took  great  pride  in 
doing. 

Betty  Preston 

(Preston  is  associate  editor  of  the 
Glendale  News-Press.) 

*  *  * 

PAID  SPACE 

Two  cheers  for  the  two  conclusions 
about  public  relations  problems  arrived 
at  in  your  “Shop  Talk”  comments  of 
March  8. 

Although  I  am  strongly  opposed  to 
paid  space  for  financial  news,  I  agree 
with  your  statement  that  “the  box  office 
will  tell”  who  is  right.  My  hunch  is  that 
the  lack  of  credibility  engendered  by 
dull  and  self-serving  paid-space  copy  will 
inevitably  carry  over  to  regular  news 
in  the  minds  of  unsophisticated  readers. 
This  will  surely  hurt  that  box  office. 

As  to  licensing  of  public  relations 
people  by  some  governmental  authority, 
it’s  a  recurring  topic  in  the  ivory  tower 
circles  of  the  business.  It  also  can  be 
found  in  other  specialty  fields:  right  now, 
for  example,  there’s  talk  about  licensing 
computer  programmers.  I  share  your 
doubt  that  licensing  will  solve  the  “prob¬ 
lems”  of  public  relations.  They’re  prob¬ 
lems  faced  by  any  fairly  visible  occupa¬ 
tion,  and  can  be  minimized  through 
competent  performance  by  the  majority 
of  those  so  occupied.  Who  wants  licens¬ 
ing  from  the  people  who  brought  us 
price  controls,  interlocking  seat  belts. 
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Watergate  and  artillery  training  for 
Saudi  Arabians? 

Fred  W.  Baker 

(Baker  is  director  of  corporate  rela¬ 
tions  for  Harris  Corp.) 

*  * 

I  was  pleased  to  see  Robert  U.  Brown 
open  up  the  discussion  in  his  Shop 
Talk  at  Thirty  column  March  8th  re¬ 
garding  the  dilemma,  “Paid  Space — A 
Waste?  A  Value?  A  Necessity?” 

Mr.  Brown,  however,  really  missed  the 
whole  point  in  the  entire  issue  I  raised 
in  my  address:  companies  have  no  choice 
when  it  comes  to  releasing  earnings  and 
other  pertinent  information.  The  SEC 
mandates  what  the  company  must  do. 
News  judgment  doesn’t  enter  into  the 
discussion  any  more  than  does  the  ques¬ 
tion  of  “advertising  vs.  publicity.” 

The  question  is  what  is  the  obligation 
of  the  media  in  reporting  information 
that  the  law  requires  be  made  public. 
This  practice  of  steering  information  re¬ 
quired  by  law  to  be  made  public,  to  a 
special  advertising  section  where  space 
somehow  always  appears  readily  avail¬ 
able  at  a  price,  is  not  consistent  with  the 
media’s  obligation  to  report.  If  mandated, 
legitimate  financial  news  is  not  within 
the  purview  of  the  financial  press,  then, 
one  might  ask,  what  is?  It  is  not  a  ques¬ 
tion  of  editors  and  public  relations  peo¬ 
ple  traditionally  disagreeing,  as  Mr. 
Brown  suggests.  We’re  not  talking  about 
whether  or  not  a  company  should  buy 
space  for  financial  advertising  but  rather 
how  a  company  meets  the  letter  of  the 
law  and  not  succumbs  to  another  pressure 
while  doing  so. 

Bob  Stone 

(Slone  is  president  of  Business  Or¬ 
ganization  Inc.) 

*  *  * 

OFFENDER  NAMES 

Now  that  those  dauntless  warriors 
(Cox  Broadcasting  Corporation)  fighting 
for  our  “right  to  know”  have  battled 
their  way  through  the  U.S.  Supreme 
Court  so  they  can  be  free  to  reveal  to  us 
the  names  of  tragedy-visited  teens  who 
have  been  raped,  I  wait  with  eager  an¬ 
ticipation  for  that  moment  when  they 
strip  away  the  veil  of  secrecy  called 
“juvenile  offender”  behind  which  eight¬ 
een  and  nineteen  year-old  thieves,  mug¬ 
gers,  and  rapists  so  smugly  hide  from 
public  view. 

Harry  Koch 

(Koch  is  editor  of  the  Empire  State 
Mason.) 


Short  Takes 

He  was  treated  for  smile  inhalation 
at  the  scene — Niagara.  (N.Y.)  Gazette. 
*  *  * 

During  the  Chicago  hearings,  one 
woman  testified  that  her  roomette  on  the 
Panama  Limited  to  New  Orleans  was  so 
hot  that  she  stripped  to  her  shoes — 
Chicago  Tribune. 

*  *  * 

Rep.  Daniel  Peaches  ugged  legisla¬ 
tors  to  heed  the  problems  of  Indians. — 
Arizona  Republic. 

*  *  * 

Keep  the  will  with  the  lawyer  who 
drew  it  up  in  a  strongbox — San  Fran¬ 
cisco  Examiner. 
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This  man  used  to  write 
stories  about  a  local 
nursing  home  scandal 
inNewTbrk. 

Now  he’s  writjng  about 
a  national  disgrcKe. 


like  Watergate, 
lie  current  nur- 
home  scan- 
simply  will 
not  go  away. 
And  among  the 
main  reasons 
are  the  stories 
on  nursing 
home  abuses 
by  John  L.Hess 
in  The  New 
York  Times. 


started  w 
about  nr 
hon 
Septe: 

1974,  he  assumed  it  would  be  a  temp 
assignment.  He  was  wrong.  This  was  a 
that  couldn’t  be  dropped,  and  he’s  still 


Something  was  wrong.  Hess  could  see  that 
from  the  start.  Something  was  wrong  when  a 
home  could  remain  open— and  receive  Medi¬ 
caid  pa\  ments,  despite  flagrant  violations  of 
Federal  fire  safety  codes.  Something  was 
wrong  when  there  were  vermin  in  homes, 
when  patients  were  left  lying  in  their  own 


body  wastes,  when  patients  were  drugged 
into  apathy.  But  that  something  that  was 
wTong  turned  out  to  be  far  bigger  than  the 
isolated  horror  stories  Hess  documented. 

As  Hess  followed  the  trail  he  uncovered  a 
pattern  of  corruption:  payroll  padding,  real 
estate  manipulations,  inflated  Medicaid  pay¬ 
ments  and  widespread  political  influence. 

At  the  root  of  what  was  wrong  was  the  sys¬ 
tem.  Hess  puts  it  this  way: 

“The  problem  was  to  replace  a  system 
that  relegates  the  elderly  to  commercial 
depositories,  sometimes  summarized  as 
‘No  deposit,  no  return;’  with  a  system  of 
dignified  care.” 

For  months,  and  in  more  than  100  articles, 
John  Hess  has  been  bucking  the  system.  It’s  a 
system  he  describes  as  a  “license  to  steal,  ”  a 
system  that  spawns  massive  fraud  and  invites 
the  use  of  political  influence.  It’s  that  system 
that  is  now  under  investigation  by  Federal, 
state  and  city  governments. 

John  Hess  really  started  something. 
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New  Orleans  editor  rapped 
by  Mayor  for  taping  calls 

By  Carla  Marie  Rupp 


Ed  Tunstall,  editor,  New  Orleans 
Tinies-Picaynne,  said  this  week  that  he 
has  retired  his  tape  recorder 

Tunstall  became  the  center  of  a  local 
controversy  on  March  10  after  New 
Orleans  Mayor  Moon  Landrieu  found 
out  a  45-minute  off-the-record  conver¬ 
sation  with  Tunstall  had  been  taped 
without  his  knowledge. 

As  a  consequence,  Tunstall  said  “I’m 
not  going  to  tape  at  all  anymore,  be¬ 
cause  I  don’t  want  the  press  indicted. 

“But  I  am  not  banning  my  reporters 
from  taping:  they  are  under  mandate, 
however,  to  inform  the  persons  they 
want  recorded.  If  the  parties  object, 
they  will  not  be  tape  recorded.” 

Tunstall  said  he  has  been  “taping 
infrequent  telephone  conversations  dat¬ 
ing  back  from  my  days  with  the  As¬ 
sociated  Press  in  Boston  in  1963.”  Lou 
Boccardi,  executive  editor  of  AP,  said, 
that  it  is  not  a  common  occurence 
among  AP  new'smen  to  tape  calls  with¬ 
out  informing,  but  that  it  is  common 
for  reporters  to  bring  a  tape  recorder 
along  on  person-to-person  interviews. 

The  mayor  found  out  about  Tun- 
stall’s  taping  in  a  casual  chat  with  a 
Times-Picayune  executive,  who  men¬ 
tioned  he  knew  of  the  conversation  the 
mayor  had  with  Tunstall,  and  that  it 
had  been  taped. 

Tunstall  says  “99  percent  of  the 
conversations  with  the  mayor  and  my¬ 
self  are  instigated  by  him.  I  always 
ask  him,  ‘Mr.  Mayor,  are  we  on  or  off 
the  record?’  And  most  of  the  time,  we 
are  always  off  the  record.  Most  calls, 
the  mayor  is  objecting  to  stories  that 
the  Times-Picayune  has  printed:  he 
calls  to  raise  hell.  I’ve  never  violated 
the  mayor’s  confidence  In  the  calls, 
he’s  feeding  me  things  he  wants  me  to 
hear. 

Gets  50  to  100  calls  daily 

“I’ve  only  taped  one  of  the  mayor’s 
calls — in  December,  shortly  before 
Christmas,  in  the  first  few'  days  of  the 
city’s  transit  strike  (which  is  finally 
over).”  That  conversation  “has  long 
vanished  on  tape.  .  .  When  any  con¬ 
versation  is  recorded,  it  is  normally 
erased  the  following  day  and  the  same 
L  tape  used  over,”  Tunstall  was  quoted 

as  saying  in  a  Times-Picayune  front 
page  news  story  March  11. 

“The  employing  of  a  tape  is  merely 
a  method  of  memorj-  shorthand,  as  op¬ 
posed  to  transcribing  the  same  conver¬ 
sation  by  hand.” 

Tunstall  said  in  an  E&P  phone  inter¬ 
view':  “If  I  taped  from  tw'o  to  three 
calls  a  day  of  the  50  to  100  calls  I  get 


each  day,  that  w'ould  have  been  a  lot. 

I  would  tape  conversations,  for  ex¬ 
ample,  with  computer  executives,  be¬ 
cause  I  can’t  ask  them  to  repeat  techni¬ 
cal  material.  No,  I  never  told  anybody 
they  were  on  tape.  It  was  information 
for  myself.  There  w'as  no  design  to 
entrap  anybody. 

Memory  notebook 

“As  for  that  conversation  with  the 
mayor,  I  wanted  to  be  able  to  refresh 
myself  w'ith  the  call  later.  And  zap. 
I’ve  got  it.  No  other  person  since  my 
taping  became  public,  has  complained 
in  the  past  week.  But  I’ve  taken  a 
good  deal  of  ribbing  on  this.  In  just 
one  block,  five  acquaintances  stopped 
me  about  it. 

“People  have  asked  me,  ‘Ed,  what 
the  hell  is  in  that  conversation?  Well, 
they’ll  never  know'.  I  won’t  violate  a 
confidence.” 

The  mayor,  when  he  had  learned 
that  his  voice  had  been  on  Tunstall’s 
Panasonic,  called  March  7  and  asked 
if  it  were  true,  and  Tunstall  said  yes, 
it  was.  Mayor  Landrieu  fired  off  memos 
to  his  executive  staff,  department  heads 
and  program  directors  cautioning  them 
to  be  careful  in  phone  conversations 
with  Tunstall.  Landrieu  claimed  Tun¬ 
stall  “as  a  matter  of  course  electroni¬ 
cally  records  his  telephone  conversa¬ 
tions  without  advising  the  other  party 
to  the  conversation  of  this  practice  ” 
Landrieu’s  memo  said  he  does  not  be¬ 
lieve  the  tape  recording  to  be  a  general 
practice  at  the  paper.  But  he  called  it 
“reprehensible”  and  said  off-the-record 
remarks  should  not  be  taped  and  that 
if  any  remarks  are  taped,  the  other 
party  should  he  told  about  it.  The 
mayor  noted  the  press  hit  former  Presi¬ 
dent  Nixon  when  he  taped  conversa¬ 
tions  in  the  White  House.  Landrieu 
concluded  he  does  not  see  why  recorded 
phone  conversations  with  the  editors 
of  a  newspaper  should  be  any  less 
open  to  criticism. 

Wien  Tunstall  came  to  the  Times- 
Picayune  as  editor  January  1974,  he 
had  about  five  tape  recorders  purchased 
for  the  new'sroom.  “My  history  at  the 
AP  had  been  one  of  using  tape  record¬ 
ers,  and  I  made  them  available  to  the 
reporters  for  general  use.”  They’re 
turned  into  the  city  desk,  and  used 
w'hen  needed. 

The  mayor  sent  Tunstall  a  letter 
dated  March  10,  reading,  “I  wish  to  go 
on  record  as  deploring  such  actions  on 
your  part  and  am  asking  you  that  you 
no  longer  tape  my  conversations  with 
you,  either  in  nerson  or  on  the  tele- 
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phone.” 

Have  Times-Picayune  reporters  ever 
taped  calls  in  the  office  without  the 
other  party  not  knowing?  “I’m  sure 
they  have,”  said  Tunstall,  “in  the 
interests  of  convenience.” 

The  legality  of  taping? 

“I  had  an  attorney  research  the 
legality  of  taping  in  the  state  and 
federal  statutes,”  said  Tunstall,  “and 
he  found  that  as  long  as  the  taping  was 
for  my  private  information,  there  was 
no  illegality  involved.  A  Tulane  Uni¬ 
versity  law  professor  used  this  as  a 
topic  for  one  of  his  law  classes  this 
w'eek.  The  taping  I  did  contributed 
only  to  the  sum  total  of  my  private 
knowledge.  I  fail  to  see  what  is 
the  difference  between  taping  or  trans¬ 
cribing  by  longhand.  What  is  the  dif¬ 
ference  if  I  asked  my  secretary  to  get 
on  the  phone  and  transcribe  the  w'hole 
thing  in  a  private  manner?  Rarely  if 
ever,  was  any  of  this  material  used  in 
a  news  story.  If  the  material  were  to 
be  used.  I  would  call  the  person  back.” 

There  are  federal  laws  concerning 
taping,  with  exceptions;  one  being  if 
one  of  the  parties  consents  to  the  tap¬ 
ing,  noted  Tunstall.  And  there  is  a 
telephone  regulation,  found  under  “gen¬ 
eral  information”  in  telephone  direc¬ 
tories,  that  says,  “Use  of  a  recorder 
without  a  recorder-connector  containing 
a  tone-warning  device  is  contrary  to  the 
Company’s  tariffs  and  not  permitted.” 
The  telephone  company  provides  a 
“beep”  signal  to  those  wanting  to  tape 
conversations,  to  let  parties  know  every 
15  seconds  that  the  conversation  is  be¬ 
ing  tape  recorded.  Tunstall  said  his  re¬ 
corder  didn’t  have  a  “beeper.”  The  tele¬ 
phone  company  had  advised  E&P  that 
the  penalty  for  not  having  a  “beeper” 
or  telling  the  other  party  he  is  being 
taped  is  loss  of  the  phone. 

Tunstall  started  his  news  career  in 
New  Orleans,  going  to  Boston  as  as¬ 
sistant  chief  of  the  AP  New  England 
operations  three  years,  then  he  was 
chief  of  the  AP  bureau  in  Charleston, 
W.Va.,  four  years,  and  chief  of  the 
New  Orleans  bureau  five  years  im¬ 
mediately  before  coming  to  the  Times- 
Picaj'une. 

Concluding  comments  on  his  current 
flap,  Tunstall  said  it  is  wrong  for 
broadcasting  to  use  a  person’s  voice  in 
a  phone  conversation  on  the  air  w'ithout 
consent.  Last  summer  a  New  Orleans 
radio  station  called  Tunstall  and  asked 
him  for  comment  on  a  news  event  in 
w'hich  Tunstall  said  he  was  not  really 
involved.  He  said  over  the  phone, 
“Look  sonny,  I  am  only  obliquely  in¬ 
volved;  I  do  not  want  to  comment.  If 
I  have  anything  to  say.  I’ll  say  it  in 
the  Times-Picayune.”  Fifteen  minutes 
later,  someone  said  he  heard  Tunstall 
on  the  car  radio.  “I  didn’t  know  this 
W'as  to  be  used  on  the  air.” 
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Gannett  to  buy 
pollster  Harris 

By  Darrell  Leo 

The  Gannett  Co.  Inc.  has  hired  a  new- 
hand  to  keep  its  fingers  on  the  public 
pulse.  It  belongs  to  Louis  Harris  wrhose 
company  has  been  acquired  for  about 
$4  million  cash  and  closing  adjust¬ 
ments. 

Speaking  to  a  group  of  analysts 
from  William  D.  Witter  Inc.,  Allen  H. 
Neuharth,  president  and  chief  execu¬ 
tive  of  Gannett,  revealed  the  acquisi¬ 
tion  on  March  18.  The  deal  includes 
agreement  in  principle  to  acquire 
Louis  Harris  and  .Associates  w-hose  re¬ 
search  includes  market  and  opinion 
studies  throughout  the  U.S.  and  Europe 
as  well  as  the  twice-w-eekly  column, 
The  Harris  Survey. 

Purchase  of  the  Harris  organization 
w-as  made  from  Donaldson,  Lufkin,  and 
Jenrette  Inc.,  an  investment  banking 
firm.  Under  DLJ  the  Harris  subsidiary 
had  a  1974  gross  revenue  of  $4,876,000. 

Many  attractions 

Neuharth  told  the  analysts  that  the 
purchase  had  “many  attractions  beyond 
a  good  investment  in  a  fast  growing 
company.  The  resources  of  the  Harris 
firm  offer  benefits  for  the  Gannett 
Group  new’spapers  both  in  news  enter¬ 
prise  and  market  expertise.  Lou’s  news¬ 
paper  column,  of  course,  will  continue 
to  serve  its  long  list  of  clients  outside 
the  Gannett  Group  as  well.”  Harris’ 
surveys  are  carried  in  more  than  250 
newspapers. 

No  strangers,  both  the  Harris  or¬ 
ganization  and  the  Gannett  Co.  have 
worked  together  in  the  past.  In  fact, 
Neuharth  said,  “My  first  encounter 
with  Louis  was  w-hen  I  was  w-ith 
Knight  Newspapers.”  Harris  had  re¬ 
searched  readers  of  the  Detroit  area 
for  the  Free  Press. 

Harris  has  also  researched  markets 
for  the  successful  launch  of  Gannett’s 
Florida  Today  in  Cocoa  Beach.  As  well 
his  w’ork  was  used  in  the  launching  of 
the  Suffolk  Sun,  a  short-lived  morning 
daily  started  by  Cowles  Communica¬ 
tions,  designed  to  compete  w-ith  News- 
day  of  Long  Island,  N.Y. 

The  acquisition  is  the  Gannett 
group’s  first  outside  the  newspaper 
realm.  Neuharth  told  one  analyst  dur¬ 
ing  a  question-and-answ’er  period  that 
the  purchase  was  not  to  be  construed 
as  the  first  of  many  purchases  outside 
new'spapers,  although  he  did  not  rule 
out  such  possibilities. 

Neuharth  also  reported  on  the 
group’s  financial  status.  According  to 
the  president,  the  group’s  newspapers 
have  made  considerable  improvement 
with  February  linage  down  only  2.1% 
compared  to  a  decline  of  over  4%  the 
year  before. 

He  said  he  expected  the  linage  trend 
to  continue  in  March  with  a  year  long 
projection  from  0  to  3%  down  on 
linage. 


Chandler  dismissed 
in  SEC  G^otek  suit 

United  States  District  Court  Judge 
William  T.  Sweigert  signed  an  order 
(March  17)  in  San  Francisco  dismiss¬ 
ing  Otis  Chandler,  publisher,  Los  An¬ 
geles  Times,  as  a  defendant  in  a  gov¬ 
ernment  suit  against  John  P.  Burke, 
former  president  of  the  Geotek  group 
of  companies,  and  10  others  for  alleged¬ 
ly  violating  securities  laws  in  the  sale 
of  oil  drilling  partnerships.  The  suit, 
filed  by  the  Securities  and  Exchange 
Commission  on  May  17,  1973,  alleged 
that  more  than  2,200  investors  put  $30 
million  into  the  ventures  and  that  the 
investments  w-ere  virtually  worthless. 

More  local  news 
coverage  planned 

The  Washington  Post  has  announced 
the  expansion  of  its  Thursday  Pano¬ 
rama  section  into  three  zoned  editions 
with  separate  editorial  and  advertising 
packages  to  serve  Maryland,  Virginia 
and  the  District  of  Columbia. 

The  new  geographical  editions,  an¬ 
nounced  March  14  by  Benjamin  C. 
Bradlee,  executive  editor,  will  include 
an  increase  in  local  new-s  coverage  as 
w-ell  as  the  advertising  ability  to  target 
in  on  specific  areas. 

This  w-ill  mean  about  60  more  col¬ 
umns  of  news  space  in  each  Thursday’s 
Panorama,  according  to  Executive  Ed¬ 
itor  Benjamin  C.  Bradlee.  About  half 
the  material  in  each  Panorama  will  be 
of  metropolitan-wide  interest  and  will 
be  carried  in  all  three  editions.  The 
other  half  of  the  space  in  each  will 
focus  on  the  jurisdiction  of  the  parti¬ 
cular  subscriber.  The  Panorama  staff 
will  be  increased  “several-fold”. 

According  to  Bradlee,  half  the  ed¬ 
itorial  material  in  each  edition  will 
deal  exclusively  w-ith  new-s  and  fea¬ 
tures  relating  to  the  area  that  edition 
covers;  the  balance  will  be  of  area- 
w-ide  interest. 

With  zoned  advertising  to  match,  the 
new-  Panorama  will  make  it  possible  for 
multi-store  advertisers  to  feature  mer¬ 
chandise  or  sales  events  keyed  to  each 
of  the  zones,  and  for  smaller  advertis¬ 
ers  to  concentrate  their  ads  where  the 
majority  of  their  customers  reside, 
according  to  Robert  M.  McCormick,  ad 
director 

Lower  ad  rates  will  apply  to  the 
separate  zoned  editions,  he  said.  The 
cost  per  agate  line  for  a  Maryland 
retail  ad  for  example  would  probably 
be  about  70  cents,  McCormick  estimat¬ 
ed.  For  Virginia  the  cost  would  be  60 
cents  and  the  D.C.  area,  43  cents.  For 
comparison,  a  contract  advertiser  who 
buys  10,000  lines  now-  pays  $1.39  a  line 
for  the  entire  circulation. 

These  new  ad  abilities  will  be  sold 
through  regional  ad  offices  in  Maryland 
and  Virginia  where  staffs  have  already 
been  established. 

New  features  w-hich  are  planned  for 
the  Panorama  sections  include  expand- 
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ed  local  new-s,  a  calendar  of  meetings 
and  recreational  events  and  a  “Re¬ 
porter’s  Notebook”.  Several  times  a 
year.  Panorama  will  devote  a  majority 
of  its  content  to  single  topics  of  broad 
regional  interest,  Bradlee  said. 

The  concept,  he  explained,  is  akin  to 
a  “weekly  newspaper  within  a  news¬ 
paper.” 

• 

FCC  will  not  rule 
on  dual-owned  CATV 

By  I.  William  Hill 

The  Federal  Communications  Com¬ 
mission  has  decided  not  to  adopt  rules 
on  cable  television-new-spaper  cross 
ownership  at  this  time,  it  was  an¬ 
nounced  (March  13).  Instead,  it  will 
revise  its  cable  television  information 
reporting  form  to  seek  additional  in¬ 
formation  on  this  matter,  as  well  as  on 
the  growth  of  the  cable  industry. 

At  present,  there  is  no  limitation  on 
the  multiple  ow-nership  of  cable  systems 
and  new-spapers. 

Almost  five  years  ago,  the  Commis¬ 
sion  took  two  actions  in  the  area  of 
diversification  of  control  of  cable  tele¬ 
vision.  First,  it  banned  owmership,  op¬ 
eration  or  control  of  cable  systems  by 
national  television  networks,  co-located 
television  broadcast  stations  and  co¬ 
located  television  translator  stations. 
Second,  it  requested  comments  on  limi¬ 
tation  of  multiple  ownership  of  cable 
systems  on  a  nationwide  and  regional 
basis. 

After  analyzing  comments  received 
and  considering  the  matter  in  connec¬ 
tion  with  the  newspaper-television  cross 
ownership  matter,  the  Commission 
found  no  abuse  or  trend  of  ownership 
or  activity  detrimental  to  the  integra¬ 
tion  of  cable  into  the  national  commu¬ 
nications  structure. 

It  said  therefore  it  w-ould  not  issue 
any  rules  at  this  time  prohibiting  or 
restricting  such  cross-interests.  The 
Commission  requested  supplemental  or 
new-  comments  on  the  cable-newspaper 
cross  ownership  matter,  however. 

The  Commission  also  noted  that  there 
are  other  aspects  of  cable  ownership 
which  need  to  be  given  consideration — 
cable-radio,  cable-equipment  manufac¬ 
turers,  cable-advertising  agencies;  ca¬ 
ble-multiple  ownership  and  that  when 
these  matters  are  reviewed,  it  would 
have  further  opportunity  to  consider 
the  cable-newspaper  cross-owmership 
issue. 

• 

High  court  petition 

The  U.S.  Supreme  Court  has  been 
petitioned  to  overturn  an  appellate 
court  ruling  which  sustained  the  CIA’s 
right  to  suppress  writings  of  former 
employees  about  what  they  learned 
while  working  for  the  agency.  The 
petition  for  a  high  court  hearing  was 
made  by  Victor  L.  Marchetti  and  John 
D.  Marks,  co-authors  of  the  partly 
censored  book,  “CIA  and  the  Cult  of 
Intelligence,”  joined  by  publisher  Al¬ 
fred  A.  Knopf  Inc. 
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Food  broker  urges 
use  of  local  ads 


By  Darrell  Leo 


The  important,  sometimes  delicate  re¬ 
lationships  between  food  manufactur¬ 
ers,  food  brokers,  retail  grocery  stores 
and  newspapers  are  little  discussed, 
often-ignored  bonds. 

However,  each  one  is  important,  ac¬ 
cording  to  Steven  L.  Schacter,  vice- 
president  and  director  of  marketing  for 
Ken  J.  Pezrow  Corp.,  and  can  result 
in  added  business  for  all. 

Speaking  to  the  New  York  chapter 
of  the  Newspaper  Advertising  Sales 
Association  (NASA),  the  food  broker¬ 
age  executive  whose  company  is  based 
in  Maspeth,  N.Y.,  stressed  the  impor¬ 
tance  of  all  these  entities  in  getting 
food  products  into  the  stores  and  out 
to  the  consumer. 

“I  like  to  think  that  any  marketing 
program  is  going  to  incorporate  an  in¬ 
tegrated  approach,”  he  said.  Food 
brokers  Schacter  added  are  often  ex¬ 
posed  to  national  advertising  cam¬ 
paigns  but  little  is  said  about  local. 

Local  ads  needed 

This,  he  explained,  doesn’t  help  bring 
about  that  integrated  program  that  all 
food  people  need.  “National  advertis¬ 
ing  is  fine,  but  it  has  got  to  be  viewed 
as  an  umbrella,”  he  said.  “National  ad¬ 
vertising  alone  will  not  do  the  job  un¬ 
less  it’s  a  blockbuster  campaign  that 
will  force  products  into  the  store  and 
off  the  shelf.  And  very  few  manufac¬ 
turers  are  willing  to  commit  those  kinds 
of  dollars.” 

“We  need  local  media,”  he  said.  “We 
want  programs  that  will  also  consider 
the  retailer.  I’ve  seen  many  dollars  that 
could  be  better  spent,  especially  trade 
dollars.  Most  trade  promotions  are  im¬ 
properly  structured  and  could  be  re¬ 
structured  to  spend  less  money,  yet  get 
retail  support.” 

One  of  the  best  ways,  Schacter  said, 
was  to  build  in  more  local  media  ad¬ 
vertising — particularly  newspaper  ad¬ 
vertising  with  coupons. 

“Point-of-purchase  displays  are 
shipped  to  stores  and  thrown  immedi¬ 
ately  into  the  incinerator,”  he  said. 

But  before  this  type  of  restructuring 
can  take  place,  food  brokers  and  news¬ 
paper  staffs  need  to  work  together. 

There  are  things  “we  can  do  for  you 
and  things  you  can  do  for  us,”  he  said. 
Schacter  cited  the  need  of  food  brokers 
to  know  more  about  newspaper  adver¬ 
tising.  Other  things  he  mentioned  in¬ 
cluded  : 

— Don’t  waste  the  broker’s  time.  Send 
him  information  he  might  be  interested 
in,  but  both  a  newspaper  sales  person 
and  a  broker  are  busy. 

— If  a  newspaper  knows  that  a  bro¬ 
ker’s  principal  client  is  running  heavy 
advertising  in  an  adjacent  market,  let 
him  know. 


— Give  the  broker  newspaper  demo¬ 
graphics  of  your  readers  b^ause  he 
often  can  match  customer  demograph¬ 
ics  with  them  and  get  efficient  advertis¬ 
ing  going. 

— Keep  him  informed  on  news  that 
will  affect  him. 

Brokers  aid  newspapers 

In  turn,  Schacter  said,  food  brokers 
can  often  help  get  an  extra  paper  on 
the  advertising  schedule  and  with  suf¬ 
ficient  lead  time  influence  the  purchase 
of  local  media. 

“The  broker  has  some  leverage 
with  the  manufacturer  to  affect  change, 
but  the  days  of  throwing  business  a 
person’s  way  because  he’s  a  friend  is 
over,”  the  exec  said. 

The  main  job  of  the  broker — no 
longer  a  small  business  but  a  regional¬ 
ized  business — is  to  sell  and  merchan¬ 
dise,  he  said.  And  this  means  a  need 
for  coordinating  campaigns,  making 
sure  product  is  available  to  the  retail¬ 
ers  before  manufacturer’s  advertising 
creates  the  demand. 

Schacter  cited  examples  from  his  own 
client  list  of  how  couponed  newspaper 
ads  were  coordinated  at  all  levels. 
“While  some  manufacturers  refuse  to 
give  out  that  information,  those  that 
do  get  results.” 

Food  brokers,  he  said,  like  local  news¬ 
paper  advertising  because  of  the  im¬ 
pact  it  has.  “It  gets  fast  impact.  It’s 
localized  and  can  be  tailored  to  meet 
specific  needs.  More  important  it  can 
help  force  distribution.  But  it  is  sup¬ 
plemental  to  a  national  program.” 

In  the  future,  Schacter  predicted  that 
the  coupon  may  become  an  important 
marketing  tool  for  reducing  price  with¬ 
out  reducing  the  price  list.  However, 
he  also  saw  the  decreased  use  of  the 
store  ad  coupon  with  newspaper  ROP 
replacing  it  from  the  manufacturer. 

He  also  added,  “A  lot  of  television 
advertisers  may  be  switching  to  news¬ 
papers.  A  lot  more  than  you’d  expect.” 

For  the  food  business  itself,  he  sees 
a  trend  toward  larger  more  profes¬ 
sional  organizational  structures.  He 
also  sees  increased  involvement  in  elec¬ 
tronic  data  processing  through  the  mir¬ 
acles  of  the  Universal  Product  Code. 

But,  he  added  in  a  question  and  an¬ 
swer  period,  manufacturers  and  retail¬ 
ers  will  have  to  resolve  the  problem  of 
on-packaging  pricing  before  any  econo¬ 
mies  can  be  seen. 

“Today  brokers  are  selling  (to  the 
retailer)  60  percent  of  all  processed 
foods  as  well  as  a  large  percentage  of 
non-food  products  that  are  sold  in  su¬ 
permarkets.” 

With  these  changes,  he  added,  will  be 
changes  in  what  the  supermarket  owner 
will  put  on  his  shelf  and  these  changes 
will  have  affects  up  and  down  the  dis¬ 
tribution/marketing  line. 


EDITOR  at  PUBLISHER  for  March  22,  1975 


Ad  revenue  up 
3.3%  in  January 

Advertising  revenues  of  daily  news¬ 
papers  increased  by  3.3%  in  January 
over  the  same  month  last  year,  accord¬ 
ing  to  the  Newspaper  Advertising 
Bureau,  Inc. 

Retail  advertising,  the  largest  cate¬ 
gory,  was  up  7.0%  over  the  year  before. 
National  was  down  1.2%  and  classified 
declined  1.6%. 


Unemployed  offered 
free  ‘situation’  ads 

The  Post-Star  of  Glens  Falls,  New 
York,  a  six  day  morning  paper  of  28,- 
600  circulation,  is  offering  free  “situa¬ 
tion  wanted”  ads  to  unemployed  per¬ 
sons  in  its  area. 

The  program  was  suggested  by  the 
newspaper  after  February  unemploy¬ 
ment  figures  showed  the  jobless  rate  in 
the  Glens  Falls  area  exceeding  the 
statewide  average.  Officials  of  the  Glens 
Falls  offices  of  the  New  York  State 
Employment  Service  and  the  State  Un¬ 
employment  Insurance  Division  coop¬ 
erated  with  the  Post-Star  in  formulat¬ 
ing  the  plans.  Approval  also  was  ob¬ 
tained  from  the  New  York  State  De¬ 
partment  of  Labor  in  Albany. 

Each  unemployed  person  who  is  reg¬ 
istered  with  either  of  the  two  state 
agencies  is  permitted  to  run  a  three 
line  ad  for  three  days  without  charge. 
In  addition,  the  Post-Star  is  listing 
each  day  the  job  openings  available 
through  the  Glens  Falls  office  of  the 
State  Employment  Division. 

An  experienced  want  ad  taker  from 
the  Post-Star  is  stationed,  in  the  local 
office  of  the  employment  service  and 
assists  job  seekers  in  preparing  copy 
for  their  ads.  Job  applicants  are  iden¬ 
tified  in  the  ads  only  by  the  numbers 
assigned  to  them  by  the  Employment 
Division  or  the  Unemployment  Insur¬ 
ance  office.  Thus,  employers  are  di¬ 
rected  to  contact  the  applicants  through 
the  employment  service. 

The  Toms  River  (N.J.)  Daily  Ob¬ 
server  began  a  similar  public  service 
program  on  February  4,  and  the  news¬ 
paper  reports  that  more  than  600  per¬ 
sons  have  taken  advantage  of  the  Job 
Hunters  program.  The  4-week  program 
ended  the  first  week  of  March. 

The  Wilmington  (Dela.)  News-Jour¬ 
nal  started  a  free  ad  program  for  un¬ 
employed  on  February  21.  According  to 
estimates,  the  ranks  of  the  unemployed 
in  Delaware  are  approaching  20,000. 
Employment  ads  were  down  37%. 

• 

Positive  image 

To  counter  the  national  image  of  the 
economy,  Stromberg  Publications,  Inc. 
is  distributing  orange  lapel  buttons  de¬ 
claring  “TIMES  are  Good.”  The  12 
Times  newspapers  are  published  in 
suburban  Baltimore  communities. 
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“Speed  the  Revolution” 
advocated  at  conference 


By  Earl  W.  Wilken 

The  1975  Mid-Atlantic  Newspaper 
Production  Conference  had  the  popular 
theme,  “Electronics  for  Everybody.” 

The  notable  and  former  head  of  the 
American  Press  Institute,  J.  Montgom¬ 
ery  Curtis,  urged  the  attendees  at  the 
Pittsburgh,  Pa.,  Hilton  to,  “Speed  the 
Electronics  Revolution.” 

Curtis  who  is  now  v'cepresident-de- 
velopment  of  the  Knight-Ridder  News¬ 
papers  in  Miami,  Florida,  stressed  the 
point  that  newspaper  production  man¬ 
agers  must  not  only  make  the  “gadg¬ 
ets”  work  but  also  bring  greater  sim- 
I)licity  to  the  systems  used  in  the  news¬ 
paper  business. 

After  commenting  on  the  dirty  ink 
problem  of  daily  newspapers,  and  how 
the  younger  generation  is  being  turned 
off  by  this  condition,  Curtis  went  on  to 
discuss  the  switch  to  the  six  column 
format  by  the  Miami  newspapers. 

Functional  illiteracy 

Later  on  in  his  speech  Curtis  di¬ 
rected  his  remarks  to  the  subject  of 
illiteracy.  Curtis  related  why  publish¬ 
ers  of  text  books,  concerned  with  “func¬ 
tional  illiteracy”,  are  now  re-writing 
down  the  subject  matter  in  present  day 
text  books.  Sixty-five  percent  of  the 
students  at  a  Western  college  were 
judged,  “functionally  illiterate”,  said 
Curtis,  and  the  impact  of  this  develop¬ 
ment  on  reading  was  interwoven  in  the 
future  possibility  of  a  “police  state”. 

Curtis  stressed  that  newspapers  must 
step-up  efforts  to  encourage  reading 
and  asked  the  newspaper  executives  to 
interact  with  all  of  the  individuals,  in¬ 
cluding  school  board  members,  in  local 
communities. 

The  most  dramatic  push  giv’en  to  the 
“Speed  the  Electronics  Revolution” 
theme  was  the  slide  presentation  on  a 
partial  page  layout  system  presented 
by  .Joseph  M.  Ungaro  of  Westchester- 
Rockland  (N.Y.)  Newspapers. 

Ungaro  stated  at  the  outset  that  the 
implementation  of  the  layout  system 
concept  was  probably  two  or  three 
years  down  the  road.  The  conference 
members  heard  Ungaro  advocate  that 
all  executives  should  understand  the 
concept  of  partial  page  layout  as  it  re¬ 
lates  to  the  integration  of  the  editing, 
storage  and  retrieval  procedures  in¬ 
corporated  in  existing  electronics  and 
non-electronic  front-end  systems. 

As  a  newsroom  executive  at  the  Pror- 
idence  (R.I.)  Journal-B%iUetin,  Ungaro 
established  a  working  relationship  with 
Professor  Hans  Andersin  who  was  on 
leave  from  the  University  of  Helsinki 
and  doing  research  work  at  Brown  Uni¬ 
versity. 

Paf;inatioii  system 

While  at  Brown  University,  Ander¬ 


sin,  a  professor  of  Applied  Mathemat¬ 
ics,  developed  a  system  for  newspaper 
pagination  (layout). 

With  the  move  to  the  Westchester- 
Rockland  Newspapers,  Ungaro  has  con¬ 
tinued  working  with  Andersin  on  the 
refinement  of  a  low  cost  partial  page 
lavout  svstem  using  two  standard 
VDTs. 

The  system  design  that  Ungaro  ex¬ 
plained  has  at  the  focal  point  a  CPU 
w’ith  storage  for  all  text  material. 
(Graphics  are  not  included  in  the  sys¬ 
tem.)  All  of  the  text  copy:  news,  classi¬ 
fied,  wire,  etc.,  are  sent  via  various 
methods  to  the  CPU  and  await  inter¬ 
action  by  the  individual  performing  the 
layout  decision  function.  Ungaro’s  mes¬ 
sage  on  partial  page  layout  is  to  have 
the  newsroom  edit  the  paper  by  pages. 
This  approach  differs  from  the  present 
newsroom  method  of  sending  copy  for 
layout  in  a  shotgun  manner,  said  Un¬ 
garo.  Under  the  proposed  system  all 
copy  will  go  after  processing  from  the 
newsroom  or  other  front-end  systems 
to  the  main  CPU  for  storage,  then  be 
called  up  on  the  layout  terminal  and 
after  the  text  copy  fit  procedure  is 
completed  the  copy  would  be  either  sent 
back  to  the  CPU  or  on  to  a  100  pica 
or  other  size  phototypesetter.  Using 
this  approach  in  conjunction  with  a 
computer  program  that  permits  copy 
to  be  massaged  and  fit  to  the  available 
newshole  size  is  in  the  opinion  of  Un¬ 
garo,  within  reach. 

Copy  length  display 

Included  in  this  design  is  the  manda¬ 
tory  requirement  that  present  or  fu¬ 
ture  system  software  permit  the  layout 
decision  maker  to  have  the  length  of 
the  copy  displayed  in  inches  or  an¬ 
other  measure  that  can  be  used  in  the 
layout  terminal,  said  Ungaro. 

The  dual  VDT  approach  as  described 
by  Ungaro  would  have  one  VDT  dedi¬ 
cated  to  editing  and  the  other  for  lay¬ 
out.  The  VDT  dedicated  for  layout 
would  have  a  dummy  sheet  visible  on 
the  screen  with  each  column  having  an 
indicator  at  the  top  of  the  column  in¬ 
dicating  the  amount  of  space  available. 
As  the  space  is  used  the  indicator  at 
the  top  of  the  column  would  reflect  the 
amount  of  space  remaining. 

Before  the  text  copy  layout  function 
is  begun,  added  Ungaro,  the  space  oc¬ 
cupied  by  the  display  advertising  would 
be  blocked  out  on  the  displayed  dummy 
and  the  inches  or  other  unit  of  meas¬ 
ure  would  be  subtracted  from  the  total 
space  available  in  the  column  or  col¬ 
umns  and  the  remaining  available 
space  for  copy  would  be  shown. 

The  CPU  data  base  would  show  the 
co-ordinates  for  the  position  of  display 
ads  and  the  graphics  would  be  dropped 
in  the  appropriate  places  after  the  text 


copy  comes  from  the  phototypesetters, 
Ungaro  explained. 

According  to  Ungaro,  the  proposed 
system  is  doing  what  has  been  done 
traditionally  only  with  more  precision. 
Ungaro  also  suggested  that  the  output 
from  the  CPU  after  the  partial  page 
layout  had  been  performed  might  go 
directly  to  a  laser  system  for  plate 
making. 

One  of  the  critical  factors  in  speed¬ 
ing  up  the  electronics  revolution  in  the 
newspaper  industry  centers  on  the  ex¬ 
tent  and  availability  of  software. 

A  Saturday  morning  panelist,  Paul 
D.  Doebler,  consultant  with  Thomas 
Mahoney  Associates,  outlined  for  the 
conference  members  the  importance  of 
having  a  basic  understanding  of  soft¬ 
ware  and  how  it  relates  to  individual 
newspaper  needs. 

Software  (a  collection  of  programs 
and  routines  for  CPUs)  is  used  to  per¬ 
form  certain  functions  and/or  solve 
particular  problems  and  newspaper  ex¬ 
ecutives,  according  to  Doebler,  can  elect 
to  take  turn  key  systems  or  particular 
package  approaches. 

Three  basic  types  of  software  pack¬ 
ages  are  available  today,  said  Doebler, 
and  these  are:  editorial,  display  adver¬ 
tising,  and  classified.  Purchase  the  soft¬ 
ware  package  that  formats  the  way  you 
want,  declared  Doebler,  and  take  ad¬ 
vantage  of  standard  packages. 

Strategy  for  software 

While  discussing  the  strategy  of 
dealing  with  software,  Doebler  advised 
the  executives  to,  “ask  the  right  ques¬ 
tions”.  “Forget  the  programming  lan¬ 
guage”,  and  concentrate  on  selecting 
the  software  approach  that  best  fits 
your  individual  newspaper,  said  Doe¬ 
bler. 

Newspaper  executives  should  con¬ 
sider,  before  making  a  decision  on  soft¬ 
ware,  the  following  elements,  accord¬ 
ing  to  Doebler: 

•  Know  where  you  are  going — set 
objectives  for  the  new  systems; 

•  Do  a  copy  flow  study  of  the  pres¬ 
ent  operation  and  change  the  flow  if 
necessary ; 

•  Study  the  schedules  of  present 
staff  members; 

•  Don’t  stop  short  when  listing  goals 
for  your  software; 

•  Recognize  that  small — medium — 
large  newspapers  have  different  prob¬ 
lems  and  different  solutions. 

The  two  other  Saturday  panelists, 
Thomas  E.  Purcell,  Ottaway  Newspa¬ 
pers  and  Julian  J.  Eberle,  Wilmington 
(Del.)  \ews-Journal,  commented  re¬ 
spectively  on  the  role  of  people  in  the 
new  technology  and  how  a  newspaper 
introduced  and  implemented  the  new 
technology  hardware. 

The  Saturday  panelists  from  each 
point  of  view:  software,  people,  and 
hardware,  counseled  the  conference 
members  on  integrating  the  diverse 
elements  that  are  part  of  the  “electron¬ 
ics  revolution.” 
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Reader  partieipation  trend  in  Sunday  newspapers 


By  George  R.  Venizelos 

Managing  Editor, 

Binghamton  (N.Y.)  Evening  and  Sunday  Press 

It  is  apparent  that  considerable  attention  is  being  paid 
to  Sunday  papers  by  newspaper  managements,  and  that 
many  of  them  are  regarded  as  the  showcase  papers  of  the 
week.  One  Sunday  editor  commented,  “Those  of  us  most 
closely  involved  believe  Sunday  is  the  newspaper  oi  the 
future.” 

In  recent  years,  there  has  been  an  increasing  trend 
among  newspapers  to  involve  readers  more  directly,  to  give 
them  a  feeling  of  participation  as  well  as  to  help  them 
through  columns  such  as  action  line.  This  trend  showed 
up  in  several  ways  in  the  Sunday  papers. 

The  ombudsman  idea,  where  comments  and  complaints 
are  solicited  formally,  was  observed  in  large  and  small 
papers. 

Papers  also  are  asking  their  readers  for  ideas  and  con¬ 
tributions  on  such  things  as: 

— Update  columns,  the  “whatever  happened  to  .  .  .” 
approach  that  seems  increasingly  popular. 

— Photos  from  the  past.  One  paper  waits  until  the  fol¬ 
lowing  week  to  identify  the  photo.  Another  contrasts  an 
old-time  scene  with  the  way  it  looks  today. 

— A  sports  hot  line  where  readers  w’rite  in  with  com¬ 
ments.  questions. 

— “Your  Opinion”  column,  a  phone  survey  on  a  timely, 
interesting  question.  In  its  Dec.  22  edition,  on  Page  1,  the 
Battle  Creek  (Mich.)  Enquirer  and  News  gave  percentage 
results  and  representative  comments  to  “Despite  all  the 
hardships  of  our  time,  will  you  have  a  Merry  Christmas 
this  year?” 

— A  trivia  quiz.  Texas  Magazine  of  the  Houston  Chron¬ 
icle  says  to  readers,  “We  invite  you  to  take  a  nostalgia 
trip  by  asking  questions  regarding  old  movies,  radio  pro¬ 
grams,  early  TV  shows,  memorable  sports  events,  music 
or  pop  lit.”  In  the  Dec.  8  edition,  there  were  10  questions 
and  answers  on  popular  music. 

— Guest  columnists  on  op  ed  pages.  These  were  titled, 
among  other  things.  Matter  of  Opinion,  Public  Forum, 
Point  of  View,  Spectator 

— Cash  for  Captions.  Duluth  News-Tribune  prints  un¬ 
usual,  potentially  humorous  photo  in  its  local  magazine, 
and  pays  $5  to  the  reader  who  sends  in  the  funniest  cap¬ 
tion. 

— The  Econo-Miser.  Atlantic  City  Press  asks  readers  to 
tell  how  they  fight  inflation.  Best  ideas  are  published  and 
readers  are  given  five  pounds  of  sugar  if  theirs  is  chosen. 
It’s  been  running  four  months. 

— Pet  of  the  Week,  with  photo  and  story.  Most  of  these 
are  furnished  by  local  humane  societies. 

— Contest  to  find  the  Most  Distinguished  Ten  of  the 
Bay  Area  for  1974,  sponsored  by  San  Francisco  Examiner. 
with  readers’  nominations  and  reasons  solicited. 

— Bouquet  Award.  Battle  Creek  paper  asks  nominations 
of  someone  w’ho  deserves  a  bouquet.  Answers  are  printed 
on  Page  1. 

— Senior  Spectrum  column.  Milwaukee  Journal  asks 
senior  citizens  to  write  in  questions.  Most  questions  and 
answers  on  a  recent  Sunday  were  about  local  facilities 
and  acti’/ities  for  senior  citizens. 

— The  Omaha  World-Herald  offered  $100  for  the  best 
story  of  a  personal  experience  that  emerged  from  the 
recent  blizzard.  It  offered  six  additional  prizes  of  $25  each. 

Among  other  observations: 

— Many  papers  are  using  columns  by  editors  and  pub¬ 
lishers,  sometimes  opinion-commentary  columns,  sometime^ 
reports  on  why  the  paper  handled  a  certain  situation  a 
certain  way  or  an  explanation  of  policies. 

— No  clear  pattern  emerged  on  front  pages.  The  size, 
quality,  content  and  play  of  indexes  varied  greatly,  fron. 


(Mr.  Venizelos  conducted  a  survey  of  Sunday  papers, 
from  which  this  report  is  excerpted.) 
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horizontal  across  the  top  or  bottom  to  vertical  down  the 
side  or  boxed  in  the  center.  Some  consisted  of  many  items, 
some  were  straight  section  listings.  Some  indexes  included 
art,  some  color.  Some  led  Page  1  with  hard  news,  some 
with  features,  some  with  sports.  Sports  was  seen  in  a 
fair  number  of  papers  on  Page  1,  including  stories  and/ 
or  photos,  or  sometimes  just  major  scores  or  results.  Some 
front  pages  were  all  local,  including  some  with  more  than 
100,000  circulation;  some  smaller  papers  were  all  wire. 
Most  mixed  wire  and  local.  A  few  had  small  ads  at  the 
bottom  of  the  front  page. 

— About  one-third  of  the  75  had  quarter-fold  TV  in¬ 
serts,  another  third  had  TV  tabloid,  newsprint  inserts. 
The  others  used  Sunday  only  or  Sunday  and  weekly  list¬ 
ings  in  the  regular  section.  Color,  usually  process,  was 
used  in  virtually  all  of  the  inserts. 

— Many  papers  used  a  small  box  in  the  sports  section, 
usually  on  its  first  page,  listing  briefly  what  spoi-ts  were 
on  TV  that  day. 

— Many  papers  put  heavy  stress  on  people  approaches. 
This  included  columns  such  as  “A  Day  in  the  Life  of  .  .  .”, 
a  depth  account  of  a  person  and  his  or  her  occupation 
and  lifestyle  {Akron  B ea con- Journal) .  The  Asbury  Park 
Press  has  a  local  column.  Vocationally  Speaking,  which 
tells  about  individual  jobs,  such  as  carpentry,  and  includes 
educational  needs,  job  outlook  and  wages.  Bu.siness-beat 
columns  with  names  and  photos  were  popular.  So  were 
Women’s,  Living  or  Family  page  columns  that  contained 
short  items  about  people  and  their  social  activities,  clubs, 
vacations,  anniversaries.  Titles  included:  Have  You  Heard, 
Personnaly  Speaking,  Around  the  Town,  Speaking  of  Peo¬ 
ple,  From  the  Notebook,  Potpourri,  Here  and  There, 
Straws  in  the  Wind,  Social  Scene  Socially  Speaking. 
Among  titles  for  business-beat-type  columns:  Briefcase, 
Up  and  Down  the  Street. 

— In  an  attempt  to  give  a  separate  identity  to  the 
Sunday  paper,  some  used  sigs  such  as  “Sunday  Special” 
or  “Sunday  Spotlight  On  .  .  .”  for  blockbusters  or  special 
features,  both  local  and  w'ire. 

— Papers  appeared  to  be  giving  increased  .attention  to 
the  outdoors,  including  a  page  or  two  on  hunting,  fishing, 
sno^vmobiling,  skiing,  camping  hiking.  The  Saginaw 
(Mich.)  News  has  a  weekly  tabloid  called  ‘Woods  and 
Waters.”  The  Charleston  (S.C.)  paper  calls  its  outdoors 
page  “Fin,  Fur,  Feathers.”  The  Billings  Gazette  calls  its 
page,  “Out  and  About.” 

— Most  Sunday  papers  sell  for  35  cents.  A  few  are  at 
25  and  30  cents,  and  a  few  are  at  40  and  50  cents. 

— One  paper  used  a  promotion  ad  on  Page  3A  of  the 
Sunday  paper,  telling  what’s  “coming  tomorrow.”  (Asbury 
Park  Press) 

— One  paper  uses  photos  of  the  man  and  woman  with 
w’edding  stories.  {Eugene  Register-  Guard) 

— One  paper’s  mini-page  for  children  included  a  listing 
of  birthdays  of  young  readers.  (Akron  Beacon- Journal) 

— One  paper  carries  a  4-page  tabloid  insert  headed, 
“Legal  Review,”  consisting  of  marriages,  divorces,  real 
estate  transactions,  births,  civil  suits  bankruptcies  fore¬ 
closures  and  legal  notices.  It  appears  every  Thursday  and 
Sunday  in  the  Orlando  Sentinel  Star. 

— One  paper  carried  an  editorial  and  an  editorial  car¬ 
toon  on  Page  lA.  (Milwaukee  Journal) 

— From  observations,  and  comments  from  editors,  it  w’as 
clear  that  the  calendar  of  events,  or  “things  to  do”  ap¬ 
proach,  both  in  the  immediate  circulation  area  and  some¬ 
times  in  wider  geographic  areas,  was  popular. 

— One  paper  uses  a  “Cheers  and  Jeers”  section  at  the 
bottom  of  its  editorial  columns.  It’s  similar  to  “Darts  and 
Laurels”  in  Columbia  Journalism  Review.  {Philadelphia 
Inquirer.) 

— Several  papers,  including  some  metropolitan  ones, 
combine  features  and  staff  on  Sunday,  from  morning  and 
evening  daily  papers,  and  use  a  joint  nameplate  no  lA. 

(Continued  on  page  24) 
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Miami  papers’ 
promo  ads  sock 
broadcast  media 

THE  10  MILLION  DOLLAR  ‘WHOWAZZIT’. 

THE  $250,000  FUMBLE. 

These  are  samples  of  “socko”  headlines  in  96-point 
gothic  which  attract  readers  of  the  Miami  (Fla.)  Herald 
to  promotion  copy  that  sells  newspaper  advertising  against 
radio  and  tv  commercials. 

The  facts  about  the  superiority  of  print,  particularly 
newspapers,  are  drawn  from  surveys  that  were  commis¬ 
sioned  by  the  Rochester  (N.Y.)  Democrat  and  Chronicle 
of  the  Gannett  Group  and  by  the  research  department  of 
the  Miami  Herald  of  the  Knight-Ridder  Group.  These 
surveys  have  pointed  up  the  failure  of  the  viewing  audi¬ 
ence  to  identify  commercial  sponsors  after  such  block¬ 
buster  programs  as  the  showing  of  “The  Godfather”  and 
the  playing  of  the  Super  Bowl  football  game,  (E&P,  Feb¬ 
ruary  22). 

“A  lot  of  commercial  messages,  eleven  sponsors  to  be 
exact,  went  down  the  proverbial  drain,”  declares  one  of 
the  ads  prepared  by  Jonathan  A.  Thompson’s  research 
shop.  On  behalf  of  newspapers,  the  copy  continues:  “Even 
though  we  cannot  promise  that  every  reader  will  notice 
every  ad  and  memorize  it,  we  can  promise  that  he  will 
not  confuse  Goodrich  with  Goodyear,  or  shop  for  Bur- 
dine’s  items  at  Sears.” 

Campaign  approach 

They  are  not  one-shot  ads  either.  They  are  part  of  a 
series  which  emphasize  the  sales  success  of  firms  that  ad¬ 
vertise  in  the  Herald  and  also  the  Miami  News,  a  Cox 
newspaper  which  shares  the  Herald’s  marketing  services 
and  production  facilities. 

“How  to  Sell  a  Million  Dollar  Condominium”  headlined 
a  promotion  ad  that  related  how  the  Outrigger  Club  ran 
a  massive  campaign  in  the  Herald  and  the  News  for  seven 
days.  More  than  1,000  people  visited  the  showroom  and 
200  invested  more  than  $1  million  in  apartment  purchases. 

“We  suggest,”  the  ad  stated,  “that  while  present  condi¬ 
tions  are  in  effect,  it  is  more  important  than  ever  to  back 
up  your  product  with  a  bold  advertising  campaign.” 

Herald-News  research  copy  writers  also  took  on  radio 
as  an  ineffective  merchandising  weapon  in  the  case  of 
a  furniture  retailer  who  was  overstocked.  He  leased  a 
warehouse  in  an  obscure  location  and  advertised  heavily 
in  the  Miami  newspapers.  The  ads,  of  course,  included  a 
map  showing  the  way  to  the  warehouse  and  12,000  people 
went  there  the  first  day  of  the  sale.  They  carried  away 
$104,000  worth  of  furniture. 

Then  the  merchant  tried  radio  ads.  Traffic  dropped  and 
sales  fell  off,  so  he  returned  to  newspaper  ads  and  finally 
disposed  of  nearly  $600,000  of  merchandise.  “The  map,” 
he  said,  “made  all  the  difference  between  failure  and  re¬ 
sounding  success.” 

The  testimonial  ad  was  headlined,  “Radio  is  great  for 
easy  listening  .  .  .  but  you  don’t  find  warehouses  with  it.” 

To  advertisers  who  consider  radio  or  tv  advertising,  the 
Herald-News  ads  caution,  “Would  you  rather  have  your 
message  forgotten  by  92%  of  the  viewing  audience  or  ex¬ 
posed  to  our  newspaper  audience  of  more  than  1,000,000 
adult  readers? 

“We  cannot  guarantee  you  that  all  of  our  million 
readers  will  memorize  your  ad.  But,  if  they  are  interested 
in  your  product,  they  will  take  a  close  look  and  save  the 
ad  for  further  action.  How  do  you  save  a  commercial  for 
a  later  look?” 

In  the  South  Florida  circulation  area  two  major  tele¬ 
vision  stations  are  associated  with  newspapers.  One  in 
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Miami  is  ommed  by  the  Washington  Post  Company;  the 
other  in  West  Palm  Beach  is  affiliated  with  the  Scripps- 
Howard  newspapers. 


Circulation  offer 


A  companion  piece  in  the  promotion  program  alms  at 
building  Herald  circulation.  It  is  entitled,  “Value,”  and 
gives  several  reasons  “why  you  can’t  afford  to  be  without 
the  Miami  Herald.”  It  costs  $1.10  a  week  to  have  the 
Herald  delivered  to  the  home,  says  the  ad,  but  it  costs 
about  51  cents  a  day  to  get  it  there. 

The  breakdown  figures  are: 

20.9  cents  for  an  average  day’s  newsprint. 

11.2  cents  to  gather  the  news,  put  ink  on  the  paper  and 
get  it  to  the  distributor. 

5.3  cents  a  day  for  distribution. 

2.5  cents  involved  in  selling  the  ads. 

11  cents  for  other  expenses. 

Even  in  circulation  promotion.  Herald  copy  slaps  at  the 
electronic  media.  A  popular  ad  in  this  series  says,  “Try 
getting  $217  in  coupons  from  the  6  O’Clock  News.”  By  tun¬ 
ing  in  the  Herald,  the  ad  points  out,  you’ll  get  bargains  you 
can’t  find  anyplace  else  and  in  the  week  of  February  10- 
16,  for  example,  there  were  coupons  worth  $217.11. 

The  circulation  order  coupon  itself  is  a  bargain  offer — 
three  months  of  the  Herald  home-delivered  for  $16.25, 
a  savings  of  $1.95  over  the  newsstand  price. 
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Newsday  improves  status 
of  women  and  minorities 


The  Newsday  affirmative  action  pro¬ 
gram  has  achieved  virtually  all  of  its 
1974  goals  in  the  newspaper’s  continu¬ 
ing  effort  to  improve  the  status  of 
women  and  minorities. 

This  conclusion  was  announced  by 
Stanley  Asimov,  assistant  publisher 
and  equal  opportunity  administrator, 
in  his  first  annual  report  to  the  News- 
day  staff  dealing  with  affirmative  ac¬ 
tion.  At  the  same  time,  he  announced 
a  new  set  of  1975  goals. 

William  Attwood,  president  and  pub¬ 
lisher  of  Newsday,  hailed  the  success 
of  the  affirmative  action  program  in  its 
first  year.  “This  achievement  is  an  ex¬ 
ample  of  our  total  commitment  to  add 
more  women  and  minorities  to  our  staff 
and  give  them  the  opportunity  to  rise 
as  far  as  their  talents  can  take  them,” 
Attwood  said.  “These  were  not  easy 
goals.  They  were  challenging  and  re¬ 
quired  the  full  effort  of  the  leadership 
of  each  department.” 

Asimov,  in  his  report,  said  some  of 
the  goals  that  were  achieved  were  the 
following : 

(1)  In  news  staff  hiring,  41.4%  of 
the  new  employes  were  w'omen  and 
10.3%  were  black.  A  woman  photog¬ 
rapher  was  hired  and  both  women  and 
minority  members  were  added  to  the 
outside  advertising  sales  staff  and  the 
circulation  district  manager  staff. 

(2)  In  promotions,  one  of  three  per¬ 
sons  promoted  to  editorial  management 
positions  was  a  woman  and  five  of  16 
new  managers  in  the  advertising,  cir¬ 
culation  and  finance  departments  were 
women.  In  addition,  two  of  the  man¬ 
agerial  promotions  went  to  blacks,  both 
in  circulation. 

(3)  An  editorial  stylebook  section 
designed  to  prevent  sexism  or  racism 
in  the  pages  of  Newsday  is  being  put 
into  effect. 

(4)  An  analysis  of  major-story  as¬ 
signments  and  travel  assignments 
showed  that  they  went  to  women  and 
to  minority  members  in  proportion  to 
their  numbers  on  the  staff. 

(5)  Widespread  dissemination  of  in¬ 
formation  about  Newsday’s  policy  of 
equal  opportunity  increased  the  num¬ 
ber  of  female  and  minority  applicants 
for  editorial  positions  to  record  levels. 

(6)  All  job  titles  were  reviewed  and, 
where  necessary,  changed  to  eliminate 
any  sex  designation. 

(7)  Equal  employment  clauses  were 
added  to  each  union  contract. 

Although  more  than  40  women  had 
filed  discrimination  complaints  w’ith  the 
Equal  Employment  Opportunity  Com¬ 
mission  in  December,  1973,  no  written 
complaints  of  either  sex  or  racial  dis¬ 
crimination  have  been  presented  to  the 
equal  opportunity  administrator. 

“The  women  complainants  at  News- 
day  have  never  utilized  the  internal 
procedures  of  Newsday  under  the  af¬ 


firmative  action  program.  Instead,  four 
women  filed  a  suit  in  Federal  Court,” 
Asimov  said.  “As  a  matter  of  fact, 
there  has  never  even  been  an  investi¬ 
gation  or  determination  of  the  facts  in 
this  case  by  either  the  EEOC  or  the 
State  Division  of  Human  Rights.  Any 
inquiry'  into  the  merits  of  the  complaint 
would  show  that  their  charges  are  shal¬ 
low  and  baseless.” 

Asimov  said  that  Newsday  has  set 
more  than  40  new  goals  for  1975. 


These  include  a  goal  that  40%  of  new 
employes  on  the  news  staff  would  be 
w’omen  and  10%  would  be  minority 
members. 


New  front  page 

The  Dayton  Journal  Herald  is  giving 
readers  all  of  the  top  news  of  the  day 
on  the  front  page  in  an  experiment  that 
began  March  10.  The  page  is  patterned 
along  the  lines  of  the  format  that  was 
presented  by  Belden  Associates  (E&P, 
Nov.  30,  1974).  Joe  Belden  assisted  the 
Journal  Herald  in  the  layout  of  the 
page,  which  will  be  used  four  Mondays 
in  a  row.  Readers  of  the  paper  have 
been  invited  to  comment  on  the  page. 


r 
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It’s  our  birthday. 

WE’RE  TEN  YEARS  OLD 


Ten  years  ago  Ron  Curtis  G  Company  made  its  first 
contact  with  a  key  communications  executive.  Now, 
ten  years  later,  our  professional  recruiters 
personally  interview  over  100  key  executives  each 
day. 

We’re  saving  clients  valuable  time,  confidentially 
exposing  their  opportunity  to  more  potential 
candidates  than  they  could  locate  in  any  other  way. 
Our  clients  find  the  use  of  an  outside  recruiter  is 
the  easiest  way  possible  to  solve  a  troublesome 
management  problem. 

So,  we’d  like  to  take  this  opportunity— our  tenth 
birthday— to  say  thanks  to  all  those  who’ve  helped 
us  grow.  And,  we  pledge  to  continue  the  high 
standards  of  professional  recruiting  you’ve  come  to 
expect. 


NEWSPAPER 

Executive  recruitment  specialists  in 
General  Management,  Business, 
Advertising,  Mechanical,  Circulation  and 
Editorial  areas. 


Ron 

Curtis  " 

Q  Company 

O’Hare  Plaza,  5725  East  River  Road, 
Chicago,  Illinois  60631 
(312)  693-6171 

Management  Consultants  specializing  in  executive  recruitment  for  Newspapers, 
Magazines,  Direct  Maii  and  Outdoor,  Radio,  Television,  Cable  TV. 
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Okla.  court 
reverses  ban 
on  utility  ads 

The  Oklahoma  State  Supreme  Court 
has  overruled  a  ban  by  the  state’s 
Corporation  Commission  which  prohib¬ 
ited  public  utilities  from  purchasing 
institutional  or  promotional  advertis¬ 
ing. 

Handed  down  March  11  in  a  unani¬ 
mous  vote,  the  court  rescinded  the  com¬ 
mission  order  issued  December  21, 
1972.  The  case  was  brought  up  by  an 
appeal  from  the  Oklahoma  Gas  and 
Electric  Co.,  Public  Service  Co.,  Okla¬ 
homa  State  Homebuilders  Association 
and  four  other  groups  representing 
state  press,  broadcasters  and  telecast- 
ers. 

The  opinion  written  by  William  A. 
Rerr.v  said  the  commission  had  no  right 
to  bar  sucb  advertising,  but  did  have 
the  authority  to  disallow  any  such  ad¬ 
vertising  from  operating  expenses  for 
ratemaking  purposes  unless  the  utility 
could  prove  that  such  expenditures  ben¬ 
efited  all  rate  payers. 

The  court  defined  institutional  ads  as 
those  designed  to  promote  the  corporate 
image  of  a  utility  and  to  present  it  in 
a  favorable  light  to  the  public  and  po¬ 
tential  investors. 

Doesn’t  increase  use 

“By  definition  institutional  advertis¬ 
ing  is  not  designed  to  increase  con¬ 
sumption  of  energj%”  the  court  ruled. 
It  did  eliminate  a  rule  in  the  commis¬ 
sion  order  which  would  have  prohibited 
utilities  from  spending  money  on  insti¬ 
tutional  advertising  regardless  of 
whether  the  expenditures  were  passed 
on  to  rate  payers. 


If  you’re  buying  BOSTON 
you  need 

WORCESTER 

Here  are  just  3  of  the 
important  reasons... 

•  The  Worcester  Telegram  and 
The  Evening  Gazette  cover  70% 
of  the  200,000  households  in 
Worcester  County,  every  day. 

•  Worcester  County  is  1.  of  5  that 
accounts  for  80%  of  the  retail 
sales  in  the  nation's  5th  largest 
A.D.I. 

•  Worcester  County  itself  ranks 
60th  as  a  market,  nationally, 
and  2nd  in  Massachusetts. 

Always  add  the 
Worcester  Telegram  and 
The  Evening  Gazette 
Most  advertisers  do 


WORCESTER  TELEGRAM  &  GAZETTE 

Daily  over  150,000;  Sunday  over  105,000 
Represented  by  CWO  &  0. 


ELEGANT  OFFICE  FOYER — Interior  designers  recently  transformed  the  big,  bare  lobby 
of  the  Charleston  (W.  Va.)  Newspapers  Building  into  this  handsome  entrance  way. 
Receptionist  Margaret  McGhee  sits  in  her  own  recessed  work  area. 


“The  same  end  could  be  achieved  by 
disallowing  such  expenditures  as  op¬ 
erating  expenses  for  ratemaking  pur¬ 
poses,”  Justice  Berry  said,  “and  this 
method  would  not  impede  the  utilities 
ability  to  communicate  with  the  pub¬ 
lic.” 

“We  conclude  the  prohibition  on  ex¬ 
penditures  for  institutional  advertising 
is  an  unreasonable  means  of  protecting 
rate  payers  from  these  expenditures 
.  . .  Furthermore,  we  conclude  some  in¬ 
stitutional  advertising  expenses  do  ben¬ 
efit  rate  payers,”  he  said. 

Promotional  ads  were  defined  as 
those  ads  designed  to  increase  usage, 
obtain  new  customers  or  encourage  use 
of  one  form  of  energy  over  another. 

The  court  also  ruled  invalid  a  com¬ 
mission  rule  w'hich  would  have  prohib¬ 
ited  utilities  from  paying  any  of  the 
cost  of  advertising  the  sale  of  an  ap¬ 
pliance,  equipment  or  service  or  sale 
or  rental  of  a  home,  mobile  home  or 
other  building. 

Regarding  promotion  ads,  the  court 


Keep  sourst’lj  up-to-date 
ivith  u'hat  ^oes  on  in 
AVSTRAIyl A  by  sttbsrrihint!  to 

ADVERTISING  NEWS 

(Publisher  every  second  Friday) 

The  oldest  established  best-known  and 
largest  circulating  newspaper  in  the  com¬ 
munications  industry. 


Advertising  News  I 

432-436  Elliabeth  St..  Surry  Hills.  I 

Sydney,  Australia  2010.  I 

Send  a  copy  of  each  issue  for  one  year,  | 
including  FREE: —  \ 

Guide  to  Clients  and  Agencies  (March,  Sep-  | 

tember) 

Guide  to  Agencies  and  Clients  (June,  Decern-  | 

her) 

Agencies'  Annual  Billings  (May)  \ 

National  Advertisers’  List  (August)  | 

Annual  Subscription— U.S. A..  $A30.00.  Payment  . 

must  be  made  by  bank  draft  in  Australian 
currency.  | 

NAME  , 

ADDRESS  I 

CITY  I 

STATE  ZIP  I 

L _ I 
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further  said,  “We  conclude  that  if  a 
particular  utility  faces  a  foreseeable 
danger  of  being  unable  to  meet  peak  de¬ 
mand,  the  commission  may  have  au¬ 
thority  to  prohibit  it  from  engaging  in 
any  promotional  activities  which  would 
further  increase  its  peak  demand. 

“However,  this  wnll  not  justify  a  rule 
prohibiting  all  utilities  from  engaging 
in  such  activities,”  the  court  said. 

“We  conclude  promotional  practices 
which  are  reasonably  calculated  to  im¬ 
prove  the  utilities,  load  factor  and 
benefit  all  consumers  by  reducing  the 
average  unit  of  cost  of  energy  are 
not  unjustly  discriminatory  and  pro¬ 
hibitions  against  such  practices  consti¬ 
tute  an  invasion  of  the  discretion  re¬ 
served  to  corporate  management,”  it 
said. 

• 

Central  printing  plant 
formed  by  newsmen 

Four  North  Carolina  newspaper  edi¬ 
tors  and  publishers  have  formed  Ben¬ 
son  Newspaper  Printing,  Inc.,  a  cor¬ 
poration  dealing  in  commercial  print¬ 
ing  and  the  printing  of  area  new’spa- 
pers. 

The  corporation  is  owned  by  Ken 
Wilson,  editor  of  the  Zebulon  Record; 
Ralph  Delano,  owner  of  the  County 
Press;  Ted  Valias,  owner  of  three  pa¬ 
pers  in  Wake  County;  and  Frank  Dan¬ 
iels,  Jr.  publisher  of  the  Raleigh  News 
and  Observer. 

The  Benson  community  recently  saw 
the  opening  of  a  3,000-square-foot 
building  on  Chicopee  Road  to  house  the 
central  newspaper  printing  plant. 

The  plant  prints  from  one  to  a  dozen 
newspapers  every  day.  Also  located  in 
the  plant  are  the  offices  of  the  Benson 
Revieiv  and  its  parent  company,  the 
County  Press.  The  latter  firm  also  pub¬ 
lishes  the  Clayton  News  and  the  Four 
Oaks  News. 
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More  sales  punch  developed 
to  sell  classified  co-op  ads 


By  Daniel  L.  Lionel 

Of  the  $2  billion  manufacturers 
plunk  down  for  co-op  advertising  an¬ 
nually,  the  merest  dribble  goes  into 
newspaper  classified.  That’s  all  going  to 
change  now,  if  the  nation’s  CAMs  fol¬ 
low  through  on  the  dramatic  blueprint 
for  bringing  a  flock  of  much  needed 
extra  dollars  into  the  want  ad  col¬ 
umns  via  co-op  developed  jointly  by 
Ray  Greene,  V.P.  for  Classified  at  the 
Newspaper  Advertising  Bureau  and 
Dick  Bogash,  NAB  co-op  advertising 
chief. 

The  plan  consists  of  proving  to  mer¬ 
chants  that  classified  ads  are  heavily 
read  by  a  broad  segment  of  families 
before  making  a  purchase  of  countless 
big  ticket  items.  After  whetting  their 
interest,  advising  them  that  50%  or 
more  of  the  ad  cost  would  be  paid  by 
the  manufacturer  in  connection  with 
their  co-op  program  could  clihch  the 
deal. 

Until  recently,  relatively  few  manu¬ 
facturers  would  give  the  nod  for  using 
co-op  dollars  in  classified.  But  armed 
with  the  results  of  the  broad  based 
survey  initiated  by  Ray  Greene,  of  20,- 
000  National  Opinion  Survey  Families 
released  in  January  1975  by  the  NAB, 
Dick  Bogash  has  developed  a  list  of  top 
companies  who  are  willing  to  go  classi¬ 
fied  route  with  their  co-op  dollars. 

“Eastman  Kodak  gave  me  an  O.K. 
over  the  phone,”  said  Bogash,”  when  I 
gave  them  the  highlights  of  the  study.” 
Like  other  manufacturers,  Kodak  re¬ 
quires  that  its  logo  appear  in  the  ad¬ 
vertisement.  This  has  been  a  stum¬ 
bling  block  for  classified  co-op  adver¬ 
tising  as  many  newspapers  have  re¬ 
stricted  their  columns  to  straight  type 
with  no  cuts  or  borders.  Manufacturers 
would  like  to  at  least  have  their  logo 
identification  appear  if  they  are  to  sub¬ 
sidize  the  ad.  More  and  more  newspa¬ 
pers  have  been  lifting  their  restric¬ 
tions  in  recent  years  as  they  come 
around  to  the  understanding  that  classi¬ 
fied  can  be  a  secondary  market  place 
for  regular  display  advertisers  who 
might  otherwise  spend  their  secondary 
dollars  in  other  media. 

Justification  for  probing  the  classi¬ 
fied  market  by  both  retailers  and  manu¬ 
facturers  can  readily  be  found  in  the 
shopping  patterns  revealed  by  the 
15,019  families  (repre.senting  53,496,- 
000  households  in  NFO  sample)  who 
responded  to  the  Bureau’s  Survey. 

Over  all,  the  tabulation  reveals  that 
4  out  of  10  buyers  of  general  mer¬ 
chandise  or  recreation  and  leisure  goods 
consult  classified  before  buying.  This 
average  for  a  list  of  16  kinds  of  goods 
ranges  from  73%  for  travel  trailers 
and  campers  to  23%  for  cameras.  In 
addition,  22%  of  all  buyers  of  listed 
items  contact  the  seller  through  the 
classified  and  15%  buy  specific  goods 


advertised  in  the  want  ad  section. 

The  fact  that  six  out  of  10  house¬ 
holds  reporting  purchases  through  clas¬ 
sified  bought  from  dealers  rather  than 
individuals  strengthens  the  co-op  sales 
story.  For  such  items  as  major  appli¬ 
ances,  sewing  machines,  new  furniture, 
cameras,  power  mowers  and  fishing 
supplies  over  80%  bought  from  deal¬ 
ers  via  the  classified  columns. 

Information  such  as  that  helped  Bo¬ 
gash  bring  such  companies  as  Dear¬ 
born  Stove,  Berko  Electric,  In-Sink- 
Erator,  Wheel  Horse  Sales,  Inc.,  Cen¬ 
tury  Engineering  Corp.  and  countless 
others  into  the  co-op  lineup  for  classi¬ 
fied. 

Of  the  six  classified  categories 
checked,  “General  Merchandise”  is  the 
most  widely  read.  More  than  half  the 
families  surveyed  revealed  that  some¬ 
one  in  the  household  had  read  or  looked 
at  this  classification  during  the  past 
seven  days.  Despite  the  proven  popu¬ 
larity  of  this  classification  which  is 
credited  with  important  ‘human  inter¬ 
est’  overtones  because  of  the  variety 
of  goods  of  various  vintages  featured, 
on  most  newspapers,  it  constitutes 
only  a  minor  percentage  of  total  vol¬ 
ume.  Again,  here  is  proof  of  its  major 
potential  which  many  CAMs  feel  can 
help  overcome  the  slide  in  real  estate 


and  help  w’anted. 

Cooperating  in  the  effort  are  the 
classified  promotion  services  such  as 
MacDonald  &  Sons,  Classified  Interna¬ 
tional  and  SCAN  who  have  co-op  cam¬ 
paigns  including  classified  layouts 
ready  to  show  retailers. 

• 

Larger  ad  outlays 
planned  by  stores 

Increases  in  media  advertising  ex¬ 
penditures  are  planned  during  1975  by 
the  majority  of  department  store  and 
other  general  merchandise  retailers  re¬ 
sponding  to  a  recent  survey  conducted 
by  the  National  Retail  Merchants  Asso¬ 
ciation  (NRMA)  of  its  30,000  U.S. 
member  stores. 

Specifically,  larger  expenditures  are 
planned  by  53  percent;  cut-backs  by  36 
percent,  and  11  percent  will  spend  the 
same  amount  as  they  did  in  1974. 

The  survey  also  showed  that: 

— in  using  their  total  media  budgets, 
increasing  the  portion  for  radio  adver¬ 
tising  is  planned  by  43  percent;  for 
television,  by  35  percent;  for  direct 
mail,  by  30  percent. 

— Christmas  catalogs  are  planned  by 
the  majority  of  stores  doing  a  volume 
of  $5  million  and  above. 

Additionally,  40  percent  responding 
indicated  that  they  hold  more  than  four 
storewide  special  events  annually,  av¬ 
eraging  about  a  week  each. 
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Contoct: 
Don  Molcolm 
1224  Tronquillo  Drive 
Dollos  Texas  75218 
214-324  4231  or 
214-233-4334 

Conway  Croig 
31 14  Knighr  flobin 
5on  Antonio  Texas  78209 
512-824-5528  or 
512-434-9468 
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MAY  ^  AG(HJ)  MINE 'TOn^K 
BUT  WHAT  ABOUT  'TOMOBBOW? 


It's  q  seller's  morlser  for  newspaper  owners.  But  when  will  the  rising 
costs  of  publishing  change  the  picture? 

Now  is  not  the  time  to  woit  if  you're  considering  selling  or  merging. 
Contoct  Doubledoy  Medio.  We  II  send  you  on  evoluotion  form  with¬ 
out  obligation  ond  onswer  oil  your  questions  in  strictest  confidence. 

If  you  decide  to  cosh  in  on  the  seller  s  market,  you  II  ensure  your 
best  opportunities  by  listing  with  Doubledoy.  We  re  o  highly  sophis¬ 
ticated  brokeroge  firm  with  vost  experience  in  selling  newspoper 
properties.  We  ve  got  onxious  buyers  willing  to  pay  top  dollor  to  buy 
or  merge  with  owners  of  newspaper  properties  of  oil  sizes. 

Find  out  how  much  of  o  gold  mine  you  might  hove..  . while  the 
rush  lasts. 


Doubleday  Media 

Brokers  of  (Xodio  T'V  CATV  ond  Newsoooer  Prooemes 
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The  Editor’s ’firniinal 


Not  an  adaptation,  but  a  terminal  designed  and  built  specifically  to  meet 
your  editorial  needs.  Check  these  features: 

V  One  second  terminal-computer  transmission  rate,  8000  character  block 

V  Up  to  32  terminals  on-line  to  system,  parallel  interfaced 

V  Remote  bureau  transmission 

V  Can  be  stationed  up  to  1,000  feet  from  central  computer  system 

V  Copy  display  In  publication  H&j  format 

y  Copy  depth  displayed  in  inches  and  tenths  of  inches,  or 
picas  and  points 

V  Multiple  wire  service  story  rewrite 

V  Wire  service  command  suppression 

V  Automatic  key  word  search 

V  Comprehensive  editorial  text  security 

V  Simultaneous  single  story  display  on  multiple 
terminals 

V  102  key  Selectric®  compatible  keyboard 

V  Scrolling  capacity  up  to  IVi  full  columns 

V  Paging,  as  well  as  scrolling 

V  Block  move 

V  Five  single  key  button  commands  for  frequently  used 
functions 

V  Cursor  jump  by  word,  line,  paragraph  or  error 
condition 

V  Character,  word,  sentence,  paragraph  and  block  delete 

V  20  point  character  size  —  easy-to-read  green  phosphorus, 

12  X  16  matrix 

V  152  displayable  graphics 
Call  or  write  for  more  information. 

Composition 
Systems  Inc. 

,\softwnrr  nmkrs  the  dUTcwncc. 

570  Taxter  Road  •  Elmsford,  New  York  10523  •  (914)  592-3600 


SfND 

BOM 


sp;' 


S,A«t-N  IMWIA< 

Alfc.MVr  lOMNCU 


Cl 

GJ 


B 

B 


•I..'*--'-- 


LAMP 

TtST 


ss, spit , Raps 

sptt,  Ra.5  «i.,i,lZ22\  (Depth  -  51.1  iechee.  BIb.tt  p»«j) 
B01  Raps’  Defense  Beats  Redskins 
BBB  Los  Bn^eles  forces  3  Fupbles^^ 

003  and  3  Interceptions  for  First^^ 

00H  Plaijoff  Dictorij  Since  1351’^ 

00S  Bti  mum  m.  uftiLftCEfc 

00S  special  to  The  Mew  Votk  Tines^c 

Ml  LOS  flMSELES,  Dec.  21- 

MO  There  was  io4  in  the  Coliseew  ’ 

RM  todaii  hecaiLse  the  Rans,  the 
R18  heloved  hoMe  tean,  Final li) 

Rl-1  won  a  ^laijotF  9aM  For  th* 

012  First  tiM  in  23  4»ars.  Tha  Los 
813  (hn^alns  out  Fit  boat  tha  Uash- 
81*V.  in^ton  Raaskins,  13-18,  ba- 
015  tota  a  croMd  oF  80,118,  and 
01b  naxt  Sandatj  will  plat)  tha  Uik- 
0n  ing*  in  8loQMington,.'t1inn. , 

018  tot  th*  Hat  tonal  Contaranca.  r 


'W«k 


'm 


‘  .--XX.  , 


INSUFF 

memorv 


memory 

FULL 


flush 

JU5Y  WORT 


MWUT 

ifc'ir  irbiih~  T  --  '• 


osw  iSSL 

•106K  lUOM 


on.  fVla 


*^«n«  ^  ’ 

Is  'm£ 

8M»Ft  fMV 


Martin  Thomas,  managing  editor, 
Parsons  (Kan.^  Sun — to  senior  editor. 
Galen  L.  Bland  takes  over  his  former 
post. 

«  *  * 

Ted  Anderson — to  managing  editor 
in  charge  of  news,  Leavenworth  (Kan.) 
Times,  succeeding  Don  Black,  now 
with  the  Scottsbluff  (Neb.)  Star-Her¬ 
ald. 

*  *  tt 

Ernest  B.  Furgurson,  editorial  col¬ 
umnist,  Baltimore  Sun — ^winner  of  a 
National  Wildlife  Federation  national 
award  for  his  coverage  of  environ¬ 
mental  issues. 

*  *  * 

Bill  Bancroft,  reporter,  Winston- 
Salem  (N.C.)  Sentinel — ^joined  staff  of 
the  Charlotte  (N.C.)  Observer. 

*  *  * 

Otis  Chandler,  publisher  of  the  Los 
Angeles  Times — ^winner  of  the  1975 
Wiiliam  Allen  White  national  award 

for  journalistic  merit. 

*  *  * 

Barry  A.  Miller,  copy  editor.  South 
Bend  (Ind.)  Tribune — to  chief  of  copy 
desk. 

*  *  * 

John  Harwood,  former  staff  re- 
porter-photographer,  New  Haven 
(Conn.)  Register — to  editor  of  the 
Dartmouth  (Mass.)  Chronicle,  succeed¬ 
ing  the  late  Harold  Walter. 

*  *  * 

Brad  Veldkamp,  Hammond  (Ind.) 
Times — named  circulation  office  man¬ 
ager,  Cincinnati  Post. 

*  *  * 

Mrs.  Bernie  Arnold,  home  editor, 
Nashville  magazine — named  food  edi¬ 
tor,  Nashville  Banner,  succeeding  Ruth 
Wood,  who  died  February  18. 

*  *  * 

Nick  Wallace,  assistant  news  editor, 
Pittsburgh  Post-Gazette — named  news 
editor,  to  succeed  Harold  W.  Dietrich, 
who  has  retired  after  59  years  as  a 
Pittsburgh  journalist. 

*  1*  * 

J.  Warren  McClure,  vicepresident/ 
marketing,  Gannett  Co. — elected  to 
complete  term  of  resigning  Audit  Bu¬ 
reau  of  Circulations  board  director 
John  H.  Kauffmann  of  the  Wash¬ 
ington  Star-News. 

♦  «  « 

Wandy  H.  Tucker,  city  editor,  Pasa¬ 
dena  (Calif.)  Star-News — to  day  man¬ 
aging  editor.  She  succeeds  Thomas 
Livingston,  now  with  the  Philadelphia 
Daily  News. 

*  * 

Ted  Findlay,  former  managing  edi¬ 
tor,  Port  Huron  (Mich.)  Times  Herald 
— to  editor  of  the  Racine  (Wise.)  Jour¬ 
nal  Times,  succeeding  Verne  Hoffman, 
who  is  retiring. 

*  *  * 

Del  Griffin — to  managing  editor  of 
the  Aberdeen  (S.D.)  American-News, 
replacing  D.  J.  Karrigan,  retiring  but 
remaining  as  a  contributing  editor. 

tr  *  * 

Orsen  B.  Spivey,  publisher  of  three 
Alabama  weeklies,  the  Samson  Ledger, 
Geneva  County  Reaper.  Hartford  News- 


news-people 

Herald — elected  president  of  the  Ala¬ 
bama  Press  Assn.  Claude  E.  Sparks, 
publisher  of  the  Franklin  County  News 
and  Red  Bay  News — elected  first  vice- 
president  and  Philip  A.  Sanguinnetti, 
publisher  of  the  Anniston  Star — second 
vicepresident. 

*  *  * 

Robert  Letts  Jones,  who  is  retir¬ 
ing  this  year  as  president  of  Copley 
Newspapers — elected  to  board  of  direc¬ 
tors  of  the  Laymen’s  National  Bible 
Committee. 

*  i»  4> 

Thomas  Evans,  employment  super¬ 
visor,  Chicago  Tribune — to  manager  of 
employment  services. 

♦  ♦  * 

Cyprus  L.  MacKinnon,  executive 
vicepresident  of  the  Courier-Journal 
and  Louisville  Times  Company — named 
president.  He  succeeds  Barry  Bing¬ 
ham,  Jr. 

*  *  * 

John  G.  Doherty,  executive  editor 
of  the  Financial  Times  of  Canada  in 
Montreal — named  editorial  page  editor 
of  the  Hamilton  (Ont.)  Spectator. 

*  *  * 

Austin  Bealmear,  former  AP  Kan¬ 
sas  City  bureau  chief  and  public  rela¬ 
tions  manager  at  Crown  Center,  busi¬ 
ness  and  residential  community  devel¬ 
oped  by  Hallmark  Cards  in  Kansas 
City — retired  March  15. 


Rook  Department,  Editor  &  Publisher 
8.')0  Third  Ave.,  New  York,  N.Y.  10022 
Please  send  me  copies  of  the  1975  Directory 

of  Journalism  .\wards.  My  payment  of  $ 
is  enclosed.  Send  to: 

Name 

■Address 

City  State  Zip 


.\on-  available  .  .  . 

How  to  win 
awards  for  your 
newspaper . . . 

Editor  &  Publishkr  has  compiled  its  thii'd  annual  Di¬ 
rectory  of  Journalism  .Awards,  listing  competitions,  dead¬ 
lines,  rules  and  prizes,  all  national  in  scope,  and  open  to 
newspa))ers,  journalists,  editois,  writers,  reporters,  pho¬ 
tographers  columnists  and  cartooni.sts. 

Most  of  the  178  competitions  listed  are  annual  contests, 
and  jirizes  for  the  collection  total  more  than  S990,000. 
They’ll  tell  you  what  kind  i>f  clijis  to  save,  and  where  to 
send  your  entries.  The  booklet  is  available  at  Sd  per  copy 
($2.2.5  j)er  copy  for  orders  of  ten  or  more  copies).  Re¬ 
mittance  must  be  enclosed  with  your  order.  Use  the  handy 
order  form.  Make  checks  payable  to  Editor  &  Publisher  Co. 


A  newspaper  publishing  executive  has 
joined  a  list  of  distinguished  Americans,  in¬ 
cluding  John  D.  Rockefeller,  Jr.,  Henry  Ford 
II,  Thomas  A.  Murphy  of  General  Motors, 
who  have  received  the  United  Negro  College 
Fund's  highest  level  national  award  for  serv¬ 
ice  to  the  Fund.  The  award  winner  is  Harold 
W.  Andersen,  chairman  and  president  of  the 
American  Newspaper  Publishers  Association 
and  president  of  the  Omaha  (Neb.)  World- 
Herald.  Andersen  served  as  chairman  of  the 
1974  campaign  which  raised  more  than  $45.- 
000  in  Nebraska  to  support  41  black  colleges. 
The  award  was  presented  by  Charles  Stephens, 
the  Fund's  national  development  director,  at 
the  UNCF  National  Awards  Luncheon  at  the 
Omaha  Press  Club. 
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in  the  news 


Series  on  farming 
wins  Stokes  Award 

Nash  Herndon,  27,  a  reporter  for  the 
Winston-Salem  Sentinel,  has  won  the 
1974  Thomas  L.  Stokes  Award,  Julius 
Duscha,  director  of  the  Washington 
Journalism  Center,  announced. 

The  award  was  made  to  Herndon  for 
a  series  of  articles  he  wrote  on  mass- 
production  farming  in  North  Carolina. 

The  Stokes  Award  is  given  annually 
for  the  best  analysis,  reporting  or  com¬ 
ment  in  a  daily  newspaper  on  the  gen¬ 
eral  subject  of  development,  use  and 
conservation  of  natural  resources  and 
the  protection  of  the  environment. 
There  were  91  nominations  in  the  1974 
competition. 

A  citation  and  a  check  for  $1,000 
will  be  given  to  Herndon  at  a  luncheon 
honoring  him  on  March  17  in  Winston- 
Salem,  North  Carolina. 

Honorable  Mention  citations  were 
won  by: 

Gene  Cunningham  and  Stuart  Wilk 
of  the  Milwaukee  Sentinel  for  a  series 
of  articles  on  the  Wisconsin  Depart¬ 
ment  of  Natural  Resources. 

David  Johnston  of  the  Detroit  Free 
Press  for  his  expose  of  a  state  legisla¬ 
tor’s  conflict  of  interest  in  connection 
with  a  foundry  that  had  long  been  pol¬ 
luting  the  air. 

Special  Citations  were  voted  by  the 
judges  to: 

John  Stallard  of  the  Madison  (Wis.) 
Capital  Times  for  his  crusading  articles 
on  the  protection  of  wildlife. 

Wendell  L.  Rawls,  Jr.  and  Susan  Q. 
Stranahan  of  the  Philadelphia  Inquirer 
for  their  compelling  series  on  the  after- 
math  of  the  Wilkes-Barre,  Pennsylvania 
flood  disaster. 

This  is  the  second  time  a  reporter 
for  the  Winston-Salem  Sentinel  has 
won  the  Stokes  Award.  Bob  Poole,  now 
Washington  Correspondent  for  the  Sen¬ 
tinel,  won  the  1972  Award.  No  other 
newspaper  has  won  the  Stokes  Award 
more  than  once  in  the  competition’s 
17-year  history. 

• 

Paul  E.  Jones,  associate  editor  of 
the  Spokane  (Wash.)  Daily  Chronicle 
— retired. 

*  «  * 

Edith  M.  Lederer,  AP  bureau  in 
Mexico  City — named  chief  of  bureau 
for  the  AP  in  Peru.  She  succeeds  Isaac 
A.  Levi,  who  is  being  reassigned. 

*  *  it 

Donald  C.  Byers,  former  reporter. 
New  Haven  (Conn.)  Register — to  di¬ 
rector  of  communications,  Connecticut 
State  Dept,  of  Motor  Vehicles. 

Hn  m 

Bert  Shanas,  education  news  editor, 
Neiv  York  Daily  News — winner  of  a 
first-place  award  for  investigating  re¬ 
porting  in  the  educational  field  given 
by  the  Education  Writers  Assn. 


How'ard  Grothe,  vicepresident  and 
advertising  director,  Miami  (Fla.)  Her¬ 
ald  and  Neivs — reappointed  chairman 
of  the  plans  committee  of  the  Newspa¬ 
per  Advertising  Bureau.  Thomas  K. 
Crowe,  general  manager  of  the  Indian¬ 
apolis  (Ind.)  Star  and  News — to  vice- 
chairman. 

*  « 

Louis  R.  Guzzo,  executive  editor,  Se¬ 
attle  (Wash.)  Post-Intelligencer — re¬ 
tired  and  now  press  liaison  assistant 
for  Dixie  Lee  Ray,  assistant  U.S.  Sec¬ 
retary  of  State.  Bill  Sii^'erling,  Post 
Intelligencer  city  editor — to  assistant 
managing  editor  for  news.  Sam  An- 
GELOFF,  former  P-I  reporter  and  senior 
editor.  People  magazine — ^to  assistant 
managing  editor  for  magazines.  Jack 
Mayne,  assistant  city  editor — to  city 
editor. 

*  ♦  * 

Kendall  Wallace  —  to  assistant 
managing  editor,  Lowell  (Mass.)  Sun. 
Carolyn  I.  Miegel — to  city  editor; 
Gareth  J.  Vincent — to  editor  of  the 
Sunday  Sun  and  Jeffrey  A.  North- 
RUP — to  metro  editor.  Executive  editor 
David  F.  Connors  and  Sunday  Sun  edi¬ 
tor  Charles  D.  Harrington  have  both 
retired. 

*  * 

Tom  Wark,  assistant  news  editor, 
Ne^v  York  Times — named  associate 
managing  editor/features,  Philadelphia 
Inquirer.  Dale  Allen,  assistant  man¬ 
aging  editor  at  the  Inquirer — to  asso¬ 
ciate  managing  editor  /  operations. 
Steve  Lovelady,  assistant  managing 
editor — to  associate  managing  editor/ 
news  coverage.  Wark  replaces  Will 
Jarrett,  now  managing  editor  of  the 
Dallas  Times-Herald. 


Milto  Masterson  (center)  the  executive 
editor  of  the  Hot  Springs  (Aric.)  Sentinel 
Record,  was  recently  awarded  the  National 
Conference  of  Christians  and  Jews  Mass 
Media  Gold  Medall  ion  for  "Outstanding 
contributions  to  the  cause  of  better  human 
relations  and  brotherhood."  There  were  four 
medallions  awarded  by  the  conference  this 
year  in  the  United  States  and  Masterson's 
was  the  only  award  for  print  journalism.  The 
judges  said  Masterson  submitted  three  edi¬ 
torials  and  four  columns  all  dealing  with  in¬ 
terpersonal  and  interracial  relationships  and 
the  aged.  Malting  the  presentation  were  Bill 
Pharr  (left)  Arkansas  regional  director  of  the 
NCCJ  and  Phil  Parker,  the  chairman  of  the 
board  of  the  Arkansas  NCCJ. 
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JOB  WELL  DONE —  Thurman  R.  Pierce, 
retiring  chairman  of  the  American  Associa¬ 
tion  of  Advertising  Agencies  Newspaper 
Committee,  holds  a  Certificate  of  Apprecia¬ 
tion  presented  to  him  by  the  International 
Newspaper  Advertising  Executives  for  his 
"outstanding  personal  dedication  toward  en¬ 
hancing  the  many  important  cooperative 
efforts"  of  the  two  ad  groups.  Pierce,  man¬ 
ager  of  print  media,  J.  Walter  Thompson, 
steps  down  from  the  post  this  spring.  He  will 
be  succeeded  by  Louis  CrossIn,  Doremus 
&  Co¬ 


lour  nalism  medalists 

Three  individuals  and  four  institu¬ 
tions  are  winners  of  the  1975  Missouri 
Honor  Awards  for  Distinguished  Serv¬ 
ice  in  Journalism,  University  of  Mis¬ 
souri  School  of  Journalism  Dean  Roy 
M.  Fisher  announced. 

Medalists  are  columnist  Sylvia  Por¬ 
ter,  NBC  correspondent  Edwin  New¬ 
man;  St.  Louis  broadcast  executive 
Robert  Hyland;  St,  Louis  Post-Dis¬ 
patch;  Marsteller  Inc./Burson-Mar- 
steller;  Sports  Illustrated  and  News¬ 
paper  Enterprise  Association. 

• 

Frederick  M.  Winship,  senior  edi¬ 
tor,  UPI — to  assistant  managing  editor 
of  UPI’s  worldwide  newsfeatures  serv¬ 
ice. 

«  «  « 

Fred  Davis,  Tulsa  (Okla.)  World 
capital  bureau — resigned  to  become 
press  secretary  for  U.S.  Senator  Hanry 
Bellmon. 


Confidential  Handling 

Newspaper 
Ownership  Changes 

At  the  Marriott  during  ANPA 
(919)  782-3131 

BOX  17127  RALEIGH.  N.C.  27609 
19  Y*an  Notien-Widt  Personal  Sorvleo 
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35  K  Minn,  paper  expands 
electronic  system  design 


Having  too  much  to  choose  from  can 
sometimes  be  as  perplexing  as  having 
too  little.  The  nature  of  the  new,  on/ 
line  computer  technology  is  such  that 
a  newspaper  can  configure  a  system 
from  up  to  four  computers  (of  various 
core  and  disc  arrangements)  and  enter 
via  optical  scanners  and/or  cable  con¬ 
nected  typewriters — performing  editing 
functions  with  either  “standard”  VDTs 
or  plasma  screen,  copy  mark-up  ter¬ 
minals. 

The  Rochester  (Minn.)  Post-Bulletin 
solved  any  possible  complexity  by  tak¬ 
ing  some  of  everything,  imposing  or¬ 
der  on  possible  chaos  by  careful  atten¬ 
tion  to  systems  design  and  a  two-phase 
program  of  implementation.  News  and 
classified  first,  display  to  come  later. 

The  Post-Bulletin  is  a  35,000  circu¬ 
lation  afternoon  daily  published  six 
times  a  week.  Average  is  42  pages  a 
day,  with  an  eight-column  format.  They 
run  five  to  10  pages  of  classified  a  day. 

In  early  1974,  they  installed  a  new 
Star/Xylogics  Copy  Processing  System 
(CPS/700),  interfacing  two  duplexed 
computers — one  16K,  the  other,  32K; 
24  typewriters  for  direct  input  into  the 
computers;  nine  “standard”  VDTs;  and 
three  150  1pm  Star  Graphic  Systems 
Compstar  phototypesetters.  The  system 
is  completely  on/line,  for  news  and 
classified  advertising. 

Location  of  VDTs 

Four  of  the  VDTs  are  at  the  copy- 
desk;  one  in  sports;  two  in  classified; 
and  one  at  the  computer,  itself,  used 
primarily  for  reallocating  stories  and 
last  minute  editorial  changes.  This 
eliminates  any  backtracking  to  the 
newsroom  if  an  editor  sees  something 
he  doesn’t  like  on  the  makeup  floor. 

The  ninth  VDT  was  ordered  as  a 
spare  parts  back-up. 

No  sooner  was  the  system  up  and 
running,  than  the  paper  decided  to  ex¬ 
pand  into  a  “total  conversion”  that 
w'ould  encompass  display  as  well.  Their 
new  order  includes  the  upgrading  of  an 
existing  computer  from  16K  to  32K; 
the  addition  of  a  third  computer  vdth 
two  moving  head  discs;  an  optical  bar 
code  reader  (CPS/OBR)  and  two  Star 
“plasma  screen”  Graphic  Display  Ter¬ 
minals  (CPS/GDT). 

When  the  system  is  completed,  it 
wnll  include  three  computers  with  four 
million  characters  of  fixed  head-  and 
19.2  million  characters  of  moving  head 
disc  storage  capacity;  24  input  type¬ 
writers;  11  “standard”  VDTs;  an  op¬ 
tical  scanner;  and  two  GDTs. 

Scanner  input  will  be  used  for  classi¬ 
fied  and  display  advertising.  The  cable- 
connected  typewriters  will  handle  edi¬ 
torial.  And,  of  course,  there’s  new'  sys¬ 
tems  softw'are  for  all  functions  includ¬ 
ing  display  advertising. 

The  CPS/700  is  not  the  paper’s  first 
experience  with  computerized  typeset¬ 


ting.  Until  January,  1974,  they  had 
been  running  with  a  battery  of  line- 
casters  driven  by  an  IBM  1130  com¬ 
puter.  In  January,  they  installed  two 
Mergenthaler  V-I-Ps,  followed  shortly 
by  the  Compstars  and  the  Copy  Proc¬ 
essing  System. 

“We  had  an  ideal  opportunity — had 
we  so  chosen — to  move  into  phototype¬ 
setting  about  five  years  ago,  when  we 
moved  into  a  new  building,”  says  Paul 
McCue,  Post-Bulletin  general  man¬ 
ager.  McCue  is  also  president  of  the 
CPS  Users’  Group.  “It  was  a  hard  de¬ 
cision  to  make,  but  w’e  decided  to  stay 
with  our  linecasters  for  aw'hile.  The 
decision  kept  us,  w'e  feel,  from  getting 
involved  with  a  technology  w'hich  was 
wrong  for  us  at  that  time.  We  decided 
to  w'ait.  Consequently,  w'hen  Star’s  sys¬ 
tem  became  available,  we  were  able  to 
bide  our  time,  visit  installations  at 
Waterloo,  Iowa,  and  Bloomington,  Illi¬ 
nois,  where  the  copy  volumes  handled 
were  equivalent  to  ours,  and  make  our 
move  into  a  field-proven  technology' 
that  W'e  felt  would  help  us. 

“Our  hot  metal  operation  w'as  very 
efficient,  especially  after  we  adopted 
hot  metal  pasteup  for  ads.  So  w'e  felt 
that  any  change  to  phototypesetting 
w'ould  have  to  be  to  a  system  w'hich 
could  cover  display  ads,  classified,  and 
news  with  on-line  correction  capability, 
or  we  w'ould  gain  little.” 

Typing  classes  organized 

Overall  new's  handling  efficiency  w'as 
abetted  by  having  the  local  vocational 
school  set  up  typing  classes.  The  re¬ 
porter  types  stories  on  Selectric  type¬ 
writers  for  direct  input  into  the  com¬ 
puter.  Head  insertion  and  editing  is 
done  via  the  five  VDTs  in  the  new's- 
room  with  the  reporters’  hard  copy 
used  for  control.  There  are  two  w'ire 
serv'ices — AP  and  New'  York  Times. 
Wire  stories  go  directly  into  the  com¬ 
puter  and  are  coded  and  recalled  for 
easv  changes  or  merging. 

Coding  structures  for  the  system  are 
mnemonic  and  easy  to  learn.  There 
w'ere  very  few  problems  in  adapting 
to  the  input  requirements,  says  McCue. 
“Before  the  system  w'as  installed,”  he 
continues,  “w'e  asked  our  editors  what 
they  w'anted  to  make  the  transition 
easier,  and  w'e  gave  it  to  them.  A  four- 
column,  bold  italic,  36-point  head  would 
be  coded  “bi4*36,  for  example.  A  sports 
story  with  tabular  requirements  might 
be  coded  “*fb3,  i.e.  full  box  3  tabular 
columns.  And  the  beauty  of  it  is  that 
it  can  be  modified  to  any  mnemonic 
combination  and  typographic  commands 
that  W'e  choose  to  suit  our  needs.” 

Tw'o  of  the  three  Compstar  photo¬ 
typesetters  handle  news  during  the  day. 
The  third  is  dressed  for  classified.  Af¬ 
ter  5:30  p.m.,  all  three  are  dressed 
for  the  classified  printout.  The  new's 
machines  have  body  type,  but  are 
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TAPE  RECOVERY  SYSTEM— Ever  get  tired 
of  rolling  those  AP  or  UP!  tapes  and  then 
throw  away  over  half  of  them  at  the  end  of 
the  day?  T.  George  Washington,  president 
and  publisher,  Madisonville  (Ky.)  Messenger, 
has  come  up  with  a  way  a  small  newspaper 
can  put  the  tapes  in  the  garbage  can  first 
and  not  have  to  roll  all  the  tapes.  "All  you 
need,"  reports  Washington,  "is  two  large 
garbage  cans  and  several  hook  type  screws. 
The  process  is  simple.  As  we  separate  and 
tear  the  tapes  we  number  the  tape,  put  the 
tail  end  in  the  can  and  hook  the  number  on 
the  rook.  Then  we  only  pull  out  the  numbered 
tape  we  want  to  use.  Most  of  the  time  there 
is  no  need  to  wind  the  tape  at  all.  It  has 
been  working  about  two  months." 


dressed  w'ith  different  head  faces.  The 
editor  chooses  the  appropriate  machine 
accordingly. 

Clear  rut  advantages) 

“There  have  been  several  clear  cut 
adv'antages  w'ith  the  system,”  says  Mc¬ 
Cue.  “For  one,  w'hile  w'e  haven’t  ad¬ 
vanced  our  new's  deadline  in  relation 
to  our  2:00  p.m.  deadline,  there  have 
been  significant  improvements  in  the 
time  required  to  produce  the  stories. 
Also,  we  are  able  to  queue  up  stories 
after  the  composing  room  has  left, 
waiting  for  the  typesetters  to  be  turned 
on  in  the  morning,  instead  of  piling 
them  up  in  the  perforator  operators’ 
baskets. 

“One  thing  we’ve  done  to  make  life 
easier  is  put  the  computer  system  in 
the  middle  of  the  composing  room.  This 
w'ay,  W'hen  an  editor  is  working  on 
make-up  and  has  to  make  a  change 
in  the  copy,  he  can  go  right  to  the 
VDT  tube  we’ve  connected  to  the  com¬ 
puter  and  make  the  changes  on  the 
spot.  He  doesn’t  have  to  go  all  the 
W'ay  back  to  the  new'sroom. 

“The  classified  advertising  operation 
has  been  similarly  streamlined.  As  of 
now,  input  is  handled  by  cable-con¬ 
nected  typewriters.  This  w'ill  change 
when  we  interface  our  scanner.  Liners 
and  in-column  display  are  entered  into 
{Continued  on  page  25) 
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1975 

January 

linage 

The  following  linage  tabulations  have 
been  compiled  by  hfedia  Records,  Inc., 
for  the  exclusive  publication  of  Editor 
&  Publisher.  They  may  not  be  reprinted 
or  published  in  any  form  without  the 
explicit  permission  from  Media  Rec¬ 
ords,  Inc.  NOTE:  Newspapers  marked 
with  code  below  include  advertising  in 
Parade  or  Family  Weekly,  approximate 
linage  as  follows: 

•Parade  37,505 
tFamily  Weekly— 48,033 


1975 

1974 

AKRON, 

OHIO 

Beacon  Journal-e  . 

2,460,952 

2,590,024 

•Beacon  Journal-S  . 

925,458 

1,038,342 

Grand  Total . 

3,386,410 

3,628,366 

NOTE:  Part-run  advertising — Beacon 
Journal-S  this  year  925,458  includes 
43,528  lines;  last  year  1,038,342  in¬ 

cludes  15,000  lines. 

Beacon  Journal-e  this  year  2,460,952 
includes  44,272  lines. 

ATLANTA,  GA. 

Constitution-m  ...  2,499,743  3,197,357 

Journal-e  .  2,920,625  3,679,547 

Journal  & 

Constitution-S  ..  1,239,183  1,544,168 


Grand  Total  .  6,659,551  8,421,072 

NOTE — Part-run  advertising — Journal-e 
this  year  2,920,625  includes  145,863 
lines;  last  year  3,679,547  includes 
203,864  lines. 

BALTIMORE,  MD. 

News  American-S  .  628,654  721,419 

•News  American-e  1,201,805  1,239,059 

Sun-m  .  1,305,248  1,452,241 

Sun-e  .  1,761,094  1,964,896 

Sun-S  .  1,436,918  1,520,168 


Grand  Total .  6,333,719  6,897,783 

NOTE:  Part-run  advertising — News 

American-S  this  year  628,654  includes 
56,543  lines;  last  year  721,419  in¬ 
cludes  75,563  lines. 

News  American-e  this  year  1,201,805 
includes  10,200  lines- 


1975  1974 

BRADENTON.  FLA. 

Herald-e  .  885,914  — 

tHerald-S  .  443,115  — 


Grand  Total  .  1,329,029  — 

NOTE:  Not  measured  by  Media  Rec¬ 
ords  in  1974. 

BUFFALO.  N.Y. 

Courier  Express-m  825,167  835,748 

•Courier  Express-S  796,389  849,941 

News-e  .  2,429,421  2,674,255 


Grand  Total  .  4,050,977  4,359,980 

NOTE:  Part-run  advertising — Courier 
Express-m  this  year  825,167  includes 
14,221  lines;  last  year  835,784  in¬ 
cludes  3,630  lines. 

News-e  this  year  2,429,421  includes 

85,120  lines;  last  year  2,674,255  in¬ 
cludes  88,128  lines 

Courier  Express-S  this  year  796,389 
includes  9,480  lines. 

CAMDEN,  N.J. 

Courier  Post-e  ...  2,189,310  2,466,612 

CHARLOTTE,  N.C. 

News-e  .  1,282,793  1,748,916 

Observer-m  .  1,767,701  2,204,656 

•Observer-S  .  695,364  883,930 


Grand  Total  ..  3,745,858  4,837,502 
NOTE:  Part-run  advertising— Observer- 
m  this  year  1,767,701  includes  8,255 
lines. 

CHICAGO,  ILL. 

Tribune-m  .  4,458,392  4,592,066 

Tribune-S  .  1,971,056  2,279,574 

News-e  .  1,793,386  1,677,248 

Sun  Times-m  .  2,564,196  2,551,193 

•Sun  Times-S  .  1,082,811  1,292,639 

Today-e  .  —  956,349 


Grand  Total . 11,869,841  13,349,069 

NOTE:  Part-run  advertising — Tribune- 
m  this  year  4,458,392  includes  1,567,- 
480  lines;  last  year  4,592,066  includes 
1,487,820  lines. 

Tribune-S  this  year  1,971,056  includes 
423,663  lines;  last  year  2,279,574  in¬ 
cludes  413,327  lines- 
News-e  this  year  1,795,386  includes 
152,872  lines;  last  year  1,677,248  in¬ 
cludes  186,777  lines. 

Sun  Times-m  this  year  2,564,196  in¬ 
cludes  149,672  lines;  last  year  2,551,- 


1975  1974 

193  includes  162,897  lines. 

Sun  Times-S  this  year  1,062,811  in¬ 
cludes  314,421  lines;  last  year  1,292,- 
639  includes  369,216  lines. 

Today-e  last  year  956.349  includes 
248,941  lines;  Today  ceased  publi¬ 
cation  Sect.  13.  1974. 

Chicago  figures  taken  from  Neu- 
stadt  Report  for  1974. 

CINCINNATI.  OHIO 

Enquirer-m  .  2,422,744  2,662,670 

Enquirer-S  .  1,423,821  1,479,997 

Post-e  .  1,976,808  2,162,982 


Grand  Total .  5,823,373  6,305,649 

NOTE:  Part-run  advertising — Post-e 

this  year  1,976,808  includes  9,600 
lines. 

CLEVELAND,  OHIO 

Plain  Dealer-m  ...  2,695,571  2,856,929 
Plain  Dealer-S  ...  1,290,348  1,441,134 
Press-e  . .  2,128,597  2,444,694 


Grand  Total  .  6,114,516  6,742,757 

NOTE:  Part-run  advertisin9 — Plain 

Dealer-m  this  year  2,695,571  includes 
215,892  lines;  last  year  2,856,929  in¬ 
cludes  122,290  lines. 

Plain  Dealer-S  this  year  1,290,348  in¬ 
cludes  41,413  lines;  last  year  1,441,- 
134  includes  45,926  lines. 

Press-e  this  year  2,128,597  includes 

212,797  lines;  last  year  2,444,694  in¬ 
cludes  325,673  lines. 

COLUMBUS.  GA. 

Enquirer-m  .  1,085,021  — 

Ledger-e  .  930,921  — 

•Ledger  Enquirer-S  355,742  — 


Grand  Total  .  2,371,684  — 

NOTE:  Part-run  advertising — Ledger 
Enquirer-S  this  year  355,742  includes 
8,255  lines.  Not  measured  by  Media 
Records  in  1974. 

COLUMBUS,  OHIO 

Dispatch-e  .  2,554,043  2,899,331 

Dispatch-S  .  1,377,517  1,576,631 

Citizen  Journal-m  935,633  1,067,974 


Grand  Total  .  4,867,193  5,543,936 

DALLAS,  TEXAS 

News-m  .  3,337,688  3,585,586 

News-S  . .  1,067,185  1,224,579 

Times  Herald-e  ..  2,904,731  3,250,062 


Ad  Revenue  Trends 
January  1975 


1975  1974 

•Times  Herald-S  ..  1,227,865  1,332,438 


Grand  Total  .  8,537,469  9,392,665 

NOTE:  Part-run  advertising— News-m 
this  year  3,337,688  includes  128,956 
lines;  last  year  3,585,586  includes 
92,732  lines. 

News-S  this  year  1,067,185  includes 
2  184  lines;  last  year  1,224,579  in¬ 
cludes  40,292  lines. 

Times  Herald-e  this  year  2,904,731 
includes  84,037  lines;  last  year  3,- 
250,062  includes  74,249  lines 
Times  Herald-S  this  year  1,227,865 
includes  34,768  lines;  last  year  I,- 
332,438  includes  38,488  lines. 


DAYTON,  OHIO  ■ 

Journal-Herald-m  2,032,875  2,163,815  ■ 

News-e  .  2,133,623  2,339,444  ■ 

•News-S  .  692,391  743,673  ■ 


Grand  Total  .  4,858.889  5,246,932 

NOTE:  Part-run  advertising — News-e 

this  year  2,133,623  includes  126,777 
lines;  last  year  2,339,444  includes 
55,581  lines. 

Journal-Herald-m  this  year  2,032,875 
includes  112,166  lines. 


DENVER,  COLO. 

Rocky  Mt.  News-m  2,745,889  2,983,404 
•Rocky  Mt.  News-S  548,427  678,925 


Post-e  .  3,101,600  3,388,470 

Post-S  .  1,301,662  1,419,927 


Grand  Total  ....  7,697,578  8,470,726 
NOTE:  Part-run  advertising — Post-e 

this  year  3,101,600  includes  122,250 
lines;  last  year  3,388,470  includes 
I30,n5  lines. 


DETROIT.  MICH. 

Free  Press-m  .  1,533,902  1,679,617 

•Free  Press-S  _  773,825  778  615 

News-e  .  2,589,004  2,726,912 

News-S  .  1,236,001  1,385,966 


Grand  Total .  6,132,732  6,571,110 

NOTE;  Part-run  advertising — Free 

Press-m  this  year  1,533,902  includes 
128,507  lines;  last  year  1,679,617  in¬ 
cludes  141,702  lines. 

Free  Press-S  this  year  773.825  in¬ 
cludes  32,316  lines;  last  year  778,615 
includes  133,860  lines- 
News-e  this  year  2,589,004  includes 
413,787  lines;  last  year  2,726,912  in¬ 
cludes  252,346  lines. 

News-S  this  year  1,236,001  includes 
149,127  lines;  last  year  1,385,966  in¬ 
cludes  169,989  lines. 


ERIE,  PA. 

Times  (see  note)  1,299,188  1,445,699 
•Times  News-S  ....  593,593  685,038 


BATON  ROUGE,  LA. 

Advocate 

(see  note)  .  2,289,270  2,151,897 

•Advocate-S  .  738,664  671,626 

Grand  Total  .  3,027,934  2  823,523 

NOTE:  Advocate-m  and  State-Times-e 
sold^  in  combination;  linage  of  one 
edition,  Advocate-m  is  shown. 

BERGEN  COUNTY,  N.J. 

Record-e  .  1,992,375  2,227,474 

tRecord-S  .  870,341  829,919 


Grand  Total .  2,863,616  3,057,393 

NOTE:  Record  Evening  published  5 
days  a  week  only. 

NOTE:  Part-run  advertising — Record-e 
this  year  1,992,375  includes  66,195 
lines;  last  year  2,227,474  includes 
165,390  lines. 

Record-S  this  year  870,341  includes 
211,720  lines;  last  year  829,919  in¬ 
cludes  150,848  lines. 


A  summary  of  newspaper  advertising  compiled  by  EDITOR 
&  PUBLISHER  from  Media  Records — 64  Cities  Report 


Change 


1975 

1974 

Dollar 

(000) 

(000) 

(000) 

Classifications 

Omitted 

Omitted 

Omitted  % 

Retail 

January  . 

...  $  165,658  $ 

154,316 

+11,342  +  7.3 

Department  Stores 
(Included  in  Retail) 

January  .  41,730  39,951  +  1,779  -f  4.5 


BINGHAMTON.  N.Y. 

Press-e  .  1,426,874  1,493,445 

•Press-S  .  410,351  478,626 


General 

January 


Grand  Total .  1,837,225  1,972,071 

BOSTON,  MASS. 

Herald  American-m  1,022,005  1,101,365 
Herald 

Advertiser-S  ....  724,187  846,741 

Globe-e  .  1,325,676  1,547,660 

Globe-m  .  1,735,155  2,000,298 

•Globe-S  .  1,568,390  1,934,574 


Grand  Total .  6,375,413  7,430,638 

NOTE:  Globe-e  published  5  days  a 
week  only. 

NOTE:  Part-run  advertising — Herald 
Advertiser-S  this  year  724,187  in¬ 
cludes  158,618  lines;  last  year  846,- 
741  includes  178,600  lines. 

Globe-S  this  year  1,568,390  includes 
199,272  lines. 


Automotive 
January  . 

Financial 
January  . 

Classified 

January  . 

Total  Advertising 
January  . 


EDITOR  &  PUBLISHER  for  March  22,  1975 


39,627 

7,619 

14,547 

76,016 

303,467 


39,426  -f  201  +  0.5 
8,368  -  749  -  9.0 

14,297  +  250  +  1.7 

77,225  -  1,209  -  1.6 

293,632  +  9,835  -f  3.3 


Grand  Total .  1,892,781  2,130,737 

NOTE:  News-m  and  Times-e  sold_  In 
combination;  linage  of  one  edition, 
Times-e  is  shown. 

FORT  LAUDERDALE.  FLA. 

News-e  .  3,676,760  4,041,579 

•News-S  .  1,246,811  1,477,562 

News-sat .  894,244  1,223,910 


Grand  Total .  5,817,815  6,743,051 

NOTE;  News-e  published  5  days  a 
week  only. 

NOTE:  Part-run  advertising — News-e 
this  year  3,676,760  includes  165,328 
lines;  last  year  4,041,579  includes 
112,312  lines. 

FORT  WAYNE.  IND. 

Journal  Gazette-m  l,2M,04l  1,389,299 

•Journal  Gazette-S  502,831  587,906 

News  Sentinel-e  ..  1,687,761  1,856,765 


Grand  Total .  3,444,633  3,833,970 

FRESNO,  CALIF. 

Bee-e  .  1,744,830  — 

•Bee-S  .  636,480  — 


Grand  Total  .  2,381,310  — 

NOTE:  General  i  Automotive  meas¬ 
ured  by  Media  Records  in  1974. 

HARTFORD.  CONN. 

Courant-m  .  2,368,037  2,298,961 

•Courant-S  .  1,198,564  1,242,970 

Times-e  .  1,059,880  1,226,879 

tTimes-S  .  306,789  386,644 


Grand  Total  .  4,933,270  5,155,454 

NOTE;  Part-run  advertising— Courant- 
S  this  year  1,198,564  includes  198,672 
lines;  last  year  1,242,970  includes 
204,552  lines. 

Times-S  this  year  306,789  includes 
32,416  lines;  last  year  386,644  includes 
12,000  lines. 
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1975 


1974 


1975 


1974 


Linage — cant’d,  from  page  21 

1975  1974 

HONOLULU,  HAWAII 

Adyertiser-m  .  2,479,997  2,498,853 

Star  Bulletin-e  ....  2,M5,498  2.M0.53I 
’Star  Bulletin  & 

Advertiser-S  .  936,915  976,450 

Grand  Total  .  6,082,410  6,135,834 

HOUSTON,  TEXAS 

Chronicle-e  .  4,016.247  4,216,434 

Chronicle-S  .  1,663,308  1.788,450 

Post-m  .  3,298,606  3,802,327 

•Post-S  .  1,174,266  1,236,485 

Grand  Total  . 10,152,427  11,043,696 

NOTE:  Part-run  advertising— Chroni¬ 
cle-e  this  year  4,016,247  includes 
491,733  lines;  last  year  4,216,434  in¬ 
cludes  434,924  lines. 

Chronicle-S  this  year  1,663,308  in¬ 
cludes  151,344  lines;  last  year  1,788,- 
450  includes  35,344  lines. 

Post-m  this  year  3,298.606  includes 
268,782  lines;  last  year  3,802,357  in¬ 
cludes  343,537  lines. 

Post-S  this  year  1,174,266  includes 
118,935  lines;  last  year  1,236,485  in¬ 
cludes  96,982  lines. 

JACKSONVILLE,  FLA. 

Times  Union-m  ...  2,461,455  2,566,615 
Times  Union-S  ....  681,008  856,784 

Journal-e  .  1,449,750  1,644,771 

Grand  Total  .  4,592,213  5,068,170 

NOTE:  Part-run  advertising — Times 

Union-m  this  year  2,461,455  includes 
50,506  lines. 

KANSAS  CITY,  MO. 

Times-m  .  2,052.147  2,177,805 

Star-e  .  1,250,138  1,355,770 

Star-S  .  1,019,688  1,055,271 

Grand  Total  .  4,321,973  4,588,846 

NOTE:  Part-run  advertising — Star-e 

this  year  1,250,138  includes  109,638 
lines;  last  year  1,355,770  includes 
94,172  lines. 

LEXINGTON,  KY. 

Herald-m  .  1,472,234  — 

Leader-e  .  1,263,299  — 

Herald  Leader-S  ..  643,759  — 

Grand  Total  ....  3,379,292  — 

NOTE:  Not  measured  by  Media  Rec¬ 
ords  in  1974. 


LITTLE  ROCK,  ARK. 

Arkansas  Gaiette-m  1,325,289  1,355.084 
•Arkansas 

Gaiette-S  .  482,412  552,594 

Arkansas 

Democrat-e  .  871,352  571,516 

t  Arkansas 

Democrat-S  .  348,196  250,417 

Grand  Total  ....  3,027,249  2,729,611 

LONG  ISLAND,  N.Y. 

Newsday-e  .  2,619,558  2,694,567 

Newsday-S  .  656,533  632,821 

Grand  Total  ....  3,276,091  3,327,388 
NOTE:  Part-run  advertising — Newsday- 
e  this  year  2,619,558  includes  583,344 
lines;  last  year  2,694,567  includes 
480,583  lines. 

Newsday-S  this  year  656,533  includes 
238,456  lines;  last  year  632,821  in¬ 
cludes  158,569  lines. 

LOS  ANGELES,  CALIF. 

Times-m  .  5,492,217  5  867,352 

Times-S  .  2,964,184  3,038,786 

Herald  Examiner-e  692,629  890,247 

Herald  Examiner-S  223,606  301,613 

Grand  Total  ....  9,372,636  10,097,998 
NOTE:  Part-run  advertising— Times-m 
this  year  5,492,217  includes  1,405,442 
lines;  last  year  5,867,352  includes 
1,412,944  lines. 

Times-S  this  year  2.964,184  includes 
1,116,532  lines;  last  year  3,038.786 
includes  898,832  lines. 

MACON.  GA. 

Telegraph-m  .  898,590  1,017,570 

News-e  .  1,022,252  1,041,572 

•Telegraph  & 

News-S  .  275,432  362,054 

Grand  Total  ....  2,196,274  2,421,196 
NOTE:  Part-run  advertising — Tele¬ 

graph-m  this  year  898,590  includes 
14,802  lines;  last  year  1,017,570  in¬ 
cludes  15, 7U  lines. 

News-e  this  year  1,022.252  includes 
14,988  lines;  last  year  1,041,572  in¬ 
cludes  15,782  lines. 
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Telegraph  &  News-S  this  year  275,- 
432  includes  9,274  lines;  last  year 
362.054  includes  13.930  lines. 

NOTE:  Telegraph-m  ft  News-e  have  a 
combined  Saturday  Edit'on;  the  lin¬ 
age  is  shown  only  for  the  News-e. 

MANCHESTER.N.H. 

Union  Leader-d  ..  1,047,036  1,122,356 
fNew  Hampshire 

News-S  .  33I,7IS  403,779 

Grand  Total  ....  1,378,751  1,526,135 

MIAMI.  FLA. 

Herald-m  .  4,261,768  5,598,018 

Herald-S  .  1,894,292  2,688,796 

News-e  .  1,842,621  2,690,179 

Grand  Total  ....  7,998,681  10.976,993 
NOTE:  Part-run  advertising — Herald-m 
this  year  4,261,768  includes  177,142 
lines;  last  year  5,598,018  includes 
183,563  lines. 

Herald-S  this  year  1,894.292  includes 
98,042  lines;  last  year  2,688,796  in¬ 
cludes  105.758  lines. 

News-e  this  year  1,842,621  includes 
55,440  lines;  last  year  2,690,179  in¬ 
cludes  55.422  lines. 

MILWAUKEE.  WIS. 

Sentinel-m  .  1,417,538  1,691,280 

Journal-e  .  3,037,916  3,378,849 

Journal-S  .  1,691,877  1,727,672 

Grand  Total  ....  6,147,331  6,797,801 
NOTE:  Part-run  advertising — Sentinel- 
m  this  year  1,417,538  includes  8,935 
lines;  last  year  1,691,260  includes 
11,784  lines. 

Journal-e  this  year  3,037,916  includes 
201,258  lines;  last  year  3,378,849  in¬ 
cludes  224,329  lines. 

Journal-S  this  year  1,691,877  includes 
140,068  lines;  last  year  1,727,672  in¬ 
cludes  149,289  lines. 

NASHVILLE.  TENN. 

Banner-e  .  1,884,955  2,050.870 

Tennessean-m  .  1,884.175  2,042,142 

Tennessean-S  .  751,416  836,265 

Grand  Total  ....  4,520.546  4,929,277 

NEW  HAVEN.  CONN. 

Journal  Courier-m  1,424,409  1,425,412 

Register-e  .  1,639,485  1,752,562 

•Register-S  .  1,022,855  1,078,640 

Grand  Total  ....  4,086,749  4,256,614 
NOTE:  General  ft  Automotive  meas¬ 
ured  by  Media  Records  in  1974; 
other  figures  supplied  by  the  pub¬ 
lisher. 

NEW  ORLEANS.  LA. 

Times  Picayune-m  .  2,964,519  3,097.849 
Times  Pacayune-S  1,235,791  1,181,901 

States  ft  Item-e  ..  1,994,479  1,987,438 

Grand  Total  .  .  .  6,194,789  6,267,188 
NOTE:  Part-run  advertising — Times  Pic- 
ayune-S  this  year  1,235,791  includes 
34,248  lines;  last  year  1,181,901  in¬ 
cludes  36,832  lines. 

States  ft  Item-e  this  year  1,994,479 
includes  74,516  lines;  last  year  1,987,- 
438  includes  12,615  lines. 

Times  Picayune-m  this  year  2,964,519 
includes  68,721  lines. 


NEW  YORK.  N.Y. 

Times-m  .  2,575,060  2,827,907 

Times-S  .  2,957,837  3,277,596 

News-m  .  1,965,570  2,044,257 

News-S  .  1,481,366  1,677.125 

Post-e  .  964,253  1,067,555 

Grand  Total  ....  9,944,086  10,894,440 

NOTE:  Part-run  advertising — Times-S 
this  year  2,957,837  includes  407,372 
lines;  last  year  3,277,596  includes 

341,166  lines. 

News-m  this  year  1.965,570  includes 
738  871  lines;  last  year  2,044,257  in¬ 
cludes  7I6,6M  lines. 

News-S  this  year  1,481,366  includes 
856.067  lines;  last  year  1,677,125  in¬ 
cludes  1,047,104  lines. 


ORLANDO.  FLA. 

Sentinel  Star-d  ...2,892  358  3,436,158 
•Sentinel  Star-S  ..  980,775  1,254,893 

Grand  Total  ....  3,873,133  4.691,051 
NOTE:  Part-run  advertising — Sentinel 
Star-d  this  year  2,892,358  includes 
430,149  lines;  last  year  3,436,158  in¬ 
cludes  549,935  lines. 

Sentinel  Star-S  this  year  980,775  in¬ 
cludes  135,523  lines;  last  year  1,254,- 
893  includes  158,987  lines. 


PHILADELPHIA.  PA. 

Bulletin-e  .  2,406,233  2,493,305 

•Bulletin-S  .  810,606  1,000,891 

Inquirer-m  .  1,486,209  1,812,081 

Inquirer-S  .  1,521,208  1,891,676 

News-e  .  825,299  967,119. 

Grand  Total  .  ..  7,049,555  8,165,072 
NOTE:  Part-run  advertising — Bulletin-e 
this  year  2,406,233  includes  767,961 
lines;  last  year  2,493,305  includes 
704,182  lines. 

Bulletin-S  this  year  810,606  includes 
250,346  lines;  last  year  1,000,891  in¬ 
cludes  373, 137  lines. 

Inquirer-m  this  year  1,486,209  in¬ 
cludes  154,295  lines;  last  year  1,612,- 
081  includes  203,366  lines. 

Inquirer-S  this  year  1,521,208  in¬ 
cludes  332.759  lines;  last  year  1,891,- 
676  includes  378,164  lines. 

News-e  this  year  825,299  includes 
28,224  lines. 

PITTSBURGH,  PA. 

Post  Gazette  ft 

Sun  Telegraph-m  778.010  813,650 

Press-e  .  1,565,164  1,713,286 

•Press-S  .  1,249,165  1,304,774 

Grand  Total  .  ..  3,592,339  3,831,710 
NOTE:  Part-run  advertising — Press-e 
this  year  1,565,164  includes  42,709 
lines;  last  year  1,713,286  includes 
29,425  lines. 

Press-S  last  year  1,304,774  includes 
1,728  lines. 

Post  Gazette  ft  Sun  Telegraph-m 
this  year  ^8,010  includes  8,255  lines. 

PROVIDENCE.  R.t. 

Bulletin-e  .  1,610,934  1,847,869 

Journal-m  .  1,257.424  1,548.409 

Journal-S  .  964,302  1,034.638 

Grand  Total  ....  3,832,660  4,430,916 
NOTE:  Part-run  advertising — Bulletin-e 
this  year  1,610.934  includes  172,745 
lines;  last  year  1,847,869  includes 
127  944  lines. 

NOTE:  Bulletin-e  ft  Journal-m  have  a 
combined  Saturday  Edition;  the  lin¬ 
age  is  shown  only  tor  the  Bulletin-e. 

QUINCY.  MASS. 

Patriot  Ledger-e  ..  1,176  187  1,276,875 
NOTE:  Part-run  advertising — Patriot 
Ledger-e  this  year  1,176,187  includes 
43,173  lines;  last  year  1,276,875  in¬ 
cludes  60,866  lines. 

ROCHESTER,  N.Y. 

Democrat  ft 

Chronicle-m  ....  1,515,453  1,553,044 
Democrat  ft 

Chronicle-S  ....  799,091  896  954 

Times  Union-e  ....  1,532,250  1,680,516 

Grand  Total  .  3  846,794  4,130,514 

NOTE:  Part-run  advertising — Democrat 
ft  Chronicle-S  this  year  799,091  in¬ 
cludes  8,255  lines;  last  year  896,954 
includes  5,927  lines. 

Democrat  ft  Chronicle-m  this  year 
1,515,453  includes  58,144  lines. 

SACRAMENTO,  CALIF. 

Bee-e  .  2,562.015  2,774,520 

•Bee-S  .  678,861  744,395 

Union-m  .  1,619,062  1,500,777 

tUnion-S  .  279,556  252,120 

Grand  Total  ....  5,139,494  5.271,812 
NOTE:  Part-run  advertising — Bee-e  this 
year  2,562,015  includes  325,571  Mnes; 
last  year  2,774,520  includes  10,815 
lines. 

Bee-S  this  year  678,861  includes 
I  500  lines. 

Union-m  this  year  1,619,062  includes 
103,872  lines. 

ST.  PETERSBURG,  FLA. 

Independent-e  ..  2,170,026  2,520,361 

Times-m  .  3,520,091  4,158,185 

•Times-S  .  1,329,707  1,741,654 

Grand  Total  ....  7,019,824  8,420,200 
NOTE:  Part-run  adveritsing — Times-m 
this  year  3,520,091  includes  686,696 
lines;  last  year  4,158,185  includes 
845,380  lines. 

Times-S  this  year  1,329,707  includes 
163,271  lines;  last  year  1,741,654  in¬ 
cludes  359,044  lines. 

Independent-e  this  year  2,170,026  in¬ 
cludes  10,200  I'nes;  last  year  2,520,361 
includes  10,080  lines. 

SAN  ANTONIO.  TEXAS 

Express-m  .  1.962  897  2,234,518 

tExpress-News-S  ..  786,404  796,703 

Express-News-sat.  .  332,684  375,079 

News-e  .  1,694,967  1.863  41 1 

Light-e  .  2,249,098  2,432,573 

•Light-S  .  847,096  930,611 

EDITOR  ac  FUEL 


1975  1974 

Light-sat .  237,655  251,618 

Grand  Total  ,..  8,110,801  8,884.513 
NOTE:  Express-m,  News-e  and  Light-e 
all  published  5  days  a  week  only. 

SAN  DIEGO.  CALIF. 

Union-m  . .  2,386,620  2,766,518 

•Union-S  .  1,015,778  1,130,183 

Tribune-e  .  2,831,659  3,164,053 

Grand  Total  ....  6,234,057  7,060,754 

SAN  FRANCISCO.  CALIF. 

Chronicle-m  .  1,776,593  1,873,003 

Examiner-e  .  1,784,994  1,925,522 

Examiner  ft 

Chronicle-S  .  822,594  854,460 

Grand  Total  ....  4,384,181  4,652,985 

SAN  JOSE.  CALIF. 

Mercury-m  .  3,713,264  4,126,912 

News-e  .  3,529,802  3,861,446 

•Mercury-News-S  .  1,137,616  1,274,743 

Grand  Total  ..  8,380,682  9,263,101 

NOTE:  Part-run  advertising — Mercury- 
m  this  year  3,713,264  includes  176,511 
lines;  last  year  4,126,912  includes 
157,157  lines. 

News-e  this  year  3,529,802  includes 
166,023  lines;  last  year  3,861,446  in¬ 
cludes  155,716  lines. 

SHREVEPORT,  LA. 

Journal-e  .  1,318,467  1,277,615 

Times-m  .  1,969,900  1,766,017 

Times-S  .  705,055  706,489 

Grand  Total  ...  3,993,422  3,750,121 

SPOKANE.  WASH. 

Spokesman 

Review-m  .  1,063,107  — 

•Spokesman 

Review-S  .  566,029  — 

Chronicle-e  .  1,337,080  — 

Grand  Total  ....  2,966,216  — 

NOTE:  General  ft  Automotive  not 

measured  by  Media  Records  in  1974. 

SYRACUSE.  N.Y. 

Herald  Journal-e  .  1,595,221  1,638,657 

•Herald 

American-S  .  702,304  741,835 

Post  Standard-m  .  850,338  886,816 

Grand  Total  ....  3,147,863  3,267,308 
NOTE:  Part-run  advertising — Herald 
Journal-e  this  year  1,595,221  includes 
5,688  lines;  last  year  1,638,657  in¬ 
cludes  7,437  lines. 

Herald  AmerIcan-S  this  year  702,304 
includes  8,852  lines:  last  year  741,- 
835  includes  10,263  lines. 

Post  Standard-m  this  year  850,338  in¬ 
cludes  15,690  lines;  last  year  886,816 
includes  11,829  lines. 

TALLAHASSEE.  FLA. 

Democrat-e  .  1,314,433  1,500,088 

•Democrat-S  .  437,437  495,786 

Grand  Total  .  ..,  1751,870  1,995,874 

NOTE:  Part-run  advertising — Demo¬ 
crat-e  this  year  1,314,433  includes 

8,935  lines. 

TAMPA.  FLA. 


Tribune-m  .  3,146,208  3,635,925 

Tribune-S  .  926,872  1,022,460 

Times-e  .  1,824,276  2,380,668 

Grand  Total  ....  5,897,356  7,039,053 


NOTE:  Part-run  advertising — Tribune- 
m  this  year  3,146,208  includes  279,106 
lines. 

NOTE:  General  ft  Automotive  meas¬ 
ured  by  Media  Records  in  1974; 
other  figures  supplied  by  the  pub¬ 
lisher. 

TRENTON.  N.J. 

Times-e  .  962,708  1,294,160 

tTimes 

Advertiser-S  . .  632,739  829,090 

Trentonian-m  .  1,117,641  1,239,522 

Grand  Total  ....  2  713,088  3,362,772 
NOTE:  Times-e,  published  5  days  a 
week  only. 

NOTE:  Part-run  advertising — ^Times 

Advertiser-S  this  year  632.739  in¬ 
cludes  8,25S  lines;  last  year  829,090 
includes  11.098  lines. 

WASHINGTON.  D.C. 

Post-m  .  3,887,406  4,393  576 

•Post-S  .  1,663,695  1,730,152 

Star-News-e  .  1,932,617  2,177,811 

tStar-News-S  .  634,587  839,604 

Grand  Total  ....  8,118,305  9,141,143 
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WEST  PALM  BEACH.  FLA.  ' 

Post-m  .  2,404,874  2,870,585 

Times-e  .  2,092,918  2,454,546 

•Post  Times-S  ....  874,842  1,244,844 

Grand  Total  ....  5,372,654  4,571,995  j 

WHITE  PLAINS.  N.Y. 

Reporter 

Dispatch-e  .  1,425,035  1,381.351 

NOTE:  Part-run  advertising — Reporter 
Dispatch-e  this  year  1,425,035  in¬ 
cludes  177,708  lines. 

JANUARY  1975 
LINAGE  FIGURES 
SUPPLIED  BY  PUBLISHERS 

ABERDEEN.  S.D. 

American  News-e  ..  527,404  484,412 

American  News-S  ..  318,500  283,724 

Grand  Total  .  844,104  770,334 

NOTE:  Does  not  include  Parade  or 
Family  Weekly. 

ALBANY.  N.Y. 

Times-Union-m  ....  1,438,409  1,462,455 
Knickerbocker 

News-e  .  1,057,825  1,214,393 

Times-Union-S  ....  617,935  713,220 

Grand  Total  .  3,114,149  3,390,048 

BANGOR.  MAINE 

News-m  .  917,234  934,129 

BOULDER.  COLO. 

Camera-e  .  1,345,617  1,405.530 

Camera-S  .  508,851  498,414 

Grand  Total  .  1.854,448  1,903,944 

NOTE:  Does  not  include  Parade  or 
Family  Weekly. 

BURLINGTON,  VT. 

Free  Press-m  .  1,342,200  1,440,558 

CHILLICOTHE.  O. 

Gazette-e  .  1,005,242  890.524 

NOTE:  Includes  inserts — 178,192  lines 
in  1975;  158,928  lines  in  1974. 

COLUMBUS.  GA. 

Enquirer-m  .  947,898  1,022,308 

Ledqer-e  .  847,462  936,250 

Ledger-Enquirer-S  .  254,100  231,574 

Grand  Total  .  2,049,460  2,190,132 

DAVENPORT.  IOWA 

Times- 

Democrat-eftm  ..  2,473.450  2,435,510 

Times-Democrat-S  .  504,840  534,420 

Grand  Total  .  2,978,290  2,972,130 

DES  MOINES,  IOWA 

Register-m  .  574,160  697,273 

Tribune-e  .  1,042,194  1,129,112 

Register-S  .  738,598  730,327 

Grand  Total  .  2,354,954  2,556,712 

NOTE:  Part-run  advertising — Register- 
S  includes  this  year  118,822  lines; 
last  year  84.892  lines. 

DULUTH.  MINN. 

News-Tribune-m  ...  801.598  854,344 

Herald-e  .  719,474  816,504 

News-Tribune-S  ...  621,334  624,288 

Grand  Total  .  2,142,406  2,295,160 

NOTE:  Does  not  include  Parade  or 
Family  Weekly. 

EDMONTON.  ALTA. 

Journal-e  .  3,223,630  3,100,545 

FORT  COLLINS.  COLO. 

Coloradoan-eS  ....  1,147,840  1,331,142 

FREMONT.  NEB. 

Tribune-e  .  402,574  421,110 

NOTE:  Includes  inserts — 67,424  lines  in 
1975;  49,832  lines  in  1974. 

GARY,  IND. 

Tribune-e  .  1,748,530  1,554,157 

Tribune-S  .  717,843  727,257 

Grand  Total  .  2,444,373  2,283,414 

NOTE:  Does  not  include  Parade  or 
Family  Weekly. 

GRAND  FORKS.  N.D. 

Herald-e  .  767,130  664,984 

Herald-S  .  282,702  361,130 

Grand  Total  .  1,049,832  1,026,114 

NOTE:  Does  not  include  Parade  or 
Family  Weekly. 
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train  page  22  GREENVILLE,  S.C. 

‘  News-mS  .  1,776,152  2,037.098 

ACM  FLA  Piedmont-e  .  1,295,924  1,440,984 


Grand  Total  ...  3,072,076  3,498,082 

IOWA  CITY.  IOWA  I 

Press-Citiien-e  ..  824,054  909,146 

NOTE:  Includes  inserts — 133,280  lines 
in  1975;  102,340  lines  in  1974. 

LINCOLN,  NEB. 

Journal-Star-d&S  ..  1,450,414  1.410.000  ' 

NOTE:  Includes  inserts — 117,712  lines 
in  1975;  89,292  lines  in  1974. 

LOUISVILLE,  KY. 

Courier- 

Journal-m  .  1,976,127  2,163,790 

Times-e  .  2,129,342  2,343,328 

Courier  Journal  & 

Times-S  .  1,045,882  1,110,203 

Grand  Total  ....  5,151,351  5,417,321 
NOTE:  ROP  Display  Linage  published 
on  4-column  basis,  but  converted  to 
8-column  basis  above.  Classified 
published  and  reported  above  on 
10-column  basis. 

LONG  BEACH.  CALIF. 

Independent-m  ....  2,315,048  2,357,671 
Press-Telegram-e  ..  2,042,293  2,109,924 
Ind-Press  Telegram-S  560,494  401,151 

Grand  Total  ....  4,917,835  5,048,744 

MADISON.  WIS. 

Capital  Times-e  ...  1,737,673  1,858,528 
State  Journal-m  ...  1,758.940  1,842,334 
State  Journal-S  ...  624,729  673,424 

Grand  Total  ....  4,121,362  4,394,488 

MEMPHIS.  TENN. 

Commercial 

Appeal-m  .  2,028,992  2,469.320 

Press-Scimitar-e  ...  1,525,328  1,841,910 
Commercial 

Appeal-S  .  832,426  989,128 

Grand  Total  ....  4,386,746  5,300,358 

MERIDEN.  CONN. 

Record-m  .  905,772  873,572 

Journal-e  .  875,252  842,240 

Grand  Total  .  1,781,024  1,715,812 

MONTREAL.  QUE. 

Gaiette-m  .  1,347,10?  1,359,407 

Star-e  .  2,448,957  2,464,496 

Le  Devoir-m  .  418,428  525,819 

Le  Dimanche- 

Matln-S  ...  .  257,029  224,880 

NOTE:  Le  Dimanche-Matin  includes 
"Perspective"  and  inserts.  31,384  lines 
in  1975;  30,743  lines  in  1974. 

NASHUA.  N.H. 

Telegraph-e  . 1,024,240  997,154 

NEWPORT  NEWS.  VA. 

Press-m  .  2,017,442  2,108,918 

Times-Herald-e  ...  1,754  704  1,907,440 

Press-S  .  449,592  776,440 

Grand  Total  . 4,441,738  4,792,998 

NILES.  MICH. 

Star-e-$at .  500.458  497,402 

NOTE:  Does  not  include  Parade  or 
Family  Weekly. 

NORFOLK.  VA. 

VirgInia-Pilot-m  ...  2.599,121  2,603,818 

Ledger-Star-e  .  2,069.104  2.348,430 

Virginia-Pilot-S  ...  1,022,378  1,104,322 

Grand  Total  ....  5,690.403  4,076,570 

NORTH  PLATTE.  NEB. 

Telegram-e,sat.,m  .  500,494  527,590 

NOfE:  Family  Weekly  includes  67,424 
lines  in  1975;  44,008  lines  in  1974. 

OAKLAND.  CALIF. 

Tribune-e  .  1,798,358  1,970,871 

Tribune-S  .  733,033  875,478 

Grand  Total  ....  2,531,391  2,846,349 

NOTE:  Sunday  includes  Parade,  Com¬ 
ics  Tuesday  and  Tuesday  at 'Home: 
71,715  lines  in  1974  ;  79,453  lines  in 
1973. 

OGDEN.  UTAH 

Standard- 

Examiner-e  .  1,372,820  1,399.744 

Standard- 

Examiner-S  .  394,444  413,838 

I  -  - 

Grand  Total  ....  1,747,444  1,813,582 
I  NOTE:  Family  Weekly  including  Sun- 
day  49,754  lines  in  1975;  58,772  lines 
in  1974. 


1975  1974 

OKLAHOMA  CITY,  OKLA. 

Oklahoman-m  ....  2,099,249  2,103,043 

Times-e  .  1,909,141  1,947,128 

Oklahoman-S  .  803,547  844,701  I 

Grand  Total  ....  4,811,977  4,936.892 

NOTE:  Part-run  linage — Oklahoman-m 
Includes  445,291  lines  in  1975;  421,122 
lines  in  1974.  TImes-e  this  year  378,- 
844  lines;  last  year  348,523  lines. 

OMAHA,  NEB. 

World- 

Herald-m.e.S  ...  2,584,458  2,828,054 

ORANGE  COUNTY,  CALIF. 

Register(dS)  .  4,299,466  4,609,584 

NOTE:  Register,  an  All  Day  newspaper 
sold  In  combination  (m&e).  Parade 
linage  not  included  In  above  figure. 

OTTAWA.  ONT. 

LeDroit-e  .  1,943,368  1,923,995 

PASADENA,  CALIF. 

Star-News-m  . 1,202,492  1,109,323 

Star-News-S  .  242,799  236,897 

Grand  Total  ....  1,445,291  1,344,220 

NOTE:  Does  not  Include  Parade  and 
Family  Weekly  linage. 

PASSAIC.  N.J. 

Herald-News-e  ...  1.298,549  1,388.020 
Measured  by  George  Neustadt,  Inc. 

PATERSON,  N.J. 

Morning  News/ 

News-me  .  1,021,193  1,171,342 

Measured  by  George  Neustadt,  Inc. 

PORTLAND,  MAINE 

Press-Herald-m  ....1,080,178  1,016,271 

Express-e  .  997,218  954,438 

Telegram-S  .  449,405  548,744 

Grand  Total  ....  2,524,801  2,521,453 
NOTE:  Sunday  Includes  Parade. 

PORTLAND,  ORE. 

Oregonian-m-S  ...  3,424,138  3,742,242 
Oregon  Journal-e  .  1,227,002  1,131,144 

Grand  Total  ....  4,851,140  4,873,384 

POUGHKEEPSIE.  N.Y. 

Journal-eS  .  1,902,502  1,474,944 

NOTE:  Includes  inserts — 178,192  lines 
In  1975;  168,540  lines  in  1974. 

READING,  PA. 

Times-m/Eagle-e  .  1,296,249  1,303,094 
Eagle-S  .  454,407  448,254 

Grand  Total  ....  1,750,454  1,751,318 

RENO,  NEV. 

Gazette  S 

Journal-m, e&S  ..  3,090,134  3,008,950 
NOTE:  Includes  inserts — 380  444  lines 
in  1975;  313,040  lines  in  1974. 

RICHMOND.  VA. 

Times-DIspatch-m  .  1,619.502  1,733,963 
News-Leader-e  ....  1,532,717  1,798,510 
TImes-DIspatch-S  ..  849,324  928,384 

Grand  Total  ...  4  021,545  4,440,859 
NOTE:  Part-run  and  comics  not  includ¬ 
ed. 

ST.  PAUL.  MINN. 

Pioneer-Press-m  ..  1,150,430  1,239,083 

DIspatch-e  .  2,133,193  2,212,528 

Pioneer-Press-S  ...  902,436  1,067,947 

I  Grand  Total  ....  4,184,259  4,519,550 

NOTE:  Does  not  include  Parade  or 
I  Family  Weekly. 

'  SALINAS.  CALIF. 

California-e  .  1,690,710  1,447,282 

NOTE:  Includes  inserts — 354,384  lines 

in  1975;  288.960  lines  in  1974. 

I 

SANTA  BARBARA.  CALIF. 

News-Press-eS  ....  1,912,841  1,841,042 

NOTE:  Parade  linage  not  included. 

'  SEATTLE.  WASH. 

Times-e,S  .  3,058,650  2,925,384 

,  SIOUX  FALLS,  S.D. 

'  Argus-Leader-eS  ..  1,479,758  1.474,494 

I  NOTE:  Includes  inserts — 197,120  lines 

;  in  1975;  236,544  lines  in  1974. 

!  SOUTH  BAY  (TORRANCE).  CALIF. 

s  South  Bay 

Breeze-e  .  2,573,394  2,413,212 


1975  1974 

SPOKANE.  WASH. 

Spokesman- 

Review-m  .  1,054,638  1,099,858 

Chronicle-e  .  1,231,450  1,171,853 

Spokesman- 

Review-S  .  550,078  551,843 

Grand  Total  ....  2,836,344  2,823,574 
NOTE:  Sunday  and  Grand  Total  in¬ 
cludes  Parade  linage. 

STOCKTON.  CALIF. 

Record-eS  .  1,901,032  1,949,994 

NOTE:  Includes  inserts-^04  544  lines 
In  1975;  402,134  lines  In  1974. 

TACOMA.  WASH. 

News  Tribune  and 
Tribune  & 

Ledger-S  .  2.017,842  2,025,814 

TOLEDO.  OHIO 

Times-m  .  411,457  429,018 

Blade-e  .  1,789,437  1,900,518 

Blade-S  .  794,843  918,392 

Grand  Total  ....  2,995,757  3,247,928 
NOTE.  Parade  included  in  Sunday  and 
Grand  Totals. 

TOPEKA.  KANS. 

Daily  Capital-m  ..  1,282  589  1,285.830 
State  Jouranl-e  ...  1,119,797  981,113 

Capital-Journal-S  .  391.993  417,977 

Grand  Total  ....  2,794,379  2,484,920 

TORONTO.  ONT. 

Sun-mS  .  775.900  895,000 

Star-e  .  4,052,511  3,981,555 

TUCSON.  ARIZ. 

Star-m  .  2,594,832  2.972,578 

Citizen-e  .  2,479,094  3,011,232 

Star-S  .  723,324  863,128 

Grand  Total  ....  5,999,252  6,844.938 
NOTE:  Sunday  includes  "Parade"  lin¬ 
age. 

TULSA.  OKLA. 

World-m  .  1,723  844  1,851,834 

Tribune-e  .  1,803,943  1,825,417 

Worlds  .  636,732  694,451 

Grand  Total  ....  4,144,539  4,371,902 

VANCOUVER.  B.C. 

Sun-e  .  3,593,031  3,489,331 

NOTE:  Includes  Weekend  Magazine. 

VISALIA,  CALIF. 

Times-Delta-e  ....  1,342,992  1,207,904 

NOTE:  Includes  inserts — 320,244  lines 
in  1975;  257,454  lines  in  1974. 

WAUKEGAN,  ILL. 

News-Sun-e  .  1,593,884  1,409,844 

WICHITA.  KANS. 

Eagle-m  .  2,399,134  2,544,504 

Beacon-e  .  759,113  9I3.B53 

Eagle  and 

Beacon-S  .  B42,399  722,802 

Grand  Total  ...  4,000,448  4,183,159 

WILKES-BARRE.  PA. 

Times-Leader-News- 
Record-AII  Day,S  1,047,475  1,244,414 
Independent-S  ....  548,444  340,897 

Grand  Total  . 1,434,121  1,415,311 

NOTE:  TImes-Leader-Record  on  strike 
Jan.  1-5,  1975. 

NOTE:  Sunday  includes  Parade-38  811 
lines  in  1975;  12,454  lines  in  17974. 

WILMINGTON.  N.C. 

Star-News-m&e  ...  1,019,102  1,113.952 
Star-News-S  .  354,958  330,232 

Grand  Total  ....  1,374,040  1,444,184 

WINDSOR.  ONT. 

Star-e  .  1.858,404  1,681,578 

WINSTON-SALEM,  N.C. 

Journal-m  .  1,445,290  1,440,292 

Twin  City 

Sentinel-e  .  1,298,528  1,245,234 

Journal- 

Sentinel-S  .  448,754  482,492 

Grand  Total  ....  3,192,574  3,188,220 
NOTE:  Part-run  and  comics  not  in¬ 
cluded. 


WORCESTER,  MASS. 

Telegram-m  .  1,084,448  1,042,04- 

Gazette-e  .  1,003,317  1,034,701 

Telegram-S  .  442,494  480,810 

Grand  Total  ....  2.750,479  2,757,552 
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1974  Media  Records^  Ad  Linage  Leaders 


Morning  Sunday 


LOS  ANGELES  TIMES  . 

CHICAGO  TRIBUNE  . 

MIAMI  HERALD 

.  79,978,854 

. .  64,662,010 

.  61,729,905 

LOS  ANGELES  TIMES  . 

NEW  YORK  TIMES  . 

CHICAGO  TRIBUNE  . 

WASHINGTON  POST  . 

57.466,057 

MIAMI  HERALD  . 

PHOENIX  REPUBLIC  .  . 

.  52,885,997 

MILWAUKEE  JOURNAL  .  . 

ST.  PETERSBURG  TIMES  . 

.  51,882,439 

WASHINGTON  POST  . . 

SAN  JOSE  MERCURY 

.  51.326,201 

HOUSTON  CHRONICLE  . 

HOUSTON  POST  . 

.  .  49,701,579 

BOSTON  GLOBE  . 

DALLAS  NEWS  . 

ORANGE  COUNTY  REGISTER  . 

.  46,921,682 

.  46,417.504 

PHILADELPHIA  INQUIRER  . 

NEW  YORK  NEWS  . 

TAMPA  TRIBUNE  . 

.  45,106,017 

MINNEAPOLIS  TRIBUNE  . 

ORLANDO  SENTINEL  STAR  . 

ATLANTA  CONSTITUTION  . 

.  43,062.399 

ATLANTA  JOURNAL  &  CONSTITUTION  . 

BALTIMORE  SUN 

NEW  ORLEANS  TIMES  PICAYUNE  . 

.  41,955.692 

COLUMBUS  DISPATCH  . 

DENVER  ROCKY  MT  NEWS  . 

.  41,539,725 

DENVER  POST 

JACKSONVILLE  TIMES  UNION  . 

CHICAGO  SUN-TIMES  . 

.  36,324,097 

.  36.106,597 

NEWARK  STAR-LEDGER  . 

ST.  PETERSBURG  TIMES  . 

CINCINNATI  ENQUIRER  .  . . 

NEW  YORK  TIMES  . 

.  34,876.146 

.  34,791,474 

CINCINNATI  ENQUIRER  . 

PHOENIX  REPUBLIC 

SAN  DIFGO  UNION  . 

.  34,527,436 

DETROIT  NEWS  ...  . 

INDIANAPOLIS  STAR  . 

SAN  ANTONIO  EXPRESS  . 

HONOLULU  ADVERTISER  . 

.  33.729;054 

.  33.256.157 

.  33,173,642 

ST.  LOUIS  POST-DISPATCH  . 

FORT  LAUDERDALE  NEWS  . 

HARTFORD  COURANT  . 

WEST  PAl  M  BEACH  POST 

.  33,028,540 

INDIANAPOLIS  STAR 

CLEVELAND  PLAIN  DEALER  . 

DALLAS  TIMES-HERALD  . 

44.821.722 

40.127.621 

32.214.104 

30.956.254 

26.494.911 

26.343.015 

26.322.317 

26.285.475 

26,138.724 

25.124.422 


22.550,625 

22.082.080 

21.906.933 

21.626.659 

20.921,861 

20.782.457 

20.278.877 

19.865,978 

19.838,467 

19,690,789 

19.085,117 

19,049.894 

18.665,948 


Evening 

FORT  LAUDERDALE  NEWS  . 

HOUSTON  CHRONICLE  . 

PHOENIX  GAZETTE  . 

SAN  JOSE  NEWS 
ATLANTA  JOURNAL 

ORANGE  COUNTY  REGISTER  . 

MILWAUKEE  JOURNAL  . 

DENVER  POST  . 

ORLANDO  SENTINEL  STAR  . 

DALLAS  TIMES-HERALD  . 

SAN  DIEGO  TRIBUNE  . . 

BUFFALO  NEWS 

LONG  ISLAND  NEWSDAY  . . 

COLUMBUS  DISPATCH  . 

MINNEAPOLIS  STAR  . 

DETROIT  NEWS  . 

SACRAMENTO  BEE 

HONOLULU  STAR-BULLETIN  . 

SAN  ANTONIO  LIGHT 

PHILADELPHIA  BULLETIN  . 

AKRON  BEACON  JOURNAL  . 

CAMDEN  COURIER-POST  . 

BATON  ROUGE  STATE  TIMES  . 

ST.  PETERSBURG  INDEPENDENT  . 

BERGEN  COUNTY  RECORD  . 


60,688.852 

56.508.507 

52.188,178 

49,687,126 

48,535.947 

46.417.504 
45.449,737 
45.192,658 
43.214.956 
42.180,369 
40.417,073 

37.605.505 
37.088,661 
37.011.633 
36.851.978 
36,734,302 
35,978,945 
34,681.965 
34.568,735 
33.866.902 
33.860,925 
32.245,779 


30,561,162 


Six  and  Seven-Day  Totals 

LOS  ANGELES  TIMES  . 

CHICAGO  TRIBUNE  . 

MIAMI  HERALD 

WASHINGTON  POST  . 

HOUSTON  CHRONICLE  . 

FORT  LAUDERDALE  NEWS  . 

NEW  YORK  TIMES  . 

PHOENIX  REPUBLIC 

ST.  PETERSBURG  TIMES  . 

MILWAUKEE  JOURNAL  . . 

ATLANTA  JOURNAL  &  JOURN.  &  CONSTITUTION  .  . 

SAN  JOSE  MERCURY  &  MERCURY  NEWS  . 

HOUSTON  POST  . 

DENVER  POST  . . 

DALLAS  NEWS  . . 

ORANGE  COUNTY  REGISTER  . 

MINNEAPOLIS  STAR  &  TRIBUNE  . 

DALLAS  TIMES-HERALD  . 

ORLANDO  SENTINEL  STAR  . 

TAMPA  TRIBUNE  . 

NEW  ORLEANS  TIMES  PICAYUNE  . 

COLUMBUS  DISPATCH  . 

DETROIT  NEWS  . 

CINCINNATI  ENQUIRER  . 

CHICAGO  SUN-TIMES  . 


M/S 

M/S 

M/S 

M/S 

E/S 

E/S 

M/S 

M/S 

M/S 

E/S 

E/S 

M/S 

M/S 

E/S 

M/S 

E/S 

E/S 

E/S 

M/S 

M/S 

M/S 

E/S 

E/S 

M/S 

M/S 


124,800,576 

96,876.114 

92.686.159 

83.809,072 

82,830,824 

80.379,641 

74,919.095 

73,164.874 

72.804,300 

71.944,648 

71.268.343 

68,320.969 

67,514,033 

67.099,591 

64,521,724 

62.084.490 

60.983.709 

60.846.317 

60,695,821 

60,117,192 

59.823.855 

59,093.713 

56.600.280 

55,658,603 

54,749.169 


Sunday  trends  (Continued  from  page  11) 

— Several  papers  use  a  “Talking  With  .  .  column, 
mainly  a  Q&A  with  professionals  and  nonprofessionals, 
often  in  local  magazines. 

— Several  papers  package  police,  court,  fire  news  under 
one  column,  and  some  extend  it  to  include  current  births 
and  hospital  admissions.  Titles  include:  Pulse  Beat,  Po¬ 
lice  Report,  Police  and  Fire  Report. 

— Many  sections  that  used  to  be  known  as  Women’s 
Sections  have  new  names  with  generally  similar  content — 
family  features,  columns,  weddings,  engagements.  Most 
popular  name  seems  to  be  “Living,”  or  some  version 
thereof,  such  as  “Living  Today”  or  a  geographic  designa¬ 
tion  such  as  ‘Dixie  Living.” 

— School  menus  for  the  week,  a  feature  sometimes 
thought  of  as  a  feature  mainly  in  weeklies  and  smaller 
dailies,  were  used  in  several  papers  with  more  than  100,- 
000  circulation. 

— One  paper  carries  separate,  localized,  broad.sheet  sec¬ 
tions  for  outlying  areas.  They  run  10-14  pages  on  a  re¬ 
cent  Sunday.  (St.  Petersburg  Times) 

— Several  papers  used  Carrier  of  the  Week  features, 
with  photo  and  story.  One  included  a  coupon  for  prospects 
under  its  story. 


— Many  papers  have  8-column  section  headings  on  their 
covers,  rather  than  floating  logos.  Some  are  as  shallow 
as  1%",  but  can  be  effective  at  that  depth. 

— Several  Sunday  papers  carry  a  column  that  tells  of 
upcoming  governmental  meetings  for  the  week.  One  head¬ 
ing.  For  the  Public. 

— Most  obituaries  are  in  8  or  9  point  type. 

— Many  papers  package  a  fairly  complete  weather  ac¬ 
count,  with  map,  often  on  Page  2A. 

— Several  papers,  including  large  ones,  devote  several 
columns  or  a  page  to  senior  citizens’  news,  some  including 
an  interview  with  an  individual  or  couple. 

— Many  papers  use  editor’s  notes  that  briefly  summarize 
long  stories,  and  quoted  excerpts  from  stories,  usually  in 
14  or  18-point  type. 

— Several  papers  carried  a  column  on  where  to  write 
or  call  if  you  have  a  complaint  on  any  subject,  including 
junk  cars,  highways,  pets,  Illegal  burning,  discrimination, 
restaurants  or  groceries  zoning  violations  housing  safety 
for  Page  1  jumps.  Some  of  the  pages  are  wide  open,  others 
hazards. 

— Several  papers  use  the  back  page  of  the  A  Section 
partly  open.  Some  papers  also  use  the  backs  of  other  sec¬ 
tions  for  open,  specialty  pages,  such  as  business. 


Record  earnings 
for  Tribune  Co. 
rose  24%  in  1974 

The  Tribune  Company  of  Chicago 
set  revenue  and  earnings  records  in 
1974.  Net  income  rose  to  $30.4  million 
from  $24.5  million  in  1973  and  reve¬ 
nue  increased  to  $689.1  million  from 
$586.9  million  in  1973. 

There  was  a  decline  in  earnings  from 


newspaper  operations  in  New  York 
and  Chicago,  the  company  said,  how¬ 
ever  earnings  gains  from  newsprint 
and  broadcasting  operations  offset  the 
decline. 

The  earnings  of  the  New  York  paper 
were  hurt  by  the  17-day  strike  by 
printers  and  the  Chicago  earnings  re¬ 
flected  the  discontinuing  of  Chicago  To¬ 
day,  and  converting  the  Chicago  Trib¬ 
une  to  an  all-day  paper. 

The  company  is  expected  to  consider 
a  public  stock  offering  later  this  year. 


AFFILIATED  PUBLICATIONS.  INC. 
Y.drD.c,  31:  1974  1973 

R.v.nuas  .  $101,741,000  $  94, M2, 000 

N.t  incom.  .  4,200,000  4,754,000 

Shr.  aarns: 

N.t  incom.  .  1.32  I.S9 

3  mo.  D.c.  31: 

R.v.nu.s  .  24,947,000  24.818.000 

N.t  incom.  .  1,522,000  1,455,000 

Shr.  .arm: 

N.t  incom.  .  .48  .52 

POST  CORP.  (Wise.) 

Y.ar0.c.  31:  1974  1973 

R.v.nu.s  .  $  19.382,119  $  17,992,094 

N.t  .arninqj*  .  (217,335)  1,979,750 

Shr.  .arnt:*  .  (.25)  2.19 


*Nat  aarnings  and  thar.  aarninqs  includa  sacuritiat 
transactions. 
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Anderson  says 
media  watchdog 
broke  the  law 

Congressman  Wright  Patman,  Dem¬ 
ocrat  of  Texas,  asked  the  Federal  Re¬ 
serve  Board  (March  11)  to  investigate 
allegations  by  columnist  Jack  Anderson 
that  a  Reserve  Board  Employee  had 
used  his  position  to  obtain  information 
from  Federal  agencies  to  criticize  the 
national  media. 

In  a  letter  to  Board  chairman  Arthur 
F.  Burns,  Patman  discussed  allegations 
that  Reed  J.  Irvine,  described  by  An¬ 
derson  as  “a  $37,000-a-year  govern¬ 
ment  economist,”  had  used  both  his 
job  and  Reserve  Board  facilities  to 
attack  the  press  from  his  post  as 
director  of  Accuracy  in  Media,  an  in¬ 
dependent  Washington-based  organiza¬ 
tion  . 

“Of  even  greater  seriousness,  how¬ 
ever,”  Patman  wrote,  “is  the  use  of 
this  information,  obtained  under  false 
pretenses,  to  attempt  to  harass  the 
press  and  hamper  their  reporting  of 
news  of  major  public  interest.” 

AIM,  Anderson  claims  in  his  March 
11  column,  “has  attacked  the  New  York 
Times,  Washington  Post  and  other  as¬ 
sorted  publications  and  tv  documen.- 
sorted  publications  and  tv  documen¬ 
taries  Ralph  Nader  and  ourselves  are 

And  he  suggested  that  Irvine,  by 
representing  AIM,  had  possibly  violat¬ 
ed  the  law.  “For  the  U.S.  Criminal 
Code  bans  any  federal  employe  from 
using  ‘federal  property  of  any  kind  for 
other  than  officially  approved  activi¬ 
ties.’  It  also  bars  the  ‘use  of  .  .  .official 
information  not  made  available  to  the 
general  public  (for)  furthering  a  pri¬ 
vate  interest.’  ” 

Hearings,  at  which  Irvine  and  Ander¬ 
son  were  called  to  testify,  were  sched¬ 
uled  to  begin  March  18, 

AIM  has  recently  brought  up  two 


charges  of  inaccuracy  against  Ander¬ 
son.  One  concerned  a  November  3,  1974 
column  in  which  Anderson  quoted 
charges  from  an  unpublished  Library 
of  Congress  report  that  the  Inter- 
American  Development  Bank  helped 
destroy  the  government  of  Salvador 
Allende  by  withholding  loans  to  Chile, 
AIM’s  second  charge  against  Ander¬ 
son  concerned  inaccuracy  in  an  August 
3,  1974  column  on  the  International 
Police  Academy.  The  charge  was  up¬ 
held  February  4  by  the  National  News 
Council,  which  ruled  that  quotations  by 
Academy  students  in  the  column  “do  in 
fact  misrepresent  the  attitude  of  the 
students  toward  torture.  .  .  .and  that 
all  five  papers  were  written  in  the 
years  1965-1967,  a  fact  not  mentioned 
in  the  ,  .  .column  (which  gives  the 
impression  that  they  are  reasonably 
contemporary.)” 


New  system 

(Continued  from  page  20) 


the  system  as  the  ad-takers  type  the 
information. 

“The  system  is  flexible  enough  to 
allow’  such  things  as  funeral  notices — 
processed  as  classified  ads — to  be  ac¬ 
cepted  until  9:30  on  the  morning  of 
publication.  Kills  are  also  made  at 
9:30.  Ads  are  batched — 10  ads  to  a 
batch.  Each  batch  is  assigned  a  code 
number.  The  VDT  operators  get  the 
batch  numbers  from  the  ad-takers,  call 
the  batches  up  on  the  screen,  proof¬ 
read  them,  and  insert  them  into  the 
system. 

“Sort  and  merge  occurs  at  5:30.  At 
this  time,  the  Compstar  phototypeset¬ 
ters  dedicated  to  news  are  redressed 
and  all  three  machines  are  used  for 
classified  output. 

Software  advantages 

“What  has  made  this  work  so  well 
in  our  two  applications,  thus  far — and 
what  we  expect  wrill  really  streamline 
our  display  ad  application — 'is  the  soft¬ 


ware.  I  mentioned  above  the  advan¬ 
tages  of  the  mnemonic  coding  struc¬ 
ture.  We  have,  too,  a  tremendous  flex¬ 
ibility  here  with  mini-maxi  format  cod¬ 
ing.  It’s  really  the  same  for  all  three 
application  areas.  We  can  use  innu¬ 
merable  alphanumeric  combinations  for 
call-up  to  combine  any  set  of  typo¬ 
graphic  commands,  merge  in  and  out 
of  these  formats,  and  change  them 
easily  right  on  the  tube  while  the  sys¬ 
tem  is  operating. 

“For  example,  we  call  up  agate  in 
classified  with  “ag.”  It’s  also  the  de¬ 
fault  condition,  so  if  no  code  is  used, 
that’s  what  gets  set.  It  is  in  location 
number  six  so  “*6”  is  also  valid.  It 
sets  six-point  on  10%  ems,  5%  set.  In 
editorial,  we  use  “*ag”  also,  but  it  is 
10  ems  with  6  set.  It  looks  better.  In 
sports  we  use  “*as”  (agate  sports) 
and  it  is  10  ems  5%  set,  for  box  scores. 

“All  this  accesses  the  same  face, 
same  lens  on  the  same  machine,  but 
the  system  gives  us  the  different  char¬ 
acteristics  we  need  in  each  department. 

“Our  cut  runarounds  are  open  ended ; 
another  great  feature  of  this  program 
technique.  For  example,  “*lh”  is  a  left 
margin,  half-column  cut  indent.  It  is 
normally  12  lines  long,  5%  picas  in¬ 
dented,  and  starts  after  three  lines  of 
text.  Only  “Ih”  is  needed  to  get  the 
standard  coding,  but  if  other  specs  are 
desired,  all  we  have  to  do  is  string  the 
new  specifications  on,  i.e.,  “''‘Ihl0,6,4” 
would  start  after  10  lines  of  text,  run 
for  six  lines  at  four  picas  indent. 

“It’s  not  unlike  the  old  format  tech¬ 
niques  w’e  have  been  using  for  years, 
except  that  w'e  can  merge  in  and  out, 
combine  any  typographic  character¬ 
istics,  and  do  it  while  the  program  is 
running  right  from  the  tube.  Also  no 
department  has  to  settle  for  mnemonics 
that  don’t  make  sense  to  them  just  be¬ 
cause  another  department  thought  so. 
They  need  not  even  be  aware  of  what 
another  department  is  using  to  get 
identical  results.  And  the  minis  and 
maxis  can  reflect  the  exact  needs  of 
that  department  without  sacrificing 
anything.” 


BOOMER  BOOMER  BOOMER  BOOMER  BOOMER  BOOMER  BOOMER  BOOMER 


Yes,  BOOMER  —  the  funniest,  jauntiest  laugh-a-day  strip  about  young  people 
searching  for  love,  happiness,  marriage  (or  at  least  a  Saturday-night  date?). 

Daily  and  Sunday  •  UNITED  FEATURE  SYNDICATE,  220  East  42nd  Street,  New  York,  N.Y.  10017,  (212)  682-3020 
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Editor  is  arrested  and  office  raided 


By  Darrell  Leo 

Bernard  Abel,  president  and  editor 
of  the  Westmore  News,  a  weekly  serv¬ 
ing  Port  Chester,  N.Y.,  has  a  favorite 
editorial  phrase,  “Believe  it  or  not .  . 

On  February  21,  he  got  a  chance  to 
use  it  again — over  and  over. 

After  running  an  expose  story  head¬ 
lined  “Crime  Wave  Engulfs  Village” 
on  page  one  of  his  February  20  issue, 
officials  of  Port  Chester  marched  into 
his  office  with  a  photographer  from 
competitor,  the  daily  Port  Chester 
Item.  Their  mission  was  to  inspect  his 
offices  for  building  violations. 

In  the  furor  of  the  so-called  raid, 
Abel  allegedly  ejected  the  photographer 
bodily  from  the  offices.  Abel  was  then 
arrested  and  charged  with  harassment 
of  the  cameraman. 

The  village’s  acting  police  chief,  John 
Grosse,  said  the  inspection  had  nothing 
to  do  with  the  News’  crime  story.  “It’s 
ridiculous  to  think  that  yesterday’s 
story  has  anything  to  do  with  the  in¬ 
spection.  Several  buildings  were  being 
inspected  and  Abel’s  was  among  them.” 

The  editor,  however,  disagrees.  “This 


/  DID  YOU  SWIPE  \ 
[  THE  OFFICE  COPY  ) 
\  OFEiP?  /: 


NO, 

I  GET  IT 
AT  HOME. 


ORDER  YOUR  OWN  SUBSCRIPTION 
TODAY.  JUST  MAIL  THIS  COUPON. 


Editor  &  Publisher 

850  Third  Avenue,  New  York,  N.  Y.  10022 

Gentlemen:  Please  start  my  subscription  now, 
addressed  to: 


Zip 


Name  . 

Address  . 

City . . 

State  . 

Company . 

Stature  of  Business . 

□  My  remittance  is  enclosed. 


$12.50  a  year,  U.  S.  and  Canada;  all  other 
$35  a 


countries 


year. 


is  the  first  time  in  the  12  years  that  I 
have  been  publishing  this  paper  that  I 
have  ever  seen  such  an  inspection 
party.”  Moreover,  he  added,  the  inspec¬ 
tion  party  consisted  of  Edward  Saltz- 
man,  village  corporation  counsel;  Peter 
lasillo,  village  trustee;  Dan  LaDore, 
police  commissioner;  Louis  Buzzeo, 
building  inspector;  Dominick  Pierro, 
village  prosecutor;  Anthony  Scinto, 
police  lieutenant;  and  Frank  Arbusto, 
fire  prevention  bureau  chief.  Robert 
Rodriguez  of  the  Gannett-owned  Item 
was  the  photographer  who  was  invited 
to  join  the  inspection  and  later  ejected. 

Issued  warning 

He  also  claims  that  Saltzman 
warned  him  when  the  inspection  party 
entered,  “We’re  here  to  check  for  vio¬ 
lations  and  there  probably  won’t  be  a 
newspaper  next  week,  because  they  are 
going  to  close  you  up.” 

After  Saltzman  ordered  his  arrest, 
the  editor  was  taken  to  the  village 
police  station,  booked  and  then  re¬ 
leased.  “They  took  away  my  tie  and 
my  belt  and  my  shoes  and  locked  me 
in  a  cell  for  15  minutes  while  I  waited 
for  my  attornev  to  show  up.  I  guess 
they  were  afraid  I  was  going  to  hang 
myself.” 

On  February  27,  he  asked  for  a 
change  of  venue  on  his  trial,  explain¬ 
ing  that  he  would  not  receive  a  fair 
trial  in  the  village.  He  said  he  is  also 
considering  taking  action  against  the 
town  officials  for  harassment,  although 
no  legal  steps  have  yet  been  taken. 

At  the  root  of  his  problems  is  his 
article  printed  in  his  3,500  circulation 
tabloid.  The  story  read,  “Port  Chester 
is  at  a  crossroad ;  where  it  will  go  is 
anyone’s  guess.  But  some  people  feel 
that  things  are  so  bad  there  is  only 
one  way  to  go.  We  feel  that  things  can 
get  a  lot  worse.  .  .  .” 

“It  is  our  opinion  that  at  the  present 
time,  the  way  things  stand,  about  the 
only  solution  is  to  call  out  the  National 
Guard  and  have  them  police  the  com¬ 
munity.  Port  Chester  doesn’t  have  a 
problem,  it  has  a  catastrophe.” 

As  an  example  of  the  mayhem,  Abel 
cited  an  incident  of  one  woman  who 
was  robbed  in  the  poorer  section  of  the 
village.  “Believe  it  or  not,  one  of  the 
muggers  tried  to  bite  the  woman’s  fin¬ 
ger  off  in  order  to  get  her  rings  off  of 
her  hand.” 

Abel  owns  properties  in  the  south 
end  of  the  village,  a  poor  district 
largely  made  of  tenements.  He  said  he 
has  waged  a  crime  campaign  because 
of  lack  of  adequate  police  protection  in 
the  poorer  neighborhood,  while  patrols 
supposedly  favor  Port  Chester’s  more 
affluent  sections. 

Since  his  arrest,  Abel  has  refused  to 
print  stories  about  the  incident.  How¬ 
ever,  in  subsequent  issues,  the  editor 
has  run  page  one  articles  about  Saltz¬ 
man  and  Peter  lasillo.  Village  trustee, 
and  their  Port  Chester  properties. 


^cstmore 

CO*(SCPfWCf  Of  TMf  COMMi/Mrf  Y  SfffVWG  SUBUMM 


CRIME  WAVE  ENGULFS 


In  one  article  he  found,  “Saltzman 
has  taken  it  upon  himself  to  inspect 
buildings  of  others  but  apparently  has 
missed  a  great  story'  and  many  viola¬ 
tions  which  are  right  under  his  nose 
(or  under  his  feet).”  Abel  charged  that 
the  lawy'er’s  properties  had  violated 
sanitation  and  fire  housing  codes.  And 
when  the  properties  were  finally 
cleaned,  Abel  said,  “.  .  .  we  understand 
the  village  paid  for  the  cleanup  and  did 
not  charge  Saltzman.” 

Similar  charges  were  made  against 
lasillo. 

Since  his  arrest,  support  for  Abel 
has  been  voiced  by  both  the  New  York 
Neu’s  and  the  North  Jersey  Press  As¬ 
sociation.  The  News  wrote  an  editorial 
in  its  Westchester  edition  branding  the 
action  as  a  movement  against  freedom 
of  the  press. 

Responding  to  the  criticism  the 
mayor  said,  “I  condemn  the  foray  into 
the  Westmore  News  because  it  was 
not  an  inspection  for  building  code  en¬ 
forcement.  If  I  had  been  here,  I  would 
not  have  permitted  it.  If  I  had  to  give 
you  a  yes  or  no  about  this  being  a  per¬ 
sonal  thing,  I  would  say  yes.  It  could 
be  interpreted  as  a  movement  against 
freedom  of  the  press.” 

Earlier,  however,  the  mayor  told  the 
Item  that  the  inspection  procedure  was 
out  of  the  ordinary,  but  commended 
the  village  officials  for  what  he  thought 
was  a  positive  effort  toward  “building 
inspection.” 

The  Item  has  taken  no  editorial  stand 
about  the  weekly  since  its  photographer 
was  the  alleged  victim.  Alfred  Lowry, 
managing  editor,  told  E&P. 

Meanwhile,  Abel  is  awaiting  a  deci¬ 
sion  expected  this  month  on  a  change  of 
venue  before  making  any  other  legal 
moves. 
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BENEFIT  FROM  OUR  VAST 
NEWSPAPER  AUDIENCE 


Classified  Advertising 


FEATURES  AVAILABLE 


BICENTENNIAL 

BICENTENNIAL  FEATURES— Revolu¬ 
tion's  little-known  facts,  personalities 
and  more.  Experienced  newsman  sell¬ 
ing  exclusive  rights  in  100-mile  radius 
YOur  city.  Low  price.  Why  run  same 
wire  stories  competition  will  use? 
Series  running  now  to  July  4,  I97&. 
For  schedule  of  stories,  lengths^  price, 
write  Box  313,  Editor  &  Publisher. 

Touc^norT 

NSIDE  THE  SCHOOLS."  750-word 
weekly  consumer-advocate  column  by 
a  practicing  school  administrator. 
$12.00  per  month.  Free  samples.  Box 
414,  Editor  &  Publisher. 

'entert^ment 


QUIZZES 

TRIVIA  QUIZ;  Check  Your  Knowledge 
In  major  newspapers.  Donald  Salti, 
4007  Connecticut  Ave.,  Washington, 
D.C.  20008. 


SELF  IMPROVEMENT 


"IN  TIMES  LIKE  THESE,"  people 
need  inspiration;  they  need  reason 
I  and  understanding.  They  need  freedom 
'  from  old  fears  and  know-how  to  cope 
I  with  new  realities.  Minister/ journalist/ 
counsellor  writes  unique  weekly  column 
(700-I-).  Request  samples.  INCENTIVE, 
117-3?  141  St.,  Jamaica,  N.Y.  11436. 


SUMMER  JOBS 


WEEKLY-DAILY  EDITORS:  Hollywood,  .... 

Broadway,  Washington,  European  and  GUIDE  to  timely  and  much  needed 
television  reporting  staff  available  by  information  for  parents  end  kids.  Run 
subscribing  to  one  weekly  Informative  **  complete  item  or  in  sections: 
item-type  column  currently  being  pub-  cemps,  government  |obs.  etc.  For 
lished.  Samples  available.  Box  300,  i  «mple  and  co^  write  Dr  Steven  E 


Editor  &  Publisher. 

'gardening 

JOIN  THe'^GARDENING^OOMI  Ex¬ 
clusive  photo-powered  weekly.  Walter 
Masson,  Box  66,  Needham,  Mass,  j 
02l?2. 

NEW  LOW  RATES  for  best  read  gar¬ 
dening  column  in  America.  "Backyard 
Gardener" — 1 ,600  000  circulation — now 
only  $5.50  per  column,  weekly  or  twice 
weekly.  Start  your  readership  "grow¬ 
ing."  Box  363,  Editor  &  Publisher. 

Iaedicauscience 

MONTHLY  DIGEST  of  topics  at  fore¬ 
front  of  biomedical  research  by  pro¬ 
fessional.  Low  price.  Capitalize  on 
increasing  reader  interest  in  this 
heavily  funded  research  area.  Box  400, 
Editor  &  Publisher. 

MAN  AND  MEDICINE-700  words 
weekly  on  medical  and  paramedical 
topics — now  available  directly  from 
Doctor  Polk,  300  Half  Mile  Rd.  Rad 
Bank,  N  J.  07701. 

'puzzles 


Goodman,  P.  O.  Box  370-N,  Somer¬ 
ville,  N.J.  08876. 


WEEKLY  FEATURES 


WEEKLY  COLUMN  presents  readers 
with  practical  ideas  on  becoming 
more  self-sufficient.  Saving  money,  an 
ergy  conservation,  environmental  pres 
arvation,  natural  living  and  more.  Full 
info,  samples  from  '^Here's  Another 
Way."  P.  O.  Box  14,  Irwin,  Pa.  15642 

PHOTO  READY.  80  column  inches  set 
to  spec.  Exchange  for  8"  advertising. 
Features:  Moneymaking,  Moneysaving, 
Alternate  Lifestyles.  Collecting  Trends, 
Practical  Environment,  Ecology,  Re 
cycling  and  Conservation  ideas. 
Health  notes,  cartoons,  photos,  illus 
trations.  humor  and  many  others 
FREE  samples.  Maverick  Publications 
Box  243,  Bend.  Oreg.  97701.  Ph:  (503) 
382-6978. 

FUNNY  OFFSET  CARTOON  PANEL. 
Outdoor  type  for  family  reading. 
FREE  SAMPLES.  SIERRA  FEATURES. 
P.  O,  Box  740,  Grass  Valley,  Calif. 
95945. 


FOR  ONLY  $100  you  can  receive  a 
year's  supply  of  2  features.  ZOOIYAKS 
BIBLE/CROSTIC — A  weekly,  camera  j  — an  Astrological  comic  strip  and 
ready,  illustrated  religious  puzzle.  WHO  'ZIT — a  celebrity  panel  quiz. 
Samples.  Ray  Helle  Features,  P.O.  '  (52  each).  Samples.  P.  O.  Box  8643 
Box  10399,  St.  Petersburg,  Fla.  33733.  ^  Philadelphia,  Pa.  I9I3S. 


ANNOUNCEMENTS 

BUSINESSOPPORTVNITIES 

RADIO  BROADCASTING  COMPANY 
needs  equity  capital  to  acquire  three 
additional  stations.  $300,000  minimum 
investment  in  Limited  Partnership. 
Excellent  tax  shelter  program  with 
large  capital  gains  potential.  Con¬ 
tact  Ron  Curtis.  O'Hare  Plaza,  5725 
East  River  Road.  Chicago,  III.  60631 
or  call  (312)  693-6171. 


ANNOUNCEMENTS 
BUSINESS^PPORTUNITIES 

EDITORIAL/PR  BUSINESS  tor  sale: 
Opportunity  for  hard-working  editor/ 
researcher/manager  or  for  organiza¬ 
tion  wishing  to  diversify.  Staff  of  9 
provides  service  to  corporate  PR  de¬ 
partments  nationwide  from  ESP  Area 
2.  Gross  $150,000,  excellent  future; 
owner  wishes  to  retire.  Box  409, 
Editor  S  Publisher. 


r 


LAST  CALL  TO  MAKE  A  FAST  CALL 

to  place  your  ad  in  our  special  April  5  ANPA  issue 

Here's  the  magic  number: 

(212)  752-7053 
E  &  P  CLASSIFIEDS 


ANNOUNCEMENTS 

newspaperI^ppraisers 


APPRAISALS  FOR  ESTATE  TAX.  part¬ 
nership.  loan,  depreciation  and  in¬ 

surance  purposes.  Sensible  fees.  Bro¬ 
chure.  Marion  R.  Krehbiel,  Box  88, 

Norton,  Kans.  6765A  or  Robert  N. 

Bolitho.  Box  7133.  Shawnee  Mission, 

Kans.  66207. 


NEWSPAPER  BROKERS 


BILL  MAHHEW  COMPANY 
Conducts  professional,  confidential  ne¬ 
gotiations  for  sale  and  purchase  of 
highest  quality  daily  and  weekly  news¬ 
papers  in  the  country.  Before  you  con¬ 
sider  sale  or  purchase  of  a  property, 
you  should  call  (813)  446-0871  day¬ 
time;  (813)  733-8053  nights:  or  write 
Box  3364.  Clearwater  Beach,  Florida 
33515.  No  obligation,  of  course. 

IT'S  NOT  THE  DOWN  PAYMENT 
that  buys  the  newspaper — it's  the  per¬ 
sonality  and  ability  of  the  buyer.  This 
is  why  we  insist  on  personal  contact 
selling. 

LEN  FEIGHNER  AGENCY 
Box  189.  Mount  Pleasant,  Mich.  48858 

CONFIDENTIAL  NEGOTIATIONS 
for  purchase  and  sale  of 
Daily  NEWSPAPERS  Weekly 
W.  B.  GRIMES  B  Co. 

National  Press  Building 
Washington,  D.C.  20045 
(202)  NAtional  8-1133 

JOSEPH  A.  SNYDER 
Newspaper  Broker 
404  N.  Westwood  Ave., 

Lindsay,  Cal.  93247  (209)  562-2578 

KREHBIEL-BOLITHO 
Newspaper  Service,  Inc. 
Newspaper  Sales,  Appraisals, 
Consultations 

(IVe  handle  different  properties,  all 
types,  from  our  two  offices.) 
MARION  R.  KREHBIEL,  "Norton  Of¬ 
fice,"  P.  O.  Box  88,  Norton,  Kans. 
67654,  Office  phone  (913)  927-3407. 
ROBERT  N.  BOLITHO,  "Kansas  City 
Office,"  P.  O.  Box  7133  Shawnee 
Mission,  Kans.  66207.  Office  (913)  236- 
5280;  Res.  (913)  381-6815. 


ANNOUNCEMENTS 
NEWSPAPERSyOFTSALE 


TWO  WEEKLIES  FOR  SALE 
In  adjoining  county  seats,  with  a  com¬ 
bined  circulation  of  4100.  Located  in 
the  heart  of  Idaho's  choicest  farm 
and  recreation  land.  Low  down  pey- 
ment  and  terms  available.  Fully 
equipped  job  shop  may  be  included. 
Principals  only,  please.  Box  348,  Edi¬ 
tor  &  Publisher. 


NEWSPAPERS  WANTED 


ZONE  9  WEEKLY  wanted  by  experi¬ 
enced,  well  financed  newsman.  Box 
797,  Sebastopol,  Calif.  95472. 

WE  HAVE  QUALIFIED  BUYERS  for 
dailies  and  large  weeklies.  Information 
strictly  confidential. 

DIXIE  NEWSPAPERS,  INC. 

P.  O.  Box  490,  Gadsden,  Ala.  35902 
Ph.  (205)  546-3356 

If  you  want  TOP  DOLLAR  for  your 
newspaper,  contact  The  Newsmedia 
Company,  newspaper  management 
consultant  and  media  brokers,  James 
E.  Hickey  Jr.,  P.  O.  Box  12195,  North- 
side  Station,  Atlanta,  Ga.  30305. 


EQUIPMENT  &  SUPPLIES 
COMPOSnVG^ROOM^ 


HEADLINER  820  in  excellent  operat¬ 
ing  condition,  25  typemasters  and 
custom  designed  wooden  cabinet. 
$1000.  (315  )  476-3143,  K.  Simon,  Syra¬ 
cuse  New  Times,  P.  O.  Box  95,  Syra¬ 
cuse,  N.Y.  13210. 

JUSTOWRITERS  —  COMPUGRAPHIC 
All  models.  Service  provided  by  man¬ 
ufacturer.  FHN  Business  Products, 
Church  Rd.,  Mt.  Laurel.  N.J.  08057. 
(609)  235-7614. 


Negotiations  for  sales,  purchasing,  ap¬ 
praising  of  newspapers  our  business. 
CLARENCE  W.  TABS  t  ASSOC., 
6614  Rutgers  Street 
Houston.  %xas  77005 
Ph.  (713)  664-9414 

SYD  S.  GOULD  ASSOCIATES 
"the  broker  with  instant  buyers" 
SALES.  SERVICE.  MANAGEMENT 
5464  Government  Blvd. 

Mobile.  Ala.  (205  )  666-0893 

PRESERVE  UTMOST  SECURITY  and 
avoid  haggling  in  your  newspaper  sale. 
Newspaper  Service  Co..  Inc..  P.  O. 
Dr.  12428,  Panama  City,  Fla.  32401. 


NEWSPAPERS  FOR  SALE 

YOU'D  BE  CRAZY  to  buy  my  Zone  4 
weekly  unless  you're  a  good  adman. 
You'd  be  crazy  not  to  if  you  are.  Nets 
$I8M  on  $40M  gross.  Potential  $I00M 
gross.  Box  336,  Editor  &  Publisher. 


WIDE  RANGE  Super  Quick  photo¬ 
typesetter  with  Linofilm  keyboards, 

'  $3500.  Machine  running  every  day 
producing  small  daily  newspaper. 
Price  includes  all  grids,  large  supply 
of  spare  parts.  Contact  Budd  Loesch, 
Daily  News.  Ketchikan,  Alaska  99901. 

:  Ph:  (907)  225-3157. 

f  FACTORY  RECONDITIONED 
COMPUWRITER  I 
AVAILABLE  NOW 

!  A  limited  supply  of  these  Compu- 
graphic  factory  reconditioned  ma¬ 
chines  which  include  installation,  war- 
!  ranty  and  training  available  at  con- 
^  siderable  savings, 
j  For  further  information  contact: 

I  Inland  Newspaper  Machinery  Corp. 

'  105th  &  Santa  Fe  Drive 

P.  O  Box  5487 

I  Lenexa,  Kansas  66215 

(913)  492-9050 


OHIO  WEEKLY,  Greater  Cincinnati, 
second-class  mailed  legal  newspaper 
serving  highest  per-capita  income 
area  in  Hamilton  County.  Potential 
$20M  tset  on  $50,000  gross.  Owner  has 
other  interests.  Must  sell  by  April  I. 
Asking  $19,500  cash.  Box  398,  Editor 
&  Publisher. 


BACHER  ruling  and  layout  Litho  light 
table,  48’'x64",  never  used.  Complete 
with  parts  and  accessories,  operates 
on  220/1/60.  Price  $2000.  Call  (215) 
643-0500,  Bill  Guenst. 


ENGRAVING 


FOR  SALE — I  Chemco  Marathon  Cam¬ 
era  with  Automatic  Transport  and 
LogE  24  Processor,  1-300  liter  Tasope 
etcher,  2-200  liter  DM48  Master  etch¬ 
ers,  I  Ball  presensitized  Plate  devel¬ 
oper,  I  Vandercook  219  Proof  Press, 
I  Royle  Plate  router,  all  available 
by  June  1st.  Contact  Geoffrey  Gill, 
Purchasing  Director,  Fort  Lauderdale 
News,  Fort  Lauderdale,  Florida  33302. 
(305)  527-4311. 
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CLASSIFIED  ADVERTISING  RATES 


EQUIPMENT  &  SUPPLIES 


EQUIPMENT  &  SUPPLIES 

'pressesITmachine^ 


POSITIONS  WANTED 

(fayobfa  wIM  order) 

4-w(eks  . .  .$1.25  per  line,  per  issue 
3-weeks  . .  .$1.35  per  line,  per  issue 
2-weeks  . .  .$1.45  per  line,  per  issue 
1-week  _ $1.55  per  line. 


OTHER  CLASSIFICATIONS 

IRemlHanet  should  accompany 
copy  unless  credit  has  been  es¬ 
tablished!. 

4-weeks  . $1.80  per  line,  per  issue 

3-weeks  . $1.90  per  line,  per  issue 

2-weeks  . $2.00  per  line,  per  issue 

1-week . $2,10  per  line. 


Count  5  aver3oe  words  per  line  or  36  characters  and/or  spaces 
3  lines  minimum  (no  abbreviations) 

Add  504  per  insertion  (or  box  service  and  count  as  an  additional  line  in 
your  copy. 

Air-mail  service  on  box  numbers  also  available  at  $1.00  extra. 


DISPLAY  CLASSIFIED 

The  use  of  borders,  boldface  type,  tuts  or  other  decorations,  changes  your 
classified  ad  to  display.  The  rate  for  display  classified  is  $3.95  per  agate 
line— $55.30  per  column  Inch  minimum  space. 

Claiiiflod  Contract  Ratos  Avallablo  On  Request 

WEEKLY  CLOSING  TIME 
Tuesday,  4:30  PIvI  New  York  Time 

Box  numbers,  mailed  each  day  as  they  are  received,  are  valid  for  1  year. 

Editor  &  Publisher 

850  Third  Ave.,  N.Y.,  N.Y.  10022  (212)  752-7050 


i  CUTLER-HAMMER— 

Mark  II  Newspaper  Counter  Stacker 
i  Serial  #80F340387 

I  Volts — 220/440,  3  or  4  wire,  3  phase 
'  iO  cycles  | 

[  Weight:  2,875  lbs. 

Counting  Section  —  700  lbs. 

Output  Conveyor  —  200  lbs. 

TOTAL  3,775  lbs. 

Air— 80-125  PSI 

Maximum  Air  Consumption — 60  cu.  ft.  i 
per  minute 

Berwyn  M.  Blessing,  Production  Dir,  ; 
Columbia  Newspapers  Inc.  i 

P.  O.  Box  1333 

I  Columbia.  S.C.  29202 

Ph:  (803)  771-6161  I 

SIGNODE  KW  WIRE  TYRE  with  Cut-  I 
ler  Hammer  folder.  Box  430,  Editor  &  ! 
Publisher.  I 


MISCELLANEOUS 


COMPOSING  AND  STEREOTYPE  hot 
metal  equipment  for  sale,  plus  some 
engraving  equipment.  Can  be  seen  in 
operation  daily  and  will  be  available 
about  May  I.  For  complete  list  con¬ 
tact  Geoffrey  Gill,  Purchasing  Direc¬ 
tor,  Fort  Lauderdale  News,  Fort  Lau¬ 
derdale,  Fla.  33302.  (305)  527-4311. 


NEWSPRINT 


I  CLASSIFIED  ADVERTISING  | 
I  Order  Blank  | 

1  Name  _  _  _  ^  | 

1  Address  _  _  _ | 

1  City _ _ State _ _ Zip _  _  J 

S  Phone _  g 

1  Authorized  by _ 1 

g  Classification  B 

1  Copy _  i 


NEWSPRINT  AVAILABLE  reasonable 
price.  Southeastern  U.S.  box  333,  Edi¬ 
tor  S  Publisher. 


ROLLS  ALL  SIZES— BEHRENS  Pulp 
A  Paper  Corp.,  1896  Westwood  Blvd., 
Lot  Angeles.  Cal.  90025.  (213)  474-6525. 


IMMEDIATE  manufacture  and  delivery 
your  size  rolls.  Harco  Inc.,  The  Benson, 
Jenkintown,  Pa.  19046.  (215)  242-5300. 

30  LB.  SNOWFLAKE  NEWSPRINT,  44 
tons — 34"  wide.  Tenakill  Associates, 
208  Huyler  St..  South  Hackensack,  N.J. 
07606.  (201)  487-7717. 


PERFORATOR  TAPE 


NOW  STATIC-FREE  perf  tapes  at  our 
same  prices — lowest  in  U.S.A.  All 
colors.  Top  quality. 

Call  or  torite: 

PORTAGE  (216)  929-4455 
Box  5500,  Akron,  Ohio  44313 

^TRESsirXMACH/NiRy^ 


I  8  CASES  (400  Sheets)  Dow-Precoated 
I  Magnesium  Metal  .040  x  23"  x  32". 

Contact  Larry  Barr,  Production  Man- 
I  ager,  Fort  Wayne  Newspapers  Inc., 
;  600  West  Main  St.,  Fort  Wayne,  Ind. 
'  46802.  (219)  743-0111. 


ADD-ON  UNITS  for  V-I5A,  Newsking. 
Colorking,  Community  presses.  Avail¬ 
able  now.  O.N.E.,  1761  Tully  Circle 
N.E..  Atlanta.  Ga.  30329.  (404)  321- 
3992. 


1 -  -  -  _ m  1  4  UNIT  GOSS  SUBURBAN,  serial 

g  g  I  itTK,  with  folder  and  folder,  30hp 

g  =  I  motor  and  Fincor  electrical  drive,  $55,- 

g  -  -  -  .  -  ^ - -  -  g  1  000  .  2  unit  Suburban  press,  serial 

g  =  1  <^911.  with  folder  and  '/i  folder,  20 

m  g  I  hp  motor  and  Fincor  electrical  drive. 

g -  =  1  $30,000.  Or  will  sell  as  6  units  with  2 

s  g  folders  for  $70,000.  Available  approxi- 

9  m  mately  90  days.  Call  Hal  Trumbull, 

m  — -  - - - — -  s  (206)  255-1777.  Production  Co..  4232 

g  g  Jones  Ave.  N.E.,  Renton,  Wash.  98055. 


3 _ _ _ 

g  □  Assign  a  box  number  and  mail  my  replies  daily 

§ 

H  To  Run: _ _ Weeks  _  _ Till  Forbidden 

I  Please  indicate  exact  classification  in  which  ad  is  to  appear 

I  Mail  to:  EDITOR  &  PUBLISHER  •  850  Third  Ave.  •  New  York,  N.Y.  10022 


To  answer  box  number  ads  in 

EDITOR  &  PUBLISHER 

Address  your  reply  to  the  box 
numbers  given  in  the  ad,  c/o 
Editor  &  Publisher,  850  Third 
Avenue,  New  York.  N.Y.  10022. 
Please  be  selective  in  the  number 
of  clips  submitted  in  response  to 
an  ad.  Include  only  material  which 
can  be  forwarded  in  a  large 
manila  envelope. 


EXPANSION  STOPPED  by  recession. 
We  offer  one  add-on  unit  and  in-line 
roll  stand  for  ATF  News  King.  Still 
in  factory  crate.  Manufactured  De¬ 
cember  1974.  Save  a  bundle  from  list 
price.  Box  353,  Editor  &  Publisher. 

EXCELLENT  2-UNIT  GOSS  COMMU¬ 
NITY.  LOW  MILEAGE.  BOX  427, 
EDITOR  &  PUBLISHER. 


GOSS  SUBURBAN  6  units.  1968 
Goss  Urbanite  5  unit  press,  1971 
Goss  Urbanite  add-on  units 
Goss  Metro  4  units,  1968 
Cottrell  V-15  presses  and  units 
Fairchild  Colorking  5  units,  1968 
Fairchild  Newsking  4  units,  1966 
MACHINERY  WANTED— We  will  pur¬ 
chase  used  Web  machinery  and  allied 
equipment  for  cash. 

IPFC  INC 

401  N.  Leavitt  Street 
Chicago,  Illinois  60612 
Phone:  (312)  738-1200 


48-PAGE  WEB  OFFSET 
6-UNIT  SINGLE  WIDTH 
SEMI-CYLINDRICAL 
TWO  YEAR  OLD  CUSTOM  PRESS 
22%"  Cutoff 

Six  8-page  printing  units. 

One  halt-page  heavy  duty  folder  with 
balloon  former. 

Two  4-position  roll  stands  with  PIV 
controls  for  six  webs. 

Each  unit  complete  with  Korthe  Web 
Break  Detectors  and  sheet  severing 
devices. 

Twinned  75hp  Fincor  Press  Drives 

Under  folder  lead. 

Console  controls  and  power  compen¬ 
sators. 

Baldwin  water  leveling  devices,  com¬ 
plete  with  Automix  system. 

Two  units  equipped  with  S-wrap  for 
color  flexibility. 

Geared  speed;  32,000  papers  per  hour 
when  running  straight. 

Press  may  be  seen  on  edition. 

Available  soon. 

Located  Galveston,  Texas 

Priced  at  less  than  50%  of  comparable 

equipment  purchased  new. 

For  further  information  contact: 
INLAND  NEWSPAPER 
MACHINERY  CORP. 

P.  O.  Box  5487 
105th  &  Santa  Fe  Drive 
Lenexa.  Kansas  66215 
(913)  492-9050 


COTTRELL  V-I5A  upper  former  half 
fold.  Call  Rockland  Leader  Printing, 
(914)  623-6214,  Nanuet,  N.Y. 


WANTED  TO  BUY 


WEEKLY  on  Long  Island  wants  to 
print  its  own  papers,  looking  for  a 
News  King  or  Goss  Community.  Box 
402,  Editor  &  Publisher. 


WANTED:  A  used  Graphic  Electronics 
Photo-Lathe.  F.  L.  Greenway.  196— 14th 
St  N.W.,  Atlanta.  Ga.  30318.  (404) 
873-3257. 


WOULD  LIKE  to  purchase  good  quar¬ 
ter  folder-stitcher,  with  3  knife  trim¬ 
mer.  Must  see  in  operation.  Box  350, 
Editor  &  Publisher. 


USED  GRAPHIC  ELECTRONICS  PHO¬ 
TO-LATHE.  Top  prices  paid.  Call  Mr. 
Levous,  (305)  754-3233.  45  N.E.  54th 
St.,  Miami.  Fla.  33137. 


2-UNIT  1964-66  NEWS  KING  web 
press  suitable  for  weekly  newspaper. 
Reasonable  price.  Write  James  Hunt, 
News-Chronicle,  Box  158,  Two  Harbors, 
Minn.  56616. 


INDUSTRY  SERVICES 

TressTngineering 

&  INSTALLATIONS 


i  PRESS  INSTALLATIONS,  rigging  en- 
!  gineering  modifications,  rebuilding 
I  and  removal.  Single  width  to  4  plate 
I  wide.  Bramble  Professional  Press  En¬ 
gineering,  8512  Everett,  Raytown,  Mo. 
'  64138.  (816)  358-1943. 
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HELP  WANTED 

'cmcuLAnoif 


HELP  WANTED 

'^'editorial^ 


Help 

Wented... 


ACADEMIC 


NEW  MEXICO  STATE  UNIVERSITY, 
an  Equal  Opportunity  Employer,  seeks 
MA  or  PhD  with  strong  professional 
and  teaching  experience  in  newspa- 
er  editing  or  broadcast  iournalism. 
end  resume  to  Dr.  Frank  Hash.  Box 
3J,  New  Mexico  State  U.,  Las  Cruces, 
N.M  88003. 


ASSISTANT  .PROFESSOR  of  Mass 
Media,  Program  Director.  Teach  gen¬ 
eral  mass  media,  print  newswriting, 
public  relations,  reporting,  editing, 
mass  media  law,  feature  and  editori¬ 
al  writing.  MA  required;  PhD  pre¬ 
ferred.  Professional  experience  and 
background  _  for  teaching  above 
courses  required.  Administrative  ex¬ 
perience  desired.  Submit  letter  of 
application,  vitae  and  references  by 
April  10,  1975,  to  Dr.  John  8.  Hous- 
ley.  Dean  of  Arts  and  Humanities, 
Central  Washington  State  College, 
Ellensburg,  Wash.  98926.  Equal  Op¬ 
portunity/Affirmative  Action  Employer. 

MIDDLE  TENNESSEE  STATE  UNIVER¬ 
SITY  invites  applications  for  a  faculty 
position  in  the  Department  of  Mass 
Communications  to  begin  August  I, 
1975.  Qualifications  include  an  earned 
doctorate  in  print  communications,  5 
years  of  professional  experience,  and 
experience  as  an  advisor  to  student 
newspapers  or  other  student  publica¬ 
tions.  Rank  and  salary  open.  Appli¬ 
cants  are  asked  to  send  resumes  to 
Dr.  Edward  M.  Kimbrell,  Chairman, 
Department  of  Mass  Communications. 
MTSU,  Box  51,  Murfreesboro,  Tenn- 
37130.  MTSU  is  an  Equal  Opporfunity/ 
Affirmative  Action  Employer. 
ASSISTANT  PROFESSOR  to  teach  Law 
of  the  Press.  Journalistic  Writing, 
other  courses.  Specialization  in  any 
medium  acceptable.  2-year  appoint¬ 
ment.  PhD  and/or  professional  ex¬ 
perience  with  Masters  degree  re¬ 
quired.  Salary  $13,000  for  academic 
year  (9  months).  An  Equal  Oppor¬ 
tunity/ Affirmative  Action  Employer. 
Send  resume  by  April  7,  1975  to  Dean 
School  of  Journalism,  University  of 
Oregon,  Eugene,  Oregon  97403 

NEWS-EDITORIAL.  Reporting,  news 
writing  and  editing  instructor.  Strong 
professional  background  and  some 
teaching  experience.  PhD  preferred; 
MA  required.  An  Affirmative  Action 
Equal  Opportunity  Employer.  Send 
resume  to  Dean  or  Liberal  Arts.  Uni¬ 
versity  of  Texas  at  El  Paso.  El  Paso, 
Texas  79968. _ _ 

TWO  ASSISTANT  PROFESSORS  to 
teach  telecommunications/film  pro¬ 
duction,  writing  and  theory  courses. 
PhD  or  near  and  media  experience  re¬ 
quired.  Write:  Dr.  George  Mastroianni, 
Dept,  of  Communications.  California 
State  University,  Fullerton.  Calif. 
92634.  An  Equal  Opportunity  Employer. 

NEW  MEXICO  STATE  UNIVERSITY, 
an  Affirmative  Action  Employer,  seeks 
Director  of  Information  Services.  Re- 
college  degree,  management 
ability,  and  professional  experience 
in  university  public  relations,  news 
dissemination  printing  supervision 
and  publication  techniques.  Submit 
letter  of  application  and  comprehen¬ 
sive  resume  before  May  I,  1975  to 
Mr.  Steele  Jones,  advisory  committee 
chairman.  Box  3590.  New  Mexico 
State  University,  Las  Cruces  N.M. 
88003 _ _ _ _ 

PUBLICATIONS  DIRECTOR 
To  direct  university  publications  office 
which  is  responsible  for  designing, 
editing  and  processing  a  wide  variety 
of  university,  research  and  extension 
publications  (including  agriculture- 
related).^  Responsibilities  include  ef¬ 
fective  liaison  with  in-house  printing 
plant.  Publications  staff  includes  de¬ 
sign  and  art  capabilities.  Bachelor's 
degree  plus  6  years  related  experience 
including  3  years  in  supervisory  and 
leadership  role.  Liberal  frinne  bene¬ 
fits.  Salary  range:  $13, 128-$I7'.900.  Po¬ 
sition  available  May  16,  1975.  Send 
resume  to  Personnel  Office  VP|  &  SU, 
Blacksburg.  Va.  24061.  An  Equal  Op¬ 
portunity/Affirmative  Action  Em¬ 
ployer. 

EDITOR  &  PUBLISH 


JOURNALISM:  I  associate  professor; 

1  assistant  or  instructor.  Advanced 
degree  and  teaching  plus  professional 
experience  desired.  Specialization  in 

2  or  more  of  the  following:  general 
writing,  investigative  reporting,  news¬ 
paper  or  magazine  skills,  media  con¬ 
cepts  and  history,  advertising,  public 
relations,  broadcasting.  Send  resume 
and  recommendations  to  Dr.  C.  Gart¬ 
ner,  Chairman,  Division  of  Arts  and 
Letters,  The  College  of  White  Plains, 
White  Plains,  N-Y.  10603. 


THE  UNIVERSITY  OF  KENTUCKY  De¬ 
partment  of  Journalism  is  seeking  a 
faculty  member  with  substantial  news 
experience  in  a  regular  academic  po¬ 
sition  not  requiring  PhD  or  scholarly 
publish'ngs,  instead  professional  stand¬ 
ing  and  experience  (10  years  or  so) 
and  dedication  to  teaching  reporting/ 
editing,  beginning  and  advanced.  Sal¬ 
ary  commensurate  with  experience.  The 
University  of  Kentucky  is  an  Equal  Op¬ 
portunity/Affirmative  Action  Employer. 
Write  Bruce  H.  Westley,  Chairman, 
Lexington,  Ky.  40506. 


DIRECTOR,  Office  of  University  Re¬ 
lations.  Qualifications  include  admin¬ 
istrative  capabilities  in  university  pub¬ 
lications  and  public  relations.  Eligi¬ 
bility  for  faculty  appointment  with 
appropriate  degree.  Salary  negotia¬ 
ble.  Application  and  resume  should 
be  sent  to  Richard  vonEnde,  Office  of 
the  Chancellor,  University  of  Kansas,  | 
Lawrence,  Kans.  66045  by  April  10, 
1975.  The  University  of  Kansas  is  an 
Equal  Opportunity  Employer. 

MARSHALL  UNIVERSITY  is  seeking  a 
faculty  parson  for  the  1975  fall  term 
to  teach  broadcast  new$  writing  and 
public  relations  or  adve'tising.  PhD 
preferred  but  consideration  will  be 
given  to  ABD  or  Master's  level  appli¬ 
cants.  Professional  experience  required. 
Rank  and  salary  commensurate  with 
qualifications  and  experience.  Equal 
Qpportunity/Affirmative  Action  Em¬ 
ployer.  Contact  Dr.  Deryl  R.  Learning, 
Chairman,  Marshall  University.  Hunt¬ 
ington,  W.Va.  25701. 


GENERAL  MANAGER  to  take  charge 
of  a  suburban  newspaper  group  lo¬ 
cated  in  the  western  suburbs  of  Chi¬ 
cago.  Write  expressing  your  expe¬ 
rience  in  classified  development,  dis¬ 
play  sales  training  and  circulation 
promotion.  Lee  Hagman.  Pioneer 
Press  Inc.  1232  Central  Ave..  Wil¬ 

mette.  III.  60091. 

ADMINISTRATIVE  OFFICER  for  Phila¬ 
delphia  local  of  The  Newspaper 
Guild.  Tough,  challenging  position  in 
local  with  growth  potential.  Top  sal¬ 
ary  and  benefits.  Negotiating  expe¬ 
rience  essential.  Write  Philadelphia 

Newspaper  Guild.  314  N.  Broad  St., 
Philadelphia,  Pa.  19102. 

MAKE  YOUR  OWN  JOB— Manager 
to  help  start  new  TV  program  maga¬ 
zine,  New  York  area.  Planning  im¬ 

portant — financing,  marketing,  etc. 
Must  have  own  income  until  mag¬ 

azine  gets  off  the  ground.  Box  404, 
Editor  &  Publisher. 


CIRCULATION 

HOME  DELIVERY  SUPERVISOR 
Home  Delivery  Supervisor  for  a  large 
metropolitan  Northern  California 
newspaper.  Looking  for  an  aggressive 
Home  Delivery  Supervisor  capable  of 
developing  and  implementing  District 
Advisors,  carrier  sales  and  service 
programs.  Applicants  should  have 
solid  experience  in  newspaper  circu¬ 
lation  procedures  and  the  ability  to 
motivate  personnel  in  a  union  en¬ 
vironment.  Excellent  starting  salary 
and  benefits.  Send  resume  to  Box 
407,  Editor  &  Publisher. 


CIRCULATION  MANAGER  for  Chi¬ 
cago  Northwest  Suburban  weekly 
chain.  Must  have  thorough  knowledge 
of  all  phases  of  circulation  work. 
Send  detailed  resume  stating  past 
experience  and  salary  requirements  in 
confidence  to  Shepherd  Publications, 
P.O.  Box  9,  Palatine,  III.  60067. 

R  for  March  22,  1975 


SERVE  CIRCULATORS 
Call  on  circulation  managers  in  llli- 
nois-lndiana-southern  Michigan  as  rep¬ 
resentative  of  industry's  leading  in¬ 
surance  firm.  Must  have  circulation 
knowledge,  the  wish  to  work,  ability 
to  sell.  Write  in  confidence  to  Box 
379.  Editor  &  Publisher. 


CLASSIFIED  ADVERTISING 

CLASSIFIED 
AD  MANAGER 

For  Major  Southwest  Market 
We're  planning  electronic  change-over 
and  new  phone  operation.  Need  ex¬ 
perienced  person  to  provide  input  and 
continuing  management  skills.  Excel¬ 
lent  market,  good  living,  fine  schools. 
Box  325.  Editor  &  Publisher. 


DISPLAY  ADVERTISING 


ADVERTISING  SALESMAN— Creative, 
aggressive,  sincere  shirt-sleeve  pro¬ 
ducer  with  minimum  3  years  experi¬ 
ence.  Must  be  strong  on  promotion, 
ideas,  layouts  and  sales.  Opportunity 
to  advance  to  Advertising  Director. 
Write  John  Gibson,  Delta  Democrat 
Times.  Greenville.  Miss. 

COME  INTO  THE  SUN  WITH  THE 
SUN-JOURNAL.  Florida's  only  3  times 
a  week  paper  needs  an  ad  manager 
and  an  ad  salesman.  Ad  manager 
should  have  experience  in  contacting 
major  retail  accounts.  Will  supervise 
both  display  and  classified  sales.  We 
are  part  of  growing  group  so  rapid 
advancement  is  in  the  cards.  Sales 
person  can  be  beginner,  but  should 
i  know  layout  and  have  sales  ability. 

I  Good  starting  salary  plus  commission 
based  on  performance.  Contact  Gen- 
I  eral  Manager.  Sun-Journal,  Box  218, 
I  Brooksville,  Fla.  33512. 


ADVERTISING  MANAGER  for  sub¬ 
urban  newspaper  group  in  Zone  3. 
Must  be  top  salesman  and  have  abil¬ 
ity  to  direct  staff  of  6  and  eventually 
take  over  all  management.  Replies 
confidential.  Box  392,  Editor  & 
Publisher. 


ADVERTISING  DIRECTOR 
50,000  circulation.  Area  2,  daily  needs 
a  real  pro  to  produce  sales  and 
MANAGE  the  department.  Must  be 
skilled  in  motivating  and  training, 
and  be  result  oriented.  One  news¬ 
paper  market  with  competition  near¬ 
by.  Generous  salary  with  incentive 
for  results.  Organization  is  providing 
excellent  editorial  product  and  cir¬ 
culation  effort  to  help  you  succeed. 
Part  of  expanding  group.  Answer  in 
confidence.  Box  388,  Editor  &  Publisher. 


EXPERIENCED  weekly  ad  manager 
needed  by  experienced  weekly  chain 
for  new  weekly  starting  April  in  state 
capital.  Zone  2.  Also  ad  sales  rep 
opening.  Box  349.  Editor  &  Publisher. 


ONE  OF  THE  FASTEST  GROWING 
ADVERTISING  PAPERS  IN  THE  UNITED 
STATES  is  looking  for  a  Display 
Advertising  Salesman  with  proven  ex¬ 
perience  in  selling  major  accounts. 
The  Dollar  Saver  has  a  weekly  circu¬ 
lation  of  187.500.  Home  delivery  is 
certified  by  Certified  Audit  of  Cir¬ 
culation.  Applicants  should  send  com¬ 
plete  resume,  including  salary  history, 
to  Carl  W.  Fricke.  Publisher,  37428 
Centralmont  Place,  Fremont.  Calif. 
94536.  Or  call  (415)  792-4052.  All 
applications  will  be  confidential. 


RETAIL  SALESMAN  to  work  with  4 
salespersons.  Diverse  account  list. 
Salary  and  bonus  $12-13,000  and  bene¬ 
fits.  Modern  offset  plant.  Congenial 
staff.  Zone  8.  Box  352,  Editor  &  Pub¬ 
lisher. 


EXPERIENCED  ad  manager/salesper¬ 
son  to  head  up  ad  sales  staff  for 
central  Pennsylvania  weekly  located 
in  hunting  and  fishing  paradise.  Send 
complete  resume  with  salary  history 
to  Dana  L.  Kehr,  The  Citizen  Press, 
P.  O.  Box  1228,  Williamsport,  Pa. 
17701. 


REPORTER,  I  or  2  years  experience 
preferred  but  will  consider  recent  J- 
School  grad,  for  Anglo-Jewlsh  weekly. 
Resume,  samples  salary  des'red  first 
letter.  Box  366,  Editor  &  Publisher. 


COPY  DESKMAN— Good  heads,  lay¬ 
out,  moving  copy.  Nights.  Box  417, 
Editor  &  Publisher. 


MANAGING  EDITOR  position  avail¬ 
able  for  offset  PM  daily  (Monday- 
Saturday);  Belvidere  Daily  Republican 
in  northern  Illinois;  6000  circulation; 
5-man  news  staff  that  is  aggressive 
and  award-winner — in  a  competitive 
newspaper  market!  We  are  seeking  a 
person  who  has  3  to  5  years  experi¬ 
ence,  preferably  on  a  larger  paper  as 
copy  editor,  news  editor,  etc.,  with 
beat  experience  editing  experience 
and  experience  (and  sense  of  humor) 
in  directing  and  handling  staff  as 
well  as  public.  Someone  who  has  had 
training  under  a  critical  eye,  who 
has  learned  and  wants  to  take  on  full 
responsibility  for  news  operation — and 
put  the  experience  to  work  to  further 
develop  a  top-quality  newspaper  prod¬ 
uct.  nanning  and  budgeting  experi¬ 
ence  would  be  helpful.  We  are  seek¬ 
ing  someone  who  is  willing  to  dedi¬ 
cate  5  years  or  more  to  develop  what 
we  hope  is  the  best.  Fringes  include 
vacation,  hospitalization  insurance, 
profit  sharing  and  holidays.  Salary  is 
open  and  negotiable.  This  is  an  op¬ 
portunity  to  grow  and  help  this  news¬ 
paper  grow.  If  interested  please  write 
to  Patrick  B.  Mattison,  President  and 
Associate  Publisher,  giving  education, 
family  status  and  previous  job  experi¬ 
ence.  401  Whitney  Blvd.,  Belvidere, 
III.  61008. 


!  WRITING  BUSINESS  EDITOR  with 
business  reporting  and  management 
j  experience  to  direct  editorial  of  wide- 
i  ly  accepted,  rapidly  growing  local 
I  business  weekly  serving  large  metro- 
I  politan  area  in  Zone  2.  Unusual  ca¬ 
reer  opportunity  for  individual  who 
I  can  make  general  business  writing 
!  live.  Send  resume,  clips  and  com- 
I  pansation  requirement  to  Box  4056, 
Editor  &  Publisher. 


EDITORIAL  WRITER-The  position  of¬ 
fers  an  opportunity  to  write  for  an 
independent  Zone  5  newspaper  that 
has  won  a  number  of  awards  for  its 
editorials  and  editorial  pages.  A 
strong  interest  in  aggressively  digging 
into  local  issues  is  preferred.  Some 
layout  experience  desirable.  Send  res¬ 
ume  and  clips  or  pages  to  Box  380, 
Editor  &  Publisher. 


MANAGING  EDITOR 

Somewhere  there's  an  aggressive,  ca¬ 
pable,  mature  and  experienced  news¬ 
man  waiting  for  the  opportunity  to 
run  a  12-man  newsroom.  If  you  can 
help  me  produce  one  of  the  nation's 
top  16,000  dailies  and  do  the  right 
job  for  our  community,  then  let  me 
hear.  It's  a  challenging  job,  but  an 
interesting  one  for  the  right  person. 
Tell  me  all  about  yourself.  Write 
Wayne  Powell,  Publisher,  Evening  Sen- 
tinel,  Carlisle.  Pa.  17013. 


COMPANY  OF  THE  CROSS,  Episco¬ 
palian  religious  order,  is  recruiting 
new  members,  men  or  women,  married 
or  single,  for  desk/rewrite  staff  of  its 
new  western  Canadian  general  weekly 
news  magazines.  Company  members 
receive  as  pay  all  living  essentials  plus' 
a  small  cash  allowance.  Experience 
essential.  Write:  The  Minister  Com¬ 
pany  of  the  Cross,  11224  142  St.,  Ed¬ 
monton,  Alberta,  Canada. 


NEW  WEEKLY  in  state  capital  being 
started  by  established  weekly  chain 
in  Zone  2.  Openings  for  2  good  re¬ 
porter/photographers.  Box  347,  Edi- 
for  &  Publisher. 


BOOK  EDITOR,  experience  with  select¬ 
ing  books  for  review  and  book  clubs. 
State  experience,  salary  requires,  will¬ 
ingness  to  relocate  in  Midwest.  Reply 
Box  429.  Editor  &  Publisher. 


E&P  Cfossffieds — 

As  effective  In 
the  newspaper  community 
os  your  newspaper's  classlfleds 
are  In  your  communityl 
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AGGRESSIVE.  ENERGETIC  hard-work¬ 
ing  reporter  wanted  by  large  grow¬ 
ing  weekly  paper.  Growth  potential, 
experience  preferred.  Resume  must. 
Varied  beat.  8320  Third  Ave.,  Brook¬ 
lyn,  N.Y.  11209. 

FREE  PLACEMENT  SERVICE 
Daily  Newspapers 
Send  us  your  resume:  we  will  dupl'cate 
and  refer  it  on  current  iob  ocen'ngs. 
Full  range  of  editorial.  ad»e't  sina 
circulation  and  back  shop  jobs  us. ally 
available. 

New  England  Da  ly  Newspjce'  Assn. 
340  Main  S*  Room  527 
Worces'e-  Mass  IleOI 

LARGE  CC.N”'  St*'  Zo-e 

7  reecs  ea^e*  -ero-*'  5j  st  ci~- 
me-SL-a**  •  ~  ar  *>  a'c  «sr«-  e'ce 
W' -e  S;— *s  Cf  Saws  -a~C"'*  ca^o 
63-;v: 


ED  *CR  •!-  g-p-  -p  'c-**e-  Oh  o 
wees  s  G-cjc  *■'  ’a-  common 

se'se  -e»s  aro-oac*  Exre-ie'ce  pre- 
fe--ea  Se-o  -es.-e  c'  cs  and  com- 
pe'sa*e'  -eo-  ■*~f’  to  Box  40S, 
Efl  ‘or  1  P-ol's'e'. 

HOME  AND  GARDEN 
EOITOR./WRITER 

Maior  Northern  California  newspaper 
is  seeking  a  creative  and  experienced 
newspaper  feature  writer/editor.  Ap¬ 
plicants  should  have  background  in 
and  be  able  to  write  and  lay  out 
weekly  home  and  garden  section  fea¬ 
turing  home  furnishing,  interior  and 
exterior  design  of  homes,  landscap¬ 
ing  home  improvements,  gardening 
and  plants  of  all  kinds.  Must  be  able 
to  produce  reliable  copy,  conceive 
and  develop  story  and  picture  cover¬ 
age.  with  minimal  direction.  Send 
resume  and  copy  of  writing  samples 
to  Box  410,  Editor  &  Publisher. 


TAKE-CHARGE  EDITOR  4-paper 
southern  New  England  weekly  group. 
Successful  candidate  will  coach  and 
tutor  veteran  staff  or  build  new  one. 
Editorial  budget  .exceeds  .8140,000. 
Ideal  candidate  has  IS  or  more  years 
experience  with  consuming  commit¬ 
ment  to  excellence  in  community  jour¬ 
nalism.  Box  420,  Editor  &  Publisher. 

WANTED:  Competent,  imaginative 
and  experienced  women's  editor  by 
progressive  Midwest  daily.  Modern  of¬ 
fice,  advanced  electronic  news  opera¬ 
tion.  Write  or  phone  The  Daily  Journal. 
Kankakee,  III. 


PRESSROOM 


WORKING  FOREMAN  for  Zone  7 
weekly  newspaper  operation.  Must  be 
able  to  operate  rotary  offset  press, 
take  charge  of  job  shop  operation, 
both  offset  and  letterpress.  Excellent 
salary  and  commission.  All  employee 
benefits  paid  by  company.  Send 
complete  resume  and  references  to 
Box  403.  Editor  &  Publisher. 


PUBLIC  RELATIONS 


PUBLIC  RELATIONS— 
STAFF  ASSOCIATE 


Position  involves  the  communi¬ 
cation  of  financial  and  other 
activities  to  the  public,  employ¬ 
ees,  share  holders,  dealers 
and  governmental  bodies  as 
assigned.  Assist  financial  and 
accounting  management  on 
the  form,  substance  and  de¬ 
gree  of  disclosure  appropriate 
to  the  nature  of  financial  in¬ 
formation  releases.  Requires 
MBA,  3  to  5  years  business 
writing  experience.  Mail  res¬ 
ume  and  salary  requirements 
in  strictest  confidence  to: 

L.  L.  Willis 
1235  Midland  Bldg. 

The  Standard  Oil  Co.  (Ohio) 

Cleveland,  Ohio  44115 

An  Equal  Opportunity  Employer,  M/F 


30 


PRODUCTION 

MANAGER 

We  have  a  top  job.  open  imme¬ 
diately.  for  an  ambitious  person  ex¬ 
perienced  in  at  least  2  areas  of  pro¬ 
duction  management.  Judgment,  in¬ 
telligence  and  strong  supervisory 
capabilities  are  essential.  We  are  an 
excellent  metropolitan  dally  and 
afternoon  newspaper  in  Area  3.  Send 
letter  and  resume  in  complete  con¬ 
fidence  to  Box  411,  Editor  &  Publisher. 


editor  &  Publisher  Classifieds; 

4s  effeefive  In  the  newspaper 
community  as  your  newspaper’s 
classifieds  are  In  your  community. 


PRODUCTION  MANAGER— Responsi¬ 
ble  for  entire  offset  newspaper  pro¬ 
duction  department,  job  printing 
several  other  papers.  Small  but  grow¬ 
ing  South  Florida  daily.  Strong  su¬ 
pervisory  and  organizational  skills, 
knowledge  of  operations  and  equip¬ 
ment  required.  Box  345,  Editor  & 
Publisher. 


PRODUCTION  JOB  could  lead  to 
plant  superintendent  of  small  but 
solidy-growing  Maryland  weekly  and 
job  shop.  Composition  experience  re¬ 
quired;  camera,  mailroom  and  press 
experience  helpful.  Excellent  future  for 
the  right  person.  Box  424,  Editor  & 
Publisher. 


PRODUCTION  MANAGER  for  small 
medical  publications  office  in  down¬ 
town  New  York  City.  Must  be  ex¬ 
perienced,  able  to  work  without  su¬ 
pervision.  Salary  open.  Please  furnish 
all  details  on  confidential  basis.  N. 
Sorkin,  C.  C.  Morchand  Co.,  421 
Hudson  Street,  New  'York,  N.Y.  10014. 


TECHNICAL  REPS 


CAPITAL  GOODS  salesman  for  Area 
I  selling  material  handling  equipment 
to  major  newspapers.  Please  submit 
resume,  including  salary  requirements 
to  Box  423,  Editor  &  Publisher.  An 
Equal  Opportunity  Employer. 


Positions  Wsnted  • . . 


ACADEMIC 


NEWSMAN,  51,  seeks  teaching  posi¬ 
tion.  Experience:  8  years  reporter,  IS 
years  tech  writer-eaitor.  Professional 
photographer.  Education:  BA  Jour¬ 
nalism.  Resume  on  request.  Box  397, 
Editor  &  Publisher. 


ADMINISTRATIVE 


ADVERTISING  MANAGER,  general 
manager  for  small,  medium  daily  or 
group.  Creative,  respected,  industri¬ 
ous,  successful.  IB  years  experience, 
14  in  management.  News,  publishing 
background.  J-degree.  Excellent  ref¬ 
erences.  Available  now.  Call  (509) 
964-4045  after  4  Pacific  time,  or  write 
Box  354,  Editor  &  Publisher. 

GENERAL  MANAGER-AD  DIRECTOR 
— Experience  includes  publishing.  Box 
370,  Editor  &  Publisher. 

ATTORNEY 

seeks  position  as 

PUBLISHER- 
GENERAL  MANAGER 

Experienced  Vice  President  and  De¬ 
partment  Head  with  strong  back¬ 
ground  in  administration,  sales  la¬ 
bor.  Former  member  Board  or  Di¬ 
rectors  for  large  paper.  Competitive 
market  experience.  Married,  early 
40's.  Do  not  enjoy  private  practice 
of  law.  Seek  challenging  permanent 
position.  Salary  required:  $70,000 
range  plus  attractive  fringe  package. 
CONFIDENTIAL  handling  assured.  Box 
381,  Editor  &  Publisher. 


GENERAL  MANAGER-AD  DIRECTOR. 
Do  you  need  the  man  that  taught  the 
pros?  I've  solved  my  problems.  Have 
you?  Expenses  only  until  I  prove 
myself.  Bill  Scales,  935  Via  Granada, 
Livermore,  Calif.  94550. 


I  AM  SELLING  my  weekly  because 
I  want  to  return  to  more  challenging 
responsibility.  How  can  I  help  some 
overworked  publisher?  Experience  in¬ 
cludes,  besides  current  ownership  4 
years  as  manager  of  central  onset 
plant,  managing  editor  of  medium 
size  daily,  4  years  as  ad  manager  of 
successful  weekly  group  and  special 
events  director  of  metropolitan  daily. 
D'd  it  all  the  hard  way.  starting  as 
$12  a  week  reporter.  Solid  family 
man,  winner  of  various  newspaper 
and  civic  awards.  Top  references. 
Call  (303  )  539-4949  evenings,  weekends. 


PRACTICING  AHORNEY,  formerly 
assistant  city  editor  on  large  daily, 
seeks  counsel-editorial  post  or  position 
using  both  law  and  journalism  skills. 
Box  415.  Editor  ft  Publisher. 


CARTOONISTS 


CARTOONIST  wants  to  do  comic 
strips  or  panels  for  newspaper  (pre¬ 
fer  Zone  I).  Samples.  Box  394,  Editor 
&  Publisher. 


CIRCULATION 


EXPERIENCED  circulation  manager, 
family  man,  interested  in  circulation 
management  position.  Zone  5.  Box 
332.  Editor  &  Publisher. 


STRONG-  PROVEN  RECORD. 
RELOCATE  IN  ZONE  3  or  4. 
BOX  310,  EDITOR  S  PUBLISHER. 


CIRCULATION  MANAGER,  4500  paid 
daily.  20  years  experience.  Desire 
change.  Age  47.  Box  372,  Editor  & 
Publisher. 

II  YEARS  EXPERIENCE  in  all  phases 
of  circulation.  District  Manager  in 
city,  suburban  and  country  division 
of  large  daily.  Circulation  Manager 
of  large  weekly,  and  presently.  Cir¬ 
culation  Manager  of  medium  size 
daily.  The  Zone  is  not  important  but 
the  challenge  and  opportunity  is! 
Box  408.  Editor  &  Publisher. 


CLASSIFIED  ADVERTISING 


CLASSIFIED  MANAGER-17  years 
newspaper  experience  with  top  met¬ 
ropolitan  daily.  Excellent  references. 
Box  425,  Editor  &  Publisher. 


DISPLAY  ADVERTISING 


AVAILABLE  IMMEDIATELY— Ad  man¬ 
ager-salesman.  32,  9  years  daily  and 
shopper  experience,  selling,  servicing, 
promotion,  market  development^  fam¬ 
ily  man,  college.  Want  responsibility. 
(513)  335-8541. 


AD  PRO  wants  to  relocate  Area  8  or 
9.  Layout  master.  Top  performance 
retail  sales,  account  development. 
Solid  daily  weekly  experience.  Box 
413,  Editor  &  Publisher. 

AD  MANAGER-SALESMAN  with  good 
record  as  department  manager.  Small 
daily  and  metro  experience  in  ail 
advertising  classifications.  Good  in 
selling,  servicing,  layout,  promotions. 
College  graduate.  Box  382,  Editor  & 
Publisher. 


YOUNG.  30.  ambitious  Ad  Manager  < 
seeks  position  with  medium  sized  i 
paper  in  Zone  3,  5  or  4.  Experienced  i 
in  training  salesmen  efficient  produc-  I 
tion,  special  promotions  and  increased  ' 
linage.  Minimum  salary  $20,000.  Box  | 
384.  Editor  &  Publisher.  ! 


AD  MANAGER  experienced  in  sales 
training,  market  research  and  major 
account/contract  advertiser  develop¬ 
ment  seeks  growth  opportunity  with 
daily  or  weekly  group.  Large  metro, 
small  daily,  weekly  background.  Col¬ 
lege  grad.  33.  Box  335,  Editor  & 
Publisher. 


ADVERTISING  SALES— Do  you  need  , 
an  experienced  ad  salesman  with  | 
brains,  initiative,  integrity,  personal-  . 
ity  and  ingenuity,  presently  employed  j 
but  ready  for  a  change  in  Area  9. 
Box  419,  Editor  &  Publisher.  I 


DISPLAY  ADVERTISING 

PRO  SALESMAN/MANAGER,  prefer 
semi  or  weekly.  Some  editorial.  Age 
47.  Single.  Hard  worker.  Box  373, 
Editor  &  Publisher. 


EDITORIAL 

DEPENDABLE,  creative  sports  writer, 
27,  eight  years  experience;  seek  sports 
editorship  or  responsible  slot  on  10- 
50,000  PM,  any  Zone.  Enjoy  commu¬ 
nity  involvement,  strong  on  organiza¬ 
tion.  tight  yet  lively  human  interest 
writing,  extensive  editing,  layout  ex¬ 
perience.  Complete  resume  on  re¬ 
quest.  Box  259.  Editor  &  Publisher. 


COPY  EDITOR,  34,  currently  studying 
computer  programming,  seeks  job  in 
slot  or  on  rim.  5-year  editing  experi¬ 
ence,  including  metro,  anchored  solid¬ 
ly  to  5  years  of  reporting.  Howard 
Harmening,  224  N.  Oak,  Bartlett,  III. 
40103.  Ph.  (312)  837-8501. 

EXPERIENCED  REPORTER 
Hard  news  and  features.  2  years  with 
major  wire  service  bureau.  Seek  re¬ 
porting  job  with  metro  or  medium 
size  daily.  Northeast  preferred.  Will 
go  anywhere  for  right  job.  Box  359, 
Editor  i  Publisher. 


VERSATILE,  award-winning  sports  writ¬ 
er  seeking  sports  or  news  writing  post 
on  mid-size  or  small  daily  paper.  5 
years  experience  covering  college  and 
pro  sports.  Can  handle  desk  work. 
Location  not  a  problem.  Contact 
Steve  Weiss,  5838  Alderson  St..  Pitts¬ 
burgh.  Pa.  15217.  (412)  421-8355. 


SPORTS  WRITER,  25,  seeking  new  po¬ 
sition.  I  have  2  years  experience  on 
medium  size  daily  covering  high 
school,  college  and  pro  sports.  Strong 
feature  writer  with  desk  talent.  Hard 
worker  with  fresh  angles.  Will  relo¬ 
cate.  Box  318,  Editor  &  Publisher. 


NEWS  EXECUTIVE-^Strong  on  staff 
development-motivation;  innovative 
news  packager;  mature  news  judg¬ 
ment;  thrives  on  pressure.  Box  377, 
Editor  &  Publisher. 


MAGAZINE  EDITOR.  35,  MA,  knows 
all  phases  editorial,  advertising,  pro¬ 
duction  seeks  top  spot.  Consumer  or 
association  magazine  in  travel  en¬ 
vironment,  sports,  government.  Prefer 
Zone  I,  Rockies,  Northwest.  Minimum 
20K.  Available  end  of  April.  Box  340, 
Editor  &  Publisher. 


VERSATILE  NEWSWOMAN.  18  years 
experience,  mostly  dailies;  dependable 
news/special  assignment  reporter;  likes 
challenge;  can  do  heads,  layouts, 
etc.;  will  consider  anything.  Box  314, 
Editor  &  Publisher. 

EDITORIAL  WRITER,  now  editor  New 
Jersey  weekly,  seeks  job  on  daily. 
Ultirrsate  aim:  to  be  editor  of  edi¬ 
torial  page.  Specialty;  well-written, 
incisive  editorials  on  local,  national, 
international  topics;  will  send  sam¬ 
ples;  25  years  on  newspapers,  maga¬ 
zine;  heavy  copy  experience.  Box  317, 
Editor  &  Publisher. 
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PERSONNEL  AVAILABLE  FOR  ALL  NEWSPAPER  DEPARTMENTS  &  ALLIED  FIELDS 


EDITORIAL 


SPORTS  EDITOR/WRITER— Interejfed 
only  in  western  Pennsylvania.  Daily  or 
weekly.  Experienced.  Box  305.  Editor 
ft  Publisher. 

YOUNG  WOMAN  with  4  years  daily 
newspaper  experience — reporting,  ed¬ 
iting.  layout  and  community  service 
desires  position  any  of  these  areas. 
BS  Education.  Box  331.  Editor  ft  Pub¬ 
lisher. 

EDITOR,  41,  small/medium  daily  or 
copy  editor,  metro.  Immediate.  Caught 
in  cutback.  20  years  experience.  J.  P- 
Matasich  (816)  454-5853. 

vacation  fill-in.  College  [our- 
nalism  instructor  will  fill  in  for  vaca¬ 
tioning  deskmen  this  summer  for  peri¬ 
ods  as  short  as  3  weeks  or  all  sum¬ 
mer.  Any  place  in  country.  Journalism 
MA,  10  years  experience  on  large, 
medium  and  small  dailies  as  wire  and 
city  editor.  Also  experience  on  week¬ 
lies  and  magazines.  Top  references. 
Resume,  work  samples  on  request. 
Ron  Claxton,  3030  24th  St.  Boulder, 
Colo.  80302.  Ph:  (303)  447-2426. 

AWARD-WINNING  news  photograph¬ 
er  seeks  learning  position  that  will 
become  a  combination  picture  edi¬ 
tor-photographer  job.  Box  361,  Editor 
ft  Publisher. 

WIDELY  EXPERIENCED  reporter. 
Washington,  Miami,  San  Francisco; 
many  writing  and  reporting  prizes; 
seek  editorship  weekly  in  small  com¬ 
munity.  or  executive  spot  small  town 
daily.  Want  opportunity  to  improve, 
build  intelligent,  honest  paper,  make 
it  important  in  community.  Am  in 
Zone  9.  Prefer  Zones  9,  7,  8,  3  or  4. 
Box  282.  Editor  ft  Publisher. 

EDITOR,  25.000  daily  seeks  similar 
position  with  larger  paper.  Experi¬ 
enced  in  electronic  conversion,  na¬ 
tional  award-winner.  Strong  on  devel¬ 
oping  young  talent.  Box  362,  Editor 
ft  Publisher. 

SUMMER  REPORTING  job  sought  by 
J-Professor.  Solid  metro  experience. 
Box  374  Editor  ft  Publisher. 

ASSISTANT  EDITOR.  24,  covers  county, 
writes  features,  and  directs  and  lays 
out  sports  for  large,  award-winning 
weekly.  Desires  daily  that  pays  well 
but  demands  top  performance,  offers 
advancement.  Excellent  recommenda¬ 
tions.  Box  320.  Editor  ft  Publisher. 


NO  FRILLS  OR  GIMMICKS.  Just  a 
professional,  experienced,  25-year-old 
reporter-copyeditor  willing  to  consider 
any  Zone.  BS  Journalism;  6  months 
police-court  beat  for  35,000  daily;  3 
years  on  award-winning  college  week¬ 
ly.  Peter  Latner,  122  E.  Gilman  Madi¬ 
son,  Wise,  or  call  (608)  255-7990. 

PERSPICACIOUS  journalism  and  his¬ 
tory  BA  seeks  employment  anywhere; 
stringer  experience;  Charles  Booker, 
I34S  Washington  Ave.,  Des  Moines, 
Iowa  50314. 

REPORTER- PHOTOGRAPHER-EDITOR, 
30  8  years  experience,  references,^  J- 
School  BA,  MS.  Seek  newspaper  job 
any  Zone.  Box  296,  Editor  ft  Publisher. 

BEGINNING  REPORTER.  23.  some  ex¬ 
perience.  eager  to  learn  all  facets 
daily  newspaper  business.  74  BS  Jour¬ 
nalism.  Prefer  Zones  3.  4.  Resume, 
clips.  Box  369,  Editor  ft  Publisher. 

COPY  EDITOR,  38. 
EMPLOYED,  EXPERIENCED 
NEWSPAPERS,  MAGAZINES,  PR. 
PREFER  CALIFORNIA, 

WILL  CONSIDER  ALL. 

JACK  H.  CUMMINS.  JR. 

3485  LAKESIDE,  APT.  207 
RENO,  NEVADA  89502 

I  LOVE  COPYEDITING.  Seek  posi¬ 
tion  on  quality  PM.  2  years  experi¬ 
ence.  Magna  cum  laude  J-School 
graduate.  Prefer  Florida  but  will  go 
anywhere  for  interesting  job.  Box 
387,  Editor  ft  Publisher. 

EDITOR  ac  PUBLISH 


EDITORIAL 


BRIGHT  COPY;  Energetic  feature, 
arts  writer  with  2  years  experience  on 
35,000  circulation  daily  and  Sunday. 
University  of  Michigan  Journalism  BA 
and  internship  on  national  magazine. 
Expert  at  profiles,  but  can  handle 
hard  news.  All  Zones.  Box  312,  Editor 
ft  Publisher. 

NON-WRITING  JOB  wanted  by  wom¬ 
an  journalist  sick  to  death  of  writing 
features  every  week.  Experience  as 
makeup  editor  for  women's  pages  of 
major  metropolitan  daily.  No  objec¬ 
tions  to  suburban  weekly  if  pay  is 
good.  East  Coast  preferred.  Box  356, 
Editor  ft  Publisher. 

CITY  OR  WIRE  DESK,  small  or  medi¬ 
um  daily.  20-year  news  background 
including  national  reporting,  super¬ 
visory.  Age  49.  Salary,  area  not  para¬ 
mount.  Box  315,  Editor  ft  Publisher. 

AWARD-WINNING  sports  editor  seek¬ 
ing  spot  on  10  000-{-  daily.  Dependa¬ 
ble,  creative,  strong  on  local  cover¬ 
age.  5  years  experience  willing  to  : 
relocate  any  Zone.  Box  343,  Editor  ft  : 
Publisher.  | 

MANAGING  EDITOR  position  sought.  ' 
Experienced  AMs,  PMs,  hot  cold  type, 
all  desks.  Box  418,  Editor  ft  Publisher.  I 

TRY  ME.  YOU’LL  LIKE  ME!  Journal-  | 
ism  pro.  30,  10  years  experience  on  I 
medium,  large  dailies,  reporting,  ! 

I  editing,  makeup^  supervisory,  you 
name  it.  I  want  some  responsibility 
and  advancement  on  an  aggressive  ^ 

,  paper.  Box  391,  Editor  &  Publisher.  | 

I  SOMETHING  EXTRA.  Statistical  sam-  j 
'  pUng  and  computer  techniques.  Con-  ! 

I  sultant  on  courts.  Investigative  re- 
I  porting  and  editing  experience  with  I 
I  a  top  daily.  Energetic,  experienced,  ' 
only  30.  Box  390,  Editor  &  Publisher.  ; 

j  REPORTER,  22.  with  3  years  experi-  | 
{  ence  on  Canadian  dailies  will  relo- 
I  cate  on  daily  anywhere  but  prefer  : 
'  Canada.  Hard-worxing,  versatile  and  ^ 
accurate.  Box  393,  Editor  &  Publisher. 

!  MASTER  CRAFTSMAN  SEEKS 

i  five-figure  job  .  .  . 

j  ANYWHERE.  (213)  657-1486. 

j  MANAGING  EDITOR:  Accomplished 
newsman  on  large  daily  seeks  to  run 
:  newsroom  of  small  paper.  Dedicated, 

I  creative,  has  will  to  excel.  Box  395, 
j  Editor  ft  Publisher. 

;  NEWS  EDITING  OR  COPY  EDITING 
,  job  wanted.  Experience;  editor,  news 
'  editor,  small  dailies,  wire  editor, 
copyeditor,  metros.  30,  BJ.  Ideally: 
30,000  city.  Zone  3  or  Maryland,  In¬ 
diana,  Ohio.  Box  401,  Editor  ft 
I  Publisher. 

TALENTED,  young  deskman  with  Mls- 
souri-Penney's  best  metro  lifestyles 
section  seeking  even  better  editorial 
or  communications  post  in  Chlcago- 
Milwaukee  area.  Excel  at  crisp,  stylish 
layout  and  careful  copy  editing;  solid 
1  experience  in  hot  and  cold  production, 
writing  and  photography.  Some  radio/ 
TV.  Box  416.  Editor  ft  Publisher. 

ENTHUSIASTIC  sports  editor/writer 
wants  to  brighten  up  your  sports 
i  pages.  Lively  columns,  high  scnools 
]  to  pros.  Would  like  opportunity  to 
j  cover  hockey^  as  well  as  other  sports. 

I  Any  Zone.  Single,  33,  6  years  experi- 
1  ence.  Box  421,  Editor  ft  Publisher, 

j  VETERAN  news-sports  reporter,  ex¬ 
perienced  rewrite,  page  makeup.  A. 
Pritiker,  223  Barker  Rd..  Henderson, 

1  Ky.  42220. 


TULANE  J-GRAD,  BS  History,  age  23, 
outstanding  leadership  and  academic 
j  record,  substantial  and  independent 
journalism  experience.  Publication  in 
I  major  metropolitan  paper;  reprints 
I  and  resume  available.  Forte;  politics. 

I  history,  newspaper  organization  and 
1  sound  Investigative  reporting.  Wish 
I  interview  ANPA  week  New  Orleans 
1  April  6-9.  Box  422,  Editor  ft  Publisher. 

E  R  for  March  22,  1975 


EDITORIAL 


COPY  EDITOR,  25,  with  experience  on  | 
big  and  small  papers.  Newspaper  Fund  | 
award  and  some  for  work,  seeks  chal-  | 
lenging  desk  position.  Nicholas 
Grabbe,  Box  882  Wellfleet.  Mass.  . 
(617)  349-6823.  ■ 

CALLING  FLORIDA  EDITORS— Copy  ■ 
editor,  26,  wants  to  settle  in  Sun-  i 
shine  State.  Wire-city  desk  experi¬ 
ence  on  two  70,000  dailies.  Box  406, 
Editor  ft  Publisher.  i 

IF  YOU'RE  AN  OKLAHOMA  em-  | 
ployer  looking  for  an  experienced  ' 
n  e  w  s  -  information  -  publications-public 
relations  professional  with  9  years  of 
management,  degreed,  and  a  love  for 
Oklahoma,  I'd  like  to  visit  with  you. 
Box  399,  Editor  ft  Publisher. 

DESK  CRAFTSMAN.  Adaptive  to 
newsroom  electronics.  Relocation  to 
local  rim,  wire,  layout  within  Areas 
3.  5,  7.  Reliability  proven.  Family, 
4L  Box  385,  Editor  ft  Publisher. 

PHI  BETA  KAPPA  J-School  graduate 
seeks  editing  position  on  magazine. 

2  years  copyediting  experience  on 
daily  PM.  Anxious  to  learn.  Box  389, 
Editor  ft  Publisher. 


FREELANCE 

BUSINESS  WRITER.  Fast,  accurate, 
experienced  in  depth  in  liquor  trade, 
taxes,  finance.  Great  on  annual  re¬ 
ports,  forecasts,  surveys.  Box  165, 
Editor  ft  Publisher. 

WRITER-PUBLICIST  tops  in  food  prod¬ 
ucts,  financial,  automotive.  Solid 
press,  broadcast  experience.  Ghosting. 

.  Box  327,  Editor  ft  Publisher. 

'  EXPERIENCED  REPORTERS  with  good 
I  contacts,  based  in  Upstate  New  York, 
i  seek  assignments  in  Zones  I  and  2. 

I  Box  357.  Editor  ft  Publisher. 

APA  CONVENTIpN  COVERAGE— Ex- 
i  perienced  behavioral  science  writer, 
j  attending  Psychiatric  Convention,  Cal- 
I  ifornia  May  4-9,  accepting  assign- 
]  ments  for  spot  news,  features,  issue- 
oriented  reporting.  Box  351,  Editor  & 
Publisher. 

'  ^^^^^'phWTOGRAPHY"'^^ 

COAT  AND  TIE  photographer.  Blue 
'  denim  imagination,  cotton  twill  back¬ 
side;  ready  for  Photo  Editor-Chief 
Photographer  slot.  12  years  top  shoot¬ 
ing  and  editing  experience.  Resume. 
Box  375,  Editor  ft  Publisher. 

PHOTOGRAPHER:  BA.  MA.  writing 
experience,  25,  single,  outgoing  and 
aggressive.  Resume,  portfolio  on  re¬ 
quest.  Will  relocate.  Box  412,  Editor 
,  ft  Publisher. 


PHOTOGRAPHY 


YOUNG,  EXPERIENCED,  news  pho¬ 
tographer  seeks  full-time  position,  any 
Zone.  Jeff  Moscow,  2401  W.  25th 
6-C-ll,  Lawrence,  Kans.  66044.  (913) 
841-2594. 


PRIDE  IN  MY  WORK  has  me  looking 
for  photo-oriented  newspaper  that 
cares  about  quality,  imaginative  and 
story-telling  photos  in  all  areas. 
Awards.  Box  367,  Editor  ft  Publisher. 


PRODUCTION 

PRODUCTION  MANAGER/ Journeyman 
Pressman,  experienced,  desiring  em¬ 
ployment  with  advancement  potential. 
Resume  and  references.  Box  378,  Edi¬ 
tor  ft  Publisher. 


NEED  HELP  with  electronic  composing 
room?  Experienced  with  IBM  and  DEC 
computers,  VDTs  and  OCR.  Expert 
at  training.  Send  for  resume.  Box 
,  371,  Editor  ft  Publisher. 

OFFSET  COMPOSING  ROOM  fore- 
I  man  or  assistant  foreman  post  sought. 

Can  do  all  phases  from  typesetting 
:  to  makeup.  Know  Compugraphic  and 
some  camera.  Seek  $8500  or  more  to 
start.  Currently  employed,  want  ad- 
I  vancement.  Box  364,  Editor  ft  Pub- 
I  lisher. 

PRODUCTION  MANAGER  small  off¬ 
set  daily  seeks  post  with  larger  com¬ 
pany  as  production  manager  or  com¬ 
posing  room  foreman.  Can  run  Com¬ 
munity  press  with  4-color  and  know 
camera.  Hard  worker,  excellent  refer- 
I  ences.  Please  give  all  details.  Box 
396,  Editor  ft  Publisher. 


ASSISTANT  PRODUCTION  MANAGER 
Associate  degree  in  engineering 
plus  twenty  years  press  and  mailroom 
experience,  letter  press  and  offset. 
Box  428,  Editor  ft  Publisher. 


PUBLIC  RELATIONS 

!  JOURNALISM,  audiovisual,  telecom- 
:  munications  and  photography  practi- 
i  tioner  interested  in  health  care, 
school,  commercial  PR  position.  BA+. 

;  Salary  location  open.  Box  365,  Editor 
I  ft  Publisher. 

AWARD-WINNING  PRO,  35,  PR  di¬ 
rector  5  years.  Available  end  of  April. 
10  years  growth  experience,  heavy 
travel,  publishing,  government.  BA, 
MA.  Prefer  Zone  I,  Rockies,  West 
Coast.  Minimum  20K.  Resume,  sam¬ 
ples.  Box  339,  Editor  &  Publisher. 

FINANCIAL  PR  EXECUTIVE,  12  years 
:  all  phases,  speechwriting,  annual  re¬ 
ports,  press,  investor  relations.  Ex  New 
'  York  City  byliner,  syndicated  column- 
i  ist.  Box  424,  Editor  ft  Publisher. 


E&P  Employment  Zone  Chart 


Use  zone  number  to  indicate  location  without  specific  identification 
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Shop  Talk  at  Thirty  By  Robert  U.  Brown 

and,  if  so,  how  do  you  do  this?”  he  said  a 


Sunday  newspapers 

George  R.  Venizelos,  managing  editor 
of  the  Evening  and  Sunday  Press  of 
Binghampton,  N.Y.,  has  just  surveyed 
Sunday  newspapers  over  50,000  circula¬ 
tion  “to  find  out  what  other  Sunday 
papers  are  going,  with  the  goal  of  improv¬ 
ing  our  own.”  Other  editors  with  Sun¬ 
day  responsibility  will  find  the  23-page 
summary  of  his  findings  interesting  and 
rewarding. 

He  sent  letters  to  148  newspapers  with 
Sunday  circulation  above  50,000  asking 
six  questions  and  requesting  a  copy  of 
the  Sunday  paper.  (E&P’s  last  Year 
Book  shows  202  Sunday  papers  over 
50,000  and  432  under  that  figure.  Some 
of  them  are  not  associated  with  morning 
or  evening  newspapers.)  He  received  re¬ 
plies  from  75,  and  64  of  them  (evenly  di¬ 
vided  above  and  below  the  100,000  circu¬ 
lation  level)  answered  the  questions. 

Question  1:  What  do  you  feel  are  the 
best-read  features  or  portions  of  your 
Sunday  newspapers,  based  either  on 
surveys  or  instinct? 

Venizelos  says  12  of  the  64  respon¬ 
dents  listed  survey  results,  the  others 
answered  “by  instinct.” 

“Of  those  who  listed  survey  results, 
the  supplements  ranked  highest,”  he 
reports — “local  magazine,  TV,  Parade, 
Family  Weekly.  Eight  of  the  12  had  a 
local  magazine  and  in  each  case  it  was 
ranked  as  one  or  two. 

“Spot  and  local  news,  which  came  out 
first  and  second  in  the  overall 
brakedown,  ranked  high  in  the  surveys, 
but  behind  the  supplements. 

“It  should  be  noted  that  many  of  the 
responding  papers  did  not  have  a  local 
magazine  or  separate  TV  supplement, 
which  would  explain  why  they  did  not 
come  out  on  top,  or  closer  to  the  top  in 
the  numerical  order. 

“This  was  the  overall  breakdown, 
based  on  surveys  and  instincts: 

“Sports,  35;  local  news,  columns,  fea¬ 
tures,  33;  local  magazine  (32  of  the  64 
have  one),  21;  Page  1  and/or  A  Section, 
19;  women’s,  society  and  or/living  sec¬ 
tions  that  carried  family-type  features, 
18;  TV  sections,  18;  editorial  and  op  ed 
pages,  8;  business  sections,  6;  Landers 
and/or  Abby,  6;  travel,  5;  sections  covers, 
3;  weddings  and  engagements,  3; 
crossword  and  other  puzzles,  3;  action 
line,  3;  Family  Weekly,  2;  picture  page,  2; 
deaths,  2;  consumer  oriented  columns, 
features,  2;  hobbies,  1.” 

Venizelos  reports  that  32  of  the  64 
papers  have  a  Sunday  editor  most  of 
whom  are  responsible  for  advance  sec¬ 
tions,  so-called  soft-sections  and  TV 
and/or  other  sections.  Some  have  staffs, 
ranging  up  to  33  persons  at  one  met¬ 
ropolitan  paper.  They  also  draw  on  the 
daily  staffs  for  news  and  features.  Vir¬ 
tually  all  Sunday  editors  report  to  some¬ 
one  at  a  managing  editor  level  and  few 
have  a  Sunday  editor  in  overall  charge. 

Asking  “do  you  attempt  to  make  the 
Sunday  paper  different  from  the  daily 
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proper  summation  would  be  “more  and 
better”  including:  more  open  pages, 
more  space,  more  features,  more  in- 
depth  and  lengthier  pieces,  more  leisure 
reading  (soft  news),  more  sections,  more 
color,  better  display,  and  better  packag¬ 
ing. 

Asked  for  the  reasons  for  gains  or  los¬ 
ses  in  Sunday  circulation  in  recent  years 
the  survey  reports  “gains  generally 
were  attributed  to  improved  content, 
population  growth  and  good  promotion. 
Losses  were  blamed  on  price  increases 
and  the  economy.”  For  contrast,  one 
editor  reported  quadrupling  circulation 


$14  million  project 
for  Florida  dailies 

Gore  Newspapers  Company,  a  sub¬ 
sidiary  of  the  Chicago-based  Tribune 
Company,  announced  plans  this  week  to 
spend  nearly  $14  million  in  the  next 
three  years  to  modernize  the  produc¬ 
tion  facilities  of  the  Fort  Lauderdale 
(Fla.)  News  and  Sun-Sentinel. 

The  first  phase  of  the  project,  to  be 
started  in  August,  will  be  a  six-story 
office  building  containing  57,000  square 
feet  of  space.  It  is  estimated  to  cost 
about  $2.9  million. 

In  Phase  II,  the  present  Radio  Build¬ 
ing  on  Las  Olas  Boulevard  will  be  de¬ 
molished  and  replaced  by  a  three-story 
structure  to  house  printing  equipment. 
This  building  will  have  74,000  square 
feet  of  space  and  will  cost  about  $1,- 
750,000. 

Already  under  construction  at  a  cost 
of  $1.5  million  is  a  parking  lot.  In  the 
third  phase,  a  second  loading  dock  is 
to  be  built  after  the  changeover  to  new 
production  processes. 

T.  T.  Gore,  president  of  the  publish¬ 
ing  company,  said  the  announcement 
was  made  at  this  time  with  a  view  to 


in  17  years  attributed  to  an  enlarged 
and  improved  staff,  local  population 
growth,  and  aggressive  promotion  in 
radio,  newspapers,  etc.  Another  editor  of 
a  640,000  paper  reported  a  loss  of  50,000 
when  the  price  went  up  to  50  cents. 

Thirty-two  of  the  64  papers  have  their 
own  Sunday  magazines,  mostly  roto. 
Some  are  tabloids  pre-printed  in-plant. 
Nine  of  the  32  are  with  papers  of  less 
than  100,000,  the  smallest  being  45,000. 
Most  of  the  magazines  have  their  own 
full-time  staffs  but  some  smaller  ones 
have  only  one  full-time  person  with  vir¬ 
tually  all  of  them  drawing  on  the  daily 
staff  for  contributions. 

Half  of  Venizelo’s  report  is  devoted  to 
capsulized  ideas  that  editors  say  have 
contributed  toward  improving  the  Sun¬ 
day  paper  which  are  too  numerous  to 
include  here.  There  are  frequent  men¬ 
tions  of  the  importance  of  adding  edito¬ 
rial  color,  in-depth  reports  on  the  news, 
re-design  and  better  packaging. 


encouraging  other  businesses  to  par¬ 
ticipate  in  the  redevelopment  of  the 
downtown  area  of  Fort  Lauderdale 
which  is  burgeoning  into  a  metropol¬ 
itan  hub  for  Broward  and  Palm  Beach 
counties. 

The  Fort  Lauderdale  News  has  an 
evening  circulation  in  excess  of  100,- 
000  and  over  142,000  on  Sunday.  The 
companion  Pompano  Beach  Sun-Sen¬ 
tinel  is  a  morning  daily  of  43,000  cir¬ 
culation. 


Robert  G.  Marbut  left,  president  of  Harte- 
Hanks  Newspapers  presents  Salesman  of  the 
Year  award  to  Russ  Rukin,  of  the  San  Fran¬ 


cisco  Progress. 


cMw. 

Appraisals?  Sales? 
One  Company  to  handle 
all  your  problems. 


Brokers  of  Newspaper, 
Radio,  TV  and 
CATV  properties 


W/ASHINGTON,  D  C.: 
1730KStreet,N.W.  20006 
(202)  393-3456 

CHICAGO: 

1 429  Tribune  Tower,  6061 1 
(312)  337  2754 

DALLAS: 

6060  N.  Central  Expwy.,  75206 
(214)  691-2345 

SAN  FRANCISCO: 

111  Sutter  Street,  94104 
(415)  392  5671 


EDITOR  ac  PUBLISHER  for  March  22,  1975 


Give  vour 
customers 
abreak! 

Don’t  treat  your  mechanical  requirements  like  trade  secrets. 


Get  them  straight. 


Get  them  here. 


There’s  a  revolution  in  newspaper  print  production. 
And  it’s  creating  a  crisis,  because  changes  are  made 
but  often  not  properly  announced. 

One  result:  Agency  production  departments  and 
newspaper  customers  are  confused.  They’re  unaware 
of  many  newspapers’  production  changes  and 
new  requirements. 

Another  result:  Newspapers,  very  possibly,  are 
receiving  increased  make-good  requests  or  actually 
losing  business. 

We  re  doing  something  about  it. 

SRDS,  working  with  AAAA  Print  Production 
Committee,  INAE,  NASA  and  ANPI/Research 
Institute,  developed  the  Newsjjaper  Production 
Requirements  Questionnaire.  With  it,  newspapers  can 
provide  SRDS  —  and,  in  turn,  all  their  customers  and 
prospects  —  complete,  current  production  data,  all 
in  standardized  form. 

SRDS  is  mailing  this  questionnaire  to  all  newspapers. 
If  yours  has  not  arrived,  or  was  misplaced,  please 
contact  Dennis  Kline  at  SRDS,  5201  Old  Orchard 
Road,  Skokie,  Illinois  60076. 

You  can  do  something  too. 

Have  the  qualified  person  at  your  paper  fill  out 
the  questionnaire  —  accurately  and  fully  —  and 
return  it  to  SRDS  promptly.  The  appropriate  data 
will  be  included  in  your  article  in  the  June  issue  of 


Get  them  to 
your  customers. 


SRDS  Print  Media  Production  Data  and  in 
Newspaper  Rates  and  Data. 

Important  too:  Alert  SRDS  whenever  a  change  is 
made  or  pending.  Check  your  .SRDS  tearsheets  as  soon 
as  they  arrive  and  update  them  immediately  — 
always  using  the  accompanying  Newspaper 
Production  Requirements  Questionnaire. 

Crucial  to  you  because 
it’s  crucial  to  your  customers. 

Your  current  production  data  is  crucial  to  your 
customers  —  which  is  why  it  must  appear  in  PMPD. 
No  other  i)ublication  is  so  consistently  used  and 
re-used  by  agency  production  people.  And  that’s  the 
reason  PMPD  is  so  crucial  to  you.  Your  immediate 
response  when  your  questionnaire  arrives  will  assure 
inclusion  of  all  current  data  in  your  listing  in  the 
next  issue  of  PMPD.  This  means  accessible, 
accurate  and  complete  information  available  to  your 
customers  for  three  months. 

Deadline  for  June  PMPD  is  April  24. 
Deadline  for  September  PMPD  is  July  25. 

Use  the  Newspaper  Production  Requirements 
Questionnaire.  Put  your  mechanical  requirements 
straight.  Put  them  in  PMPD.  Put  them  where  your 
customers  wilt  use  them. 


Print  Media  Production  Data 

Another  vital  publication  from 

Standard  Rate  &  Data  Service,  Inc.  /  5201  Old  Orchard  Road,  Skokie,  Illinois  60076 


The  Cleuelaqd  Press 
trach-record  on  regional 
transit  triumph: 


^^The  Press  editorials  and 
stories  were  instrumental  in 
gaining  a  victory  for  all 
Greater  Clevelanders.” 

RALPH  PERK,  Cleveland  Mayor 


^^The  Press  should  be 
commended  for  showing 
^^The  Cleveland  Press  has  been  leadership  in  helping  to  bring  about 
in  the  forefront  with  facts,  informa-  this  transit  system.^’ 

tion,  and  editorial  support.”  GEORGE  FORBES,  Council  President 

ROBERT  LAWTHER,  Lakewood  Mayor 


^^The  help  of  The  Press  emphasized  the 
need,  the  time  limitation,  and  the 
cooperative  effort  required;  and,  in 
effect,  kept  the  politicians  on  the  ball.” 

JOHN  PETRUSKA,  Parma  Mayor 


^^The  rather  severe  editorials 
of  the  past  week  made  some  people 
sit  up  and  take  notice  they 
couldn’t  duck  the  issue.” 

WALTER  KELLER,  Shaker  Heights  Mayor 


A  regional  transit  authority  is  on  the  tracks  in  Northwestern  Ohio  due  to  a  year-long 
campaign  by  The  Cleveland  Press. 

In  late  1973,  The  Press  decided  low-cost  transit  should  be  the  paper’s  No.  1  goal  for  1974. 
A  front  page  story  first  spelled  out  how  the  areawide  transit  could  come  about, 
and  what  it  would  cost. 

A  symbol  featuring  a  criss-cross  formed  by  a  bus  and  a  rail  rapid  transit  car 
(a  voter’s  X  for  transit)  appeared  with  that  and  every  following  story. 

News  stories,  editorials,  and  cartoons  provided  momentum  every  time  the 
issue  became  bogged  down  in  politics. 

THE  CliEUEbRnO  PRESS 

ASCRIPPS-HOWARD  NEWSPAPER 


